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ABSTRACT

The objective of this research are two-folds: (1) Investigate consumer's
demographic factors for decision to online shoping by Tiktok application in
Bangkok area (2) Investigate consumer's marketing mix factors for decision to

online shoping by Tiktok application in Bangkok area.

This research is quantitative research. The population are consumer in
Bangkok area. Determined sample people 400 cases were calculated by the
method of Cochran (1977) formula. Use questionnaires as a tool to collect data
by the convenienc sampling. Statistic method that analyzed the data including
frequency, mean, standard deviation, percentage, t-test, one-way anova and
multiple linear regression.

Major findings: (1) Personal factors regarding the monthly income that
differently affected the decision to online shoping by Tiktok application in
Bangkok area with a significant difference level at 0.05. and also, factors of
gender, age, education, occupation, affected the decision to online shoping by
Tiktok application in Bangkok area non significant level. (2) Marketing mix factors
of marketing promotion, personnel, price, product have and distribution channels
affected the decision to online shoping by Tiktok application in Bangkok area with
a significant difference level at 0.05, which adjusted R square was equal to 48
percent and Standard Error of Estimate equal to 0.18797
Keywords: Decision to Online Shoping, Tiktok
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