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ABSTRACT

The objectives of this research were; (1) to study the strategies and methods currently
used in online product distribution, (2) to study the comparison of purchasing methods that affect
repeat purchases of consumer products by online purchasing methods in Nakhonpathom
province classified by personal factors and, (3) to study marketing mix factors that affect repeat
purchases of consumer products by online purchasing methods in Nakhonpathom province.

This research was quantitative research. The population were consumers who have
experience in purchasing or have previously purchased consumer products by online purchasing
method. The exact number was unknown. The sample was determined using Taro Yamane's
formula, resulting in a sample of 385 people, using the random sampling method. Using a
questionnaire as a tool to collect data. Statistics used in the analysis include frequency,
percentage, mean, standard deviation, multiple correlation analysis and multiple regression
analysis.

The research findings were found that; (1) the strategies and methods of consumers who
have had experience purchasing consumer products by online purchasing methods in overall, It
found that price aspect has the most effect, (2) Different personal factos such as gender, age,
status, and educational level had not differently affected repeat purchases of consumer products
by online purchasing methods in Nakhonpathom province with statistical significant at the 0.05
level, and (3) Different marketing mix factos such as product, price, place, promotion, people,
process and physical evidence had not differently affected repeat purchases of consumer
products by online purchasing methods in Nakhonpathom province with statistical significant at
the 0.05 level.

Keywords: Marketing Strategies, Repeat Purchase, Consumer Goods,
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