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ABSTRACT

The objectives of this research were: (1) to study the level of customer satisfaction
with the service of Amphawa Grill Restaurant. Samut Songkhram Province; and (2) to
compare customer satisfaction with service, customer satisfaction with service at
Amphawa Grill Shop. Samut Songkhram Province classified by gender, age, education,
customer group, place of residence and monthly income.

The research was quantitative research. Population studied this time were
customers who use the services of Amphawa Grill Shop Samut Songkhram Province.
A random sample of 314 people was obtained using Taro Yamane's sample size
calculation formula. At a confidence level of 95%, the instrument was a
questionnaire. Statistics used in the research were descriptive analysis Frequency and
percentage distribution, mean, standard deviation, t-Test, One-Way analysis of
variance. Classified and analyzed for pairwise comparisons using Scheffe's method.

Major findings: (1) customer satisfaction with the service of Amphawa Grill
Restaurant Samut Songkhram Province Overall, it was at a moderate level. When
considering each aspect from highest to lowest, it was found that consumers were
satisfied with the product. was at the highest level, followed by price, location, and
service, respectively; and (2) hypothesis testing results It was found that overall, the
people who came to use the service Amphawa Grill Shop Samut Songkhram
Province There are different personal characteristics. There was further service at
Amphawa Grill Shop. Samut Songkhram Province was different with statistical

significance at the .05 level.

Keywords: Satisfaction, Service, Grill shop
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