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ABSTRACT

The objectives of this research were: (1) to study personal factors that affected the
decision to buy beauty products through digital commerce channels; (2) to study
online marketing strategies that affected the decision to buy beauty products
through digital commerce channels; and (3) to study the decision to buy beauty
products through digital commerce channels of consumers in Mueang district,
Nakhon Ratchasima province.

The research was quantitative research. The population used in this research
was consumers who are interested and have purchased beauty products through
digital commerce channels live in Mueang district, Nakhon Ratchasima province. The
exact population was unknown. Used Taro Yamane's calculation formula, a sample
size of 400 people. Used convenience sampling method and used the questionnaire
as a tool for collecting data. The statistics used in the analysis were frequency,
percentage, mean, standard deviation and One way ANOVA.

Major Findings: (1) different personal factors such as gender, age, education
level, monthly income and occupation affected the decision to buy beauty products
through digital commerce channels differently with statistically significant at the 0.05
level; and (2) different online marketing strategies affected the decision to buy
beauty products through digital commerce channels differently with statistically
significant at the 0.05 level; and (3) the decision to buy beauty products through
digital commerce channels of consumers in Mueang district, Nakhon Ratchasima
province. Most importantly, website is easy to use, convenient, and quick to search,

select, and order products. You can order products via the internet 24 hours a day.

Keywords: Decision, Beauty Products, Digital Commerce Channels
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