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THE INFLUENTIAL FACTORS ON MOTIVATION TO FOLLOW
SPORTS AMONG THE PEOPLE IN BANGKOK: A CASE
STUDY OF CHESS

A Junsiay

UIMTTINWNTUTN UM INGIFNTANNEUYT

UNANED

nnUsvasnLiio (1) AnwdanuuenIIUTEYINIHaTNgANIIUNITRAAILARY

[y

MIde
yangnanavesnulungamamILas (2) Anwvimuad eduuaznginssunslafudoves
AuTiRam RN gnanalunNIMIIINLAT Wag (3) Anviauduiudszninadnuazmg
Uszvng vimuad Aflouuaznginssunisidaiudefunmsinmafwvaininainavesauly

NIWNWHIATUAT

¥ '
av A Yo

M33detlunsidelelsuna Usswing Ao nauauluansanmumuasngdn aul

J Y 1

a U a IS a v o Yaa 1
LASAARTNIUTUNWINUINGNEAING Tasfinaudiegnalun19398 919U 300 AU I%Uﬁﬂﬂiqw

q

dredruuite Wnelduuvasuanudunieadielunisiiusiusiudeya adanldluns

[ Q‘ [ L

AT LawA AANA ANSera AdulsuunInggIu waratRAduUseAnsanduius
= 6 o/
BTG
NaMTIeNUI (1) nquetegdulngilumens ogszning 19 - 30 U szeu
msfnwegluseaudsynns seldadededeuegi 30,001 vmAull uazingAnssunis
AnmuAwIMIININAINaaLN 1 - 2 assiadUnm (2) IviruaRlaeTIFRAMIMIININAINANS
Tugnupnudureusasauauls  sunmsiaweawes  wassnuieanutuiiadululng
uInnsdu neilaadelaesiuegil 4.12 dsgsuAdeaneituivvuingnaina agluds uan
A LY 3 ¥ = [y a a v & A A v A [ a
NszAuiune (3.87) uazliszaunginssunmsdaiudenneriuivmvunninaina ogluids
[ 1l [y Y = v v ¢ (Y 7 ! 7
UINuiY agfiseAuiiume (3.82) (3) anmsanwiauduiusvesiwlsianaanudn 719

virund  Adevludien  wasngfinssunsdadvde  Lufimnuduiusiungfinssunishianiy

Avmungnaina uddnwaiemelsenng nanfe e 91y seAuMsAny suludis seld



Y a

wagsawow  danuduiusiuiauad  edenludiey  sluBangAnssunisilasudeds

mnedle e1ahlugnginssunsiamuivanninainalalueunan
AdnAny: Avanngnanng, usagdla

ABSTRACT

This study aims to: (1) examine the demographic characteristics and behaviors
of chess enthusiasts in Bangkok, (2) explore their attitudes, values, and media
consumption habits related to chess, and (3) analyze the connection between
demographic characteristics, attitudes, values, and media consumption with chess-
following behaviors in Bangkok.

This quantitative survey involved interviews with 300 individuals in Bangkok
who are familiar with or interested in chess. The data were analyzed using descriptive
and inferential statistics.

The findings indicate that: (1) most participants were male, aged 19-30, held a
bachelor’s degree, had an average monthly income of 30,001 baht or more, and
followed chess 1-2 times per week; (2) overall, participants had a positive attitude
towards chess, valuing it for personal development and entertainment, with an
average overall score of 4.12. Many believed that chess improves their image and
social acceptance. Additionally, most participants preferred digital platforms instead
of traditional media for chess news and updates; (3) while attitudes, social values,
and media consumption habits did not directly influence chess-following behavior,
demographic factors such as gender, age, education level, and income directly
affected attitudes, values, and media consumption, potentially leading to chess-

following behavior in the future.
Keywords: chess, motivation
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