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THE FACTORS AFFECTING USER’S DECISION-MAKING TO
USE THAI MASSAGE SERVICES IN BERLIN, GERMANY
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ABSTRACT

The objectives of this research were: (1) To study personal factors that influence customers' use
of Thai massage services in Berlin, Germany. (2) To study the marketing mix factors for service
businesses that influence the customer's use of Thai massage services in Berlin, Germany.

(3) To study the service quality factors that influence the customer's use of Thai massage services
in Berlin, Germany.

This research was quantitative. The researcher collected data by questionnaire. The
sample consisted of, Thai massage customers in Berlin, Germany, 400 people. Analyze data from
frequency, percentage, mean, t-test, One-way ANOVA, and multiple linear regression.

Major findings: (1) Personal factors regarding age and status that differently influence
customers' use of Thai massage services in Berlin, Germany. (2) Marketing mix factors for service
businesses: the product had a positive influence on the customer's use of Thai massage services
in Berlin, Germany. Marketing mix factors for service businesses: place had a negative influence
on the customer's use of Thai massage services in Berlin, Germany. (3) Thai massage services
quality: reliability in providing services had a positive influence on the customer's use of Thai

massage services in Berlin, Germany.
Keywords: Decision-Making, Thai Massage, Germany
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