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SERVICE QUALITY THAT INFLUENCES CONSUMERS’
DECISION TO USE BEAUTY SALON SERVICES IN
BANGKOK METROPOLITAN AREA
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ABSTRACT
The objectives of this research were: (1) to study the demographic characteristics that
influence consumers' decision to use beauty salon services in Bangkok metropolitan
area; and (2) to study the service quality of beauty salons that influence consumers'
decision to use services in Bangkok metropolitan area.

The research was quantitative research. The population used in this research
was consumers who have used beauty salon services in Bangkok metropolitan area.
The exact population was unknown. Calculated from Yamane's formula. The sample
size was 400 people. Used a convenience sampling method and used the
questionnaire as a tool for collecting data. The statistics used in data analysis
included frequency, percentage, mean, standard deviation. Multiple regression

analysis and One way ANOVA.

Major Findings: (1) the demographic characteristics such as different age have
influenced consumers' decision to use beauty salon services in Bangkok metropolitan
area, differently with statistically significant at the 0.05 level. But gender, education
level, occupation, and monthly income, there were no difference in the influenced
on consumers' decision to use beauty salon services in Bangkok metropolitan area
with statistically significant at the 0.05 level; and (2) the service quality of beauty
salons that influenced consumers' decision to use services in Bangkok metropolitan
area included empathy, assurance, responsiveness and tangible that influenced
consumers' decision to use services in Bangkok metropolitan area, statistically

significant at the 0.05 level.
Keywords: Service Quality, Decision, Beauty Salon
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