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FACTORS AFFECTING THE DECISION TO USE A FOOD DELIVERY
VIA SMARTPHONE APPLICATIONS OF CONSUMERS
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ABSTRACT

The objectives of this research were: (1) to study demosgraphic factors affecting
consumers' decision to use food delivery services via smartphones in Dusit area.
Bangkok (2) to study the relationship between adolescent mix factors (7Ps) responding
to consumers' demand for food delivery via smartphones in Dusit, Bangkok.

This research is quantitative research. The population used population in the
area of Dusit, Bangkok consisted of 73,802 people. The sample in the study, according
to Taro Yamane formula consisted of 400 people. The online questionnaire is using as
a data collection tool. The statistics used percentage, mean, standard deviation Alpha

coefficient and multiple regression.

Major findings: (1) Demographic factors include gender, age, level of education.
Different occupations and incomes affect consumers' decision to use food delivery
service on smartphones in Dusit area. Bangkok no difference statistical significance 0.05
(2) Marketing mix factors (7Ps) affecting consumers' decision to use food delivery
services via smartphones in Dusit area. Bangkok Significant at the 0.05 statistical level
was the product factor. price factor Distribution channel factors Marketing Promotion
Factors physical factor process factor and factors that do not affect the decision to use
food delivery services on smartphones of consumers in Dusit area. Bangkok is the

personal factor.
Keywords: Decision, Food Delivery
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