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ABSTRACT

The objectives of this research are three-folds: (1) study personal factors of tourists in
Dan Sai District, Loei Province (2) study the level of tourists satisfaction affect the
management of the Bun Luang tradition and Phi Ta Khon festival, Dan sai District, Loei
Province (3) Compare personal factors with tourists' satisfaction with the Bun Luang
tradition and Phi Ta Khon festival, Dan Sai District, Loei Province

This research is quantitative research. The population used in this research is
tourists in Dan Sai District, Loei Province. The sample in the study, according to Cochran's
formula consisted of 400 people. The questionnaire was using as a data collection tool.
The statistics used frequency, percentage, mean and standard deviation, t-test and F-test

(One-way ANOVA), multiple regression analysis.

Major Findings: (1) Personal factors of tourists in Dan Sai District, Loei Province:
Most are male, under 30 years of age, and have less than a bachelor's degree in
education. Have a career as a civil servant/state enterprise have an income of 10,001 -
20,000 baht. (2) Tourist satisfaction with the Bun Luang Festival and playing Phi Ta Khon
Dan Sai District Loei Province is at a high level (X= 4.07). (3) Tourists with different ages
was no difference in overall and individual satisfaction. and incomes were satisfied with
the Bun Luang tradition. and Phi Ta Khon festival Dan Sai District, Loei Province, overall

is different.

Keywords: The management, Bun Luang Tradition and Playing Phi Ta Khon Festival,

Satisfaction
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