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FACTOR AFFECTING CONSUMERS’ DECISIONS IN PURCHASING
COSMETICS PACKAGING FROM RECYCLED MATERIALS
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ABSTRACT

The objectives of this research were: (1) to study the personal factors that influence
the decision to purchase cosmetics products that are packaged using recyclable
materials by consumers in Bangkok. (2) To examine the relationship between
environmental marketing factors and purchasing decisions of cosmetics packaging
from recycled material in Bangkok.

This research is a quantitative study. The population used in this study consists
of 2,538,733 individuals in Bangkok. The sample group for the study was determined
using Taro Yamane's formula, with a sample size of 400 people. Simple random
sampling was employed using a questionnaire as a data collection tool. The statistical
methods used for analysis include percentage, mean, standard deviation, t-test and
one-way ANOVA, including a multiple regression analysis methods by tested at the
statistical significance level of 0.05.

Major findings (1) the personal factors of gender, ege, education occupation,
and average monthly income different have an impact on the purchasing factors of
cosmetics packaging from materials recycled different at a significance level of 0.05.
(2) The environmental marketing factors that affect the decision to purchase cosmetic
packaging from recycled materials in Bangkok are product quality. Other factors
include knowledge of environmental problems, purchasing decission or awareness of
environmental problems, trust in environmentally friendly products and attitudes
towards environmentally friendly products. It does not affect the decision to purchase
cosmetic packaging from materials recycled in Bangkok.

Keywords: Decision-Making, Cosmetics Packaging, Material Recycled
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