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CHINESE TOURISTS' EXPECTATIONS THAT AFFECT THEIR
DECISION MAKING IN TRAVELING FOR HEALTH
TOURISM IN THAILAND
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ABSTRACT

The objectives of this research were: (1) study the expectations of Chinese tourists
on health tourism travel in Thailand; (2) study the decisions of Chinese tourists on
health tourism travel in Thailand; and (3) study the expectations of Chinese tourists It
affects the decision to travel for health tourism in Thailand.

This research is quantitative research. A questionnaire was used as a tool to
collect from a sample group, which is a purposive sampling group of Chinese tourists
who travel for medical tourism in Thailand. A sample of 400 cocrans was calculated
from an unknown number of cocran formulas. The statistics used in data analysis
were: Frequency distribution, percentage, mean and standard deviation and multiple
regression analysis were used.

Major findings: (1) Chinese tourists' level of expectation for using health
tourism services in Thailand is at the highest level. When considering each aspect, it
is at the highest level in every aspect, arranged from highest to lowest as follows. It
was found that expectations for health tourism attractions, followed by access to
health tourism attractions and facilities. Providing additional services Health tourism
activities and health tourism programs, respectively, (2) the level of decision-making
opinions in health tourism in Thailand of Chinese tourists in health tourism in
Thailand. at a high level When considering the average in each aspect, it was found
to be at a high level. All aspects in order from highest to lowest average are as
follows: Purchasing decision aspect received the highest average score, followed by
awareness of needs or awareness of problems Information search Aspects of
evaluating alternatives and post-purchase behavior, respectively, and (3) Chinese

tourists' expectations of health tourism in Thailand affect Chinese tourists' decision to



use the service. With statistical significance at the 0.05 level, it can be written as an
equation as follows: Y = 1.675+0.224X; +0.108X,+0.156X3+ 0.188X4+ 0.257X5 +
0.504%,
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