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ABSTRACT

The objectives of this research are (1) to study the differences in demographic
factors that affect the decision to purchase processed products from the brand 9
Prasert Phetchabun Souvenirs and (2) to study the factors of integrated marketing
communication that affect the decision to purchase processed products from the
brand 9 Prasert Phetchabun Souvenirs.

The research format is quantitative research. The population used in this
research is made up of people who have purchased or are deciding to buy
processed products from the brand 9 Prasert Phetchabun Souvenirs. Since the exact
population is not known, the sample size can be calculated from W.G. Cochran's
unknown sample size formula. Resulting in a group sample of 400 people. The
research uses purposive sampling with a questionnaire as a data collection tool. The
statistics used in the analysis include t-value analysis, f-value analysis, and normal
multiple regression analysis.

The results of the research found that (1) respondents had overall opinions
about integrated marketing communications at a high level. (2) Respondents'

opinions regarding the decision to purchase processed products from the brand 9



Prasert Phetchabun Souvenirs were generally at a high level. (3) Respondents with
different levels of education will have a significant effect on the decision to purchase
processed products from the brand 9 Prasert Souvenirs at the 0.05 level. Those with
an education level lower than a bachelor's degree and a bachelor’s degree will have
a higher decision to buy processed products from the 9 Prasert brand as souvenirs
than those with higher education than a bachelor's degree, statistically significant at
the 0.05 level, and (4) Integrated Marketing Communication factors that affect the
decision to purchase processed products from the brand 9 Prasert Phetchabun
Souvenirs have statistical significance at the 0.05 level, which has a relatively high

correlation in the same direction.

Keywords: Integrated Marketing Communications, Processed Products Brand 9 Prasert

Souvenirs, Phetchabun Province
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