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ABSTRACT

The objectives of this research were: (1) to study modern marketing
innovations of hotel business in Thailand, (2) to study the success of hotel business
in Thailand, (3) to compare personal factors of service users with the success of hotel
business in Thailand; and ( 4) to Study the relationship between modern marketing
innovation and the success of hotel business in Thailand.

This research is quantitative research. The population is hotel customers in
Thailand aged 18 years and over, divided into 6 areas: Bangkok, central, western,
northeastern, northern, and southern regions, 12,222,518 people. The sample was
using the Taro Yamane formula, numbering 400 people, using the stratified sampling
method. Landscape and simple randomization using a questionnaire as a tool to
collect data. Statistics used in the analysis include percentage, mean, standard
deviation. Testing the relationship between independent variables using a t-test.
One-way variance Multiple correlation analysis simple regression analysis.

Major findings: (1) hotel users have overall opinions about having modern
marketing innovations at a high level. When considering side by side at a high level in
all aspects (2) hotel guests also have opinions about having business success Overall,
it was at a high level. when considering side by side were at a high level in all
aspects; (3) service recipients of different ages There are successful business hotels in
different countries. There was a statistical significance at the 0.05 level for gender,
marital status, education level. and different monthly income There is no difference
in  business success of hotels in the country; and (4) modern marketing
innovations. There is a positive relationship and impact on having a hotel
success. and the variable that can predict the overall success of the hotel business,

including the aspect of retaining old customers and appropriate technology



development have a relationship And the positive impact on the overall success of

the hotel business,
Keywords: Relationship, Marketing Innovation, Ssuccess, Hotel Businesses., Thailand
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