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DIGITAL MARKETING INFLUENCING CONSUMERS’ ONLINE
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ABSTRACT

The objectives of this research were: 1) to study consumers’ general informations in
Nonthaburi province. 2) To study consumers’ online purchase behavior in Nonthaburi
province. 3) To study the digital marketing that influencing consumers’ online

purchase decistion in Nonthaburi province.

This research is quantitative research. The population used in this research is
consumers in Nonthaburi Province. The exact number is unknown. Used a simple
random sampling method was used using Taro Yamane's formula, resulting in a
sample size of 400 people. Used a questionnaire as a data collector. Statistics used
for analysis including frequency, percentage, mean, standard deviation. and multiple
regression analysis

Major findings: 1) general information about respondent, mostly were female,
20 — 30 year old, Graduated in bachelor degree, Single, Working as a company
employee, Have a monthly income 25,001 - 35,000 Thai Baht 2) Online shopping
behavior of consumers in Nonthaburi province were: reason to make an online
purchase is confident in safety, family members are the ones who have influence on
purchase decision, make a purchase 4 — 5 times per month, each purchase spent
less then 500 Thai Baht, used a tablet as a purchase device, making purchase
between 00.00 — 06.00 AM, often purchase via Shopee. 3) Digital marketing consists
of website & landing page, content marketing, search engine optimization: SEO, social
media marketing that influencing consumers’ online purchase decistion in Nonthaburi
province with statistically significant at the 0.05 level. An e-mail marketing aren’t
influence consumers’ online purchase decision with statistically significant at the 0.05

level.

Keywords: Digital marketing, Purchase decision, Nonthaburi province
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