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ABSTRACT

The objectives of this research were: (1) to study the level of technology acceptance.
marketing communications and intention to use, (2) to study the factors of
acceptance of technology affecting the intent to use the service of accepting
payment by QR Code of retail merchants; and (3) to study factors of Marketing
communications that pass on the intention to use the QR Code payment service of
small merchants.

This research was quantitative research. The population is small traders in
Bangkok. The exact number is unknown. The Cochran formula was used to calculate
a sample of 400 people using convenience sampling. Using a questionnaire as a tool
to collect data. Statistics used in data analysis include frequency distribution,
percentage, mean, and standard deviation, multiple correlation analysis and multiple
regression analysis.

Major findings: (1) study the level of technology acceptance. marketing
communications and intention to use Service for accepting payment by QR Code of
small merchants is at a high level, (2) factors accepting technology. The perceived
benefit Ease of use social influence attitude towards the use affecting the willingness
to use the QR Code payment service of retailers; and (3) that marketing
communication factors, advertising, sales by employee’s news release and public
relations This affects the willingness to use the QR Code payment service of small

merchants.

Keywords: Intention, Accepting Payments, QR code, Small Traders, Bangkok
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