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ABSTRACT

The objectives of this research were: (1) to study the acceptance of financial
transaction technology via mobile phone in Thailand, (2) to study the quality of
electronic services for financial transaction usage via telephone, (3) comparison of
the acceptance of financial transaction technology via mobile phones in Thailand.
classified by personal factors; and (4) to study the quality of electronic services that
influence the acceptance of financial transaction technology via mobile phone in
Thailand.

This research is a quantitative research. The population is the users of mobile
application services in Thailand. Since the exact population is unknown, it is
calculated from the Cocran formula. The sample size was 400 samples, and the
questionnaire was used as a purposive data collection tool. The statistics used in the
analysis were frequency, percentage, mean, standard deviation, t-test, F-test and
multiple regression analysis.

Major findings: (1) Acceptance of technology for using financial transactions
via telephone, (2) the quality of electronic services found that overall was at the
highest level, (3) service users with different age, education level, occupation and
income. The acceptance of financial transaction technology via mobile phones
differed significantly at the 0.05 level except gender of users and; (4) the quality of
electronic services had an influence on the acceptance of financial transaction
technology. Mobile finance in Thailand from the results of the study it was found
that Efficiency Quality of Electronic Service Achievement the ability of the system
and privacy Influencing the adoption of financial transaction technology via mobile

phone in Thailand. were correlated at 63.3 percent.

Keywords: Acceptance, Technology, Financial Transaction Applications, Mobile

Phone, Thailand
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