nsadulateseaiinfimvasuslnafiduiniinlussiuaminede
TulwanamnEmuAs
CONSUMERS’ DECISION TO BUYING SPORTS SHOES AT
THE UNIVERSITY LEVEL IN BANGKOK

40136 2WAAIIUNS

UIMITINWNTAR UINeIFNTUNNEUYT

a v

n153984

a o

ngUszasAiie (1) Anwiladedruyananinasenisdnduladesesininives

duslaaniduinfmluszdvuminends luwangannumuas waz (2) Wiednwdadediu

Aaa a !

Uszaunanisnainiddnsnananisdnduladeseaimvesiuiinanduinfmluszdu
URINYIAY IULmMﬂquwwmmwuﬂi

a v aglld’ a v a a = Yo dl I~ v a 19 a [

A58 ULUUNTIEIUTUIY USEUNTAD ;ﬂmﬂm‘mLﬂuuﬂﬂwﬂmmwmmmaa

luangunnuyiuas galinsiudnurunuuuey Nqudiega 91uau 355 au 350154y

v a

fhagrakuvazain tegldiuvaauaudues oo lumsiusIuTINToNa a0AN I IUNTIATIZA

Y

louA A1A1ud Asesay Aledy d1ulsuuuuInggiu A9 AeW Lasn153LATITY
ANNFNTUSoENY

Han1533enudT (1) Jadedruupmaluiiuyssianveswilnfufay seaunisany

a a &

Vo1 = U U a dy Y a 2/ v a % a v
wazsnelanelfiou ﬂ°Uﬂ'ﬁﬁ]@lﬁiﬂ‘ﬂ‘ﬁ@i@flLVI']ﬂW']“UENQJJUiIﬂﬂV] YudnAwiluszauuniineraelu

'
o w aada [y

wANJuNNUUATILANATueg 1 lited Ay neadansedu 0.05 wag (2) Jadudiudszau

o

(%
=) %

nansnatafinnuduiusiunisdnduladeseavininvesiuslaanidudnivilusedu

] U

W Ingae Tuuangannamiuas agrlidedidynisadansedu 0.05
AraAgy: Nsanaula 59
ABSTRACT

The objectives of this research were: (1) to study of personal factors affecting the

decision to buying sports shoes at the university level in Bangkok. And (2) to study



the marketing mix factors that influence the decision to buying sports shoes at the
university level in Bangkok.

This research is a quantitative research. The population is consumers decision
to buying sports shoes at the university level in Bangkok. The exact number is
unknown. The sample group of 355 people used convenience sampling method.
Using a questionnaire as a tool to collect data. Statistics used in the analysis include
frequency, percentage, mean, standard deviation, t-test, F-test, and simple
correlation analysis.

Major findings: (1) personal factors in the type of sport played education level
and monthly income with the decision to purchase sports shoes of consumers who
are university level athletes in Bangkok, which is significantly different at the 0.05
level and (2) the marketing mix factors are related to the decision to buying sports

shoes at the university level in Bangkok statistically significant at the 0.05 level.
Keywords: Decision, Sports Shoes
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