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ABSTRACT

The objectives of this research were: (1) to study the factors affecting consumers'
decision to choose Nok Air services; and (2) to study the relationship between the
marketing mix. Continuing the decision to use Nok Air service

The research was quantitative research. The population and sample There
were 400 Nok Air customers. The researcher used the criterion in cases where the
size of the population was unknown. By using a sample sample from random
sampling with a confidence level of 95 percent at the statistical significance level of
0.05. Statistics used in data analysis were frequency, percentage, mean, standard
deviation. and t-Test

Major findings: (1) the marketing mix that affects the decision to choose to
use the service product side, price side, service process side It has the highest
average, followed by the physical aspect, marketing promotion aspect, and service
personnel aspect. and distribution channels Affects the decision to choose to use
the service; and (2) testing the research hypothesis. Personal factors such as gender,
age, education level, income, occupation, and status have different effects on
consumers' decision to choose Nok Air services. It was statistically significant at the
.05 level and the marketing mix has a relationship with the decision to choose to use

Nok Air. Statistically significant at the .01 level.

Keywords: Relationships, Marketing Mix, Nok Air
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