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RELATIONSHIPS BETWEEN OF MARKETING CHANNEL
EFFECTIVENESS ON PERFORMANCE OF AIR CONDITIONER
SALES BUSINESS IN RAYONG PROVINCE
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ABSTRACT

The objectives of this research were: (1) to study the effectiveness of marketing
channels in the air conditioner distribution business. In Rayong Province, (2) to study
the operating results of the air conditioner distribution business. in Rayong Province;
and (3) to study the relationship between the effectiveness of marketing channels
and the performance of the air conditioner distribution business. In Rayong Province.

This research is quantitative research. The population is business owner
selling air conditioners in Rayong Province, there were 97 places, selecting only the
population of business owners, managers, and supervisors, 5 people each, so there
was a population of 135 people. Opening the Krejcie and Morgan tables, the sample
number was 103 people, and using the method purposive sampling. Using
questionnaires to collect data. Statistics used in data analysis include frequency,
percentage, mean, and standard deviation. Multiple Correlation Analysis; and Simple
Regression Analysis.

Major findings: (1) business operators selling air conditioners in Rayong
Province there were also opinions about the overall effectiveness of marketing
channels at a high level, including the utility of locations. Utility aspect of time at a
medium level, including responding to market needs and transportation efficiency,
(2) business operators selling air conditioners in Rayong Province there are also
opinions regarding the overall operating results. At a high level, including finance,
learning and growth; and internal process aspects of the organization were at a high
level; and (3) the relationship between marketing channel effectiveness and
operating results found that: (3.1) marketing channel effectiveness utility aspect of
time there is a relationship and positive impact on overall operating results and

customers, (3.2) effectiveness of marketing channels Transportation efficiency have a



relationship and positive impact on operating results in terms of customers; and (3.3)
effectiveness of marketing channels responding to market needs there is a
relationship and positive impact on the operational results of processes within the

organization.

Keywords: Effectiveness, Marketing Channel, Performance, Air Conditioner, Rayong
Province
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