1

Hadviidamadanmainduledasnsudiniivesguilng
TUANTITAUT NTINNUVIUAT
FACTORS AFFECTING CONSUMERS' DECISION TO PURCHASE
ELECTRIC VEHICLES IN THAWI WATTHAN
A DISTRICT, BANGKOK

afeyeyn Ueauysal

UVINTFININHITUNA UHIINGIAUNTUNWE UL

UNANED
a o ngdU L3 d‘ = o 1 dl 1 1 > = &I 6
NM7IdelTingUszasaive (1) Anwiladediudszaunisnainiidmasanisinduladosouud

Infihvaaguilaaluuaniiam nsunnumiuas (2) Anyinisveusunamalulagidinase

mimmau%%aaaaum“lvdﬁwaqmuﬂﬂﬂiummmmm NTVNUMIUAT WAz (3) AnwiAmAINT

1% v a

ﬁumﬁéqNaﬁiamwmauiwasaaum“lﬂ/\lﬁwmmuﬂmiummmwum AIWNWHIATUAT

<

n93feddunsidoideuinm dsesnsildlunsidendsd fo fuilantorhaud
afaglulwanIdaun nsunnamiuas Falinsiuduiuinudueu ldgasAuinemils e
W tangudaeg1931uau 400 Au laun guslaadeviuiiongnus 22 Yauluavenfeet

TuwandTaun nsawmmuniuas 1snsduimeguuuamziansas waglduuvaauaindu

a

« a A 1% aa a ¢ v Y a 1 v
LﬂiaﬁN@A‘LUﬂqiLﬂ‘Ui?Ui’JNSU@%a ﬁﬂmmlmi‘lﬂqiﬁlﬂiqgﬁ“ﬂ@%a IWLLﬂ ATAINUO ANTBYRS

a

Aade Adrudenvuinsgiu uaradfieoyuuiinszisenisoanesidmyan uay
ANUBUTUTIUNMAURED

nansidenuin (1) Yadefudiulszaunsnaiaiiuandisiu loun wansost s1a1
YoMt miing nsdaaiunanain dwasomdindulafesasudlivesduiiae lue
NI nFaMNEMIUATUANANsiY agnsiideddyniaadafisziu 0.05 (2) nsBoniy
weluladunneaiu deadonginssunisindulagesalfiwesdszeins luwandfauw
NUMNIMIUATUANANARY BEeTiTad Ay n1eaiAnseiu 0.05 uaz (3) ANAIATIAUA
uanensiu dsnadenisdaduladososudlniivosiuslnaluwanitaun ngummuniuns

uanE1NAY ag1situdAYNNEIATNIZAU 0.05

AraAgy: nMssnaulavesuslaa sagudlnih lwaniTawn



ABSTRACT

The objectives of this research were: (1) to study the marketing mix factors that
affected consumers’ decision to purchase electric vehicles in Thawi Watthana district,
Bangkok; (2) to study technology adoption that affected consumers’ decision to
purchase electric vehicles in Thawi Watthana district, Bangkok; and (3) to study the
brand equity that affected consumers’ decision to purchase electric vehicles in
Thawi Watthana district, Bangkok.

The research was quantitative research. The population used in this research
was working-age consumers living in Thawi Watthana district, Bangkok. The exact
population was unknown. Used Taro Yamane's calculation formula, a sample size of
400 people including working-age consumers aged 22 years and over who living in
Thawi Watthana District, Bangkok. Used a purposive sampling method and used a
questionnaire as a tool for collecting data. The descriptive statistics used to analyze
the data were frequency, percentage, mean, standard deviation and inferential
statistics were analyzed using multiple regression analysis and one-way ANOVA.

Major Findings: (1) different marketing mix factors included product, price,
place and promotion that affected consumers’ decision to purchase electric
vehicles in Thawi Watthana district, Bangkok differently with statistically significance
level at 0.05; (2) different technology adoption that affected consumers’ decision to
purchase electric vehicles in Thawi Watthana district, Bangkok differently with
statistically significance level at 0.05; and (3) different brand equity that affected
consumers’ decision to purchase electric vehicles in Thawi Watthana district, Bangkok

differently with statistically significance level at 0.05.
Keywords: Consumers’ Decision, Electric Vehicles, Thawi Watthana District
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