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FACTORS AFFECTING COFFEE CONSUMPTION DECISION MAKING
BEHAVIOR IN SONGKHLA PROVINCE
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ABSTRACT
The objectives of this research were (1) to study the personal factors
that affect the behavior of deciding to consume coffee in Songkhla Province. (2) To
study the brand factors that affect the factors that affect the behavior of deciding to
consume coffee in Songkhla Province.

This research was a quantitative research. The population is the exact
number of coffee consumers in Songkhla Province. The sample size was 400 people
using a simple random sampling method. Using questionnaires to collect data.
Statistics used in the analysis include frequency, percentage, mean, and standard
deviation. And the statistics used in the test include multiple correlation analysis. and
multiple regression analysis

Major findings: (1) Personal factors which includes gender, age, highest level of
education Different occupations and average monthly income It affects the decision
to consume coffee in Songkhla province differently. and product, marketing, and
personnel factors are no different and (2) Customer opinions on brand factors that
affect coffee consumption decisions in Songkhla Province Business identity creation
Overall, it was at a high level and when considering each item, it was found that the
item with the highest average was Famous brands make consumers popular and fond
of them Next, do you think that the brand is outstanding in the consumer's view.  The
brand has a good image in your eyes and the item with the lowest average value is

that you decide to buy fresh coffee. Because the brand makes it look tasteful.

Keywords: Coffee Decision, Making, Songkhla Province
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