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ABSTRACT
The objectives of this research were: (1) to study factors influencing consumers'
decision to purchase Thai desserts in saraburi province. (2) To study the factors of
marketing mix affecting Thai desserts purchasing among people living in Saraburi
Province;and (3) to study the psychological factors affecting the selection of Thai
desserts among the people living in Saraburi Province.

This research was quantitative research. The population was group of people
living in Saraburi Province. The sample group was group of people living in Saraburi
Province, 400 people, which the exact number is unknown used a convenient
randomized method. By using questionnaires as a tool to collect data. The statistics
used in the analysis were frequency, percentage, mean and standard deviation. The
statistics used for testing were t-test F-test and correlation coefficient.

The research finding were found that: (1) personal factors different gender It has
no different effect on the selection of Thai desserts products portion different age,
different levels of education, different statuses, different occupations, and different
average monthly income. The effect on the selection of Thai desserts was different with
a statistically significant level at the 0.05 level. (2) Factors in marketing mix of people
living in Saraburi Province vicinities which consists of Product, price, place sales,
promotion, personnel, physical characteristics and service process. There was a
correlation with the selection of bakery in all aspects with a low to high correlation and
has a positive correlation direction statistically significant at the 0.05 level,and (3)
psychological factors of people living in  Saraburi Province which consists of motivation,
beliefs and attitudes, learning and perception. There was a correlation with the selection
of Thai desserts in all aspects with a moderate to high correlation and has a positive

correlation direction with a statistically significant level of 0.05

Keywords: The Selection, Thai desserts, Saraburi Province
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