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ABSTRACT

The objectives of this research are two-folds: (1) study personal factors that affect
purchasing decisions; Through the online shopping platform in Chonburi Province and
(2) study the relationship of factors The marketing mix that influences shoppers'

decision to purchase products through online platforms in Chonburi province.

This research is quantitative research. The population used People who choose
to purchase products through online platforms in Chonburi Province The sample in the
study,according to The sample size can be calculated using Cochran's sample size
unknown formula. formula consisted of frequency,percentage,mean,standard deviation,
t-test F-test and multiple regression people 400 using as a data collection tool.

The statistics

Major Findings: (1) Personal factors regarding gender Educational levels and
occupations have different effects. on the decision to purchase products through
online platforms of shoppers in Chonburi province is different Statistically significant at
the 0.05 level. As for the personal factor of age. In terms of income, different effects
on shoppers' decision to purchase products through online platforms in Chonburi
province are no different. Statistically significant at the 0.05 level (2) The marketing mix
affects shoppers' decision to buy products through online platforms. in Chonburi
province The highest average is price, followed by product, which affects shoppers'
purchasing decisions through online platforms. in Chonburi province Marketing
promotion Distribution channel It has no effect on shoppers' decision to purchase
through online platforms. in Chonburi province It is significant at the 0.05 level

Keywords: decision , online platform , Shopper
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Frutosmensinsiving Lifinadensdnduladenteduunanwosuesulativesinveuds
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aun1sluguaziuuay

Y = 0.197(X1) + 0.216(X2) + 0.068(X3) + 0.088(X4)

Y = 1.803 + 0.178%(X1) + 0.214*(X2) + 0.065*(X3) + 0.098%*(X4)
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