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ABSTRACT

The objectives of this research were: (1) to study the factors of green hotels
image that have an impact on hotel selection in Bangkok; and (2) to study the factors
of green hotels standards that have an impact on hotel selection in Bangkok.

This research was quantitative research. The population is green Thai tourists
who have been or are interested in choosing to use green hotels in Bangkok. The
exact number is unknown. which uses Yamane's tables by setting the confidence
value at 95 percent, a sample of 400 people was obtained using convenience
sampling. Using a questionnaire as a tool to collect data. Statistics used in the
research include frequency, percentage, mean, and standard deviation. and multiple
regression analysis.

Major findings: (1) to have 3 factors regarding the image of a green hotels are
brand image product or service image and corporate image it has a significant effect
on the decision to use hotel services in Bangkok at the .01 and .05 levels; and
(2) there are 4 factors in the green hotels standard framework that affect the decision
to choose to use hotel services in Bangkok. Bangkok area is creating an
environmentally friendly service policy optimizing the use of resources involvement
with local communities and reducing environmental impacts with statistical
significance at the .01 level. There is one factor in the green hotel standard
framework that does not affect the decision to choose hotel services in Bangkok:

energy conservation.

Keywords: Green Hotels Image, Green Hotels, Hotel Selection
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