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ABSTRACT

The objectives of this research were: (1) to study personal factors affecting
behavior and attitude in purchasing functional food of consumers in Bangkok; and (2)
to study of marketing mix factors affecting behavior and attitude in purchasing
functional food of consumers in Bangkok.

This research was a quantitative research. The population is a group of
working people aged 23 - 45 years who live in Bangkok. The number is unknown by
using the sample determination method of (W.G. Cochran, 1977) with a confidence
level of 95%. The sample size was 408 people using a convenience random sampling
method. Using a questionnaire as a tool for collecting data. Statistics used in data
analysis include frequency, percentage, mean, standard deviation, One-way ANOVA,
and multiple regression analysis

The research findings were found that: (1) personal factors have no
relationship with consumers’ behaviors and attitude when purchasing functional
foods in Bangkok; and (2) market mix have no relationship with consumers’ behaviors
and attitude when purchasing functional foods in Bangkok.

Keywords: Functional food, Purchasing, Bangkok
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