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ABSTRACT

The objectives of this research were to; (1) study personal factors that affect the
selection of car loan services of consumers in Bangkok, and (2) study the marketing
mix factors affect the selection of car loan services of consumers in Bangkok.

This research is quantitative research. The populations are customers who
used to select car loan services in Bangkok which number of populations is unknown.
The sample is 400 samples was calculated by Cochran’s formula. Using accidental
random sampling method. Using questionnaires to collect data. Statistics used in data
analysis include percentage, frequency, mean, standard deviation. t-test, F-test, one-
way ANOVA and multiple regression analysis.



Major findings: (1) different personal factors such as gender, age, occupation,
education level and average monthly incomes had not different affected on the selection
of car loan services of consumers in Bangkok with statistically significant level at 0.05;
and (2) different marketing mix factors such as products, price, place, promotion,
people, physical, and process had not different affected on the selection of car loan
services of consumers in Bangkok with statistically significant level at 0.01.

Keywords: Selection, Service, Car Loan
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