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ABSTRACT
This objectives of this were: (1) to study personal factors that affect the decision to
purchase One Tambon One Product of consumers in Mukdahan Province and (2) to
study the marketing mix factors that affect the decision to purchase One Tambon
One Product of consumers in Mukdahan Province; and (2) study the marketing mix
factors that affect the decision to purchase One Tambon One Product of consumers
in Mukdahan Province. Consumers in Mukdahan Province.

This research was quantitative. The population is people who have chosen
to buy one district, one product in Mukdahan Province. A sample group of 358
people used a purposive sampling method. Using a questionnaire to collect data.
Statistics used in the analysis include mean, standard deviation, and one-way
variance statistics.

Major findings: (1) Personal characteristics factors were found to be
classified by gender. There were 212 females, representing 55.07 percent, 173 males,
representing 44.93 percent, in the age range of 31-40 years, 160 people, representing
41.56 percent. Marital status: 269 people, accounting for 69.87 percent, had an
associate's degree/vocational certificate level education. There were 195 people,
accounting for 50.65 percent, and their average monthly income was in the range.
20,001-30,000-baht, number 107, accounting for 27.79 percent, respectively; and (2)
Marketing mix factors affecting the selection of One Tambon One Product in
Mukdahan Province. Overall and each aspect Overall, it is at a high level. And when
considering each item, it was found that the item with the highest average value was
Physical characteristics It is at a high level, followed by the process aspect. And the
item with the lowest average value was personnel at a high level, respectively. There
was a decision to buy one tambon, one product in Mukdahan Province at a high
level and the marketing mix factors that affect the selection of One Tambon One
Product in Mukdahan Province with different genders have no different effect on the
selection of One Tambon One Product in Mukdahan Province, with age, status.
Education level and different average monthly incomes It has a significant difference
in the effect on purchasing products of One Tambon, One Product in Mukdahan

Province, 0.05.



Keywords: Consumer behavior, Choosing one tambon one products, Mukdahan Province
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