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1. wmﬂ%mta%uﬁ’ugm Laitfuniaehin
PCA 101 nw1danquiugsdmiuiimenans 3(3-0-6)*
(Advanced English for Communication Arts)
Wawinwen1w19angwsedvamasianseamuniwidnguld daevinue
n3ils My N13eu wazmsdeuiiieadestulimamans leogrsgneios
Develop advanced English skills and effectively demonstrate proficiency

in listening, speaking, reading, and writing in contexts related to communication studies

with accuracy and precision.

PCA 102 ngufn1saesns 3(3-0-6)*
(Communication Theory)
AUMUIYLAZAIINAIAYVDINANNITEDE1T ITAUINIT 93AUTEND Y

[

UTzANd UspLavuazuuudnasin1sdeas n1siinseinszuiunsdeansluguuuusi q uas
SvBwavesmsdeansiinaredny Ussiiunmauifeasiuale

Definition and importance of communication principles; evolution,
elements, objectives, types and models of communication. Analysis of various
communication processes and their influence on society; issues in contemporary

communication theories.

PCA 103 walulagndnation1sidemsimanidns 3(2-2-5)*
(Digital Technology for Communication Arts Research)
Anwinisdumesinnusln o seydsznulunsiddeguuuusng 9 n1sdudu
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#3130019585550luNIITeAvayed Seuion1sdunsIzvideyauazn1sAAIUNANITIdY
papnIuULULkazkIMlunsinrhsUdnnideeginlussuy

Study the exploration of new knowledge, identification of research
topics in various formats, and information retrieval from different sources such as
academic documents, online databases, and Digital technology. The course also covers

ethical considerations in conducting research involving humans, methods for synthesizing



data and interpreting research findings, as well as systematic guidelines for preparing

research manuscripts.

2. MUINIYIUIAY nuenn
PCA 104 "T%"“mmn'ﬁ%{]’wﬁaﬁwmmam%%uga 3(2-2-5)

(Advanced Research Methodology in Communication Arts)

Q1IN s2ideUITINGT NTEUIUNITIVUTIUTUIL ATEUIUNITITELTY
AN NTTUIUNTITERUURALRAIU A15AMUATyrIn1T3T8 N1INUNIUITIUNTTU N5AT
NIBULUIAANITIVY ATODARUUNITILLTIUTUIN LTIAUAIN UATUUUNANNAIY UTTINTUaY
nauiaogs Glideyadify fuusuaznsin indeslenside mafusunuteya mslnsie
foya M3Uszanana msulanadeya afuszgndlilonsidnisdeans msdaviwazmninaue
Tasam 3%y Msneausansise warausssuadossalunsidunisdeans

Epistemology, methodology, quantitative research processes, qualitative
research processes, and mixed-method research processes; defining research problems,
reviewing literature, developing research frameworks, and designing quantitative,
qualitative, and mixed-method research; populations and samples, key informants,
variables and measurement, research instruments, data collection, data analysis, data
processing, and data interpretation. The course also includes applied statistics for

communication research, preparing and presenting research proposals, reporting research

findings, and ethical considerations in communication research.

PCA 105 ngufjnmsfossdugs 3(2-2-5)

(Advanced Communication Theory)

U1 WWIAUAR NITUIUTIAYN WAZNTTUIUNITUANMIAIINS WAILIN1TYeY
nguinsdoans Teanuyuemans Inermans dsaumansuazmaluladfifdeuduiusiunis
doans nouinsdeansuuuidiusiuuazanuainvaten1s sl nouuinnssunisdoans
wagdelmi n19lned Innsusuduilymnidiunisdeans nsuszgndlinguinisdeanslu
A01UNITAIAN 9

Philosophy, concepts, paradigms, and the process of seeking knowledge,

the development of communication theories from humanities, science, social sciences,



and technology related to media participative theory and cultural diversity. Theory of
media innovation and new media, critical analysis of communication problems. Applied

usage of communication in different situations.

PCA 106 fuuuin1saadainindiiediasieinisioans 3(2-2-5)
(Seminar on Critical Thinking for Communication Analysis)
wANNTIATIEARIATULEANING wuAanguiinanddiindne g duntg
doans loun ngufunindaduazilo-nnindasl noufinguiasugmanininiesinvaedengud
doyueInguazImnsuIning noufaniten wasnguliuusssudne Ineawsaussendld
nguFinnslunsdlfnudunisdeans

Principles of critical media analysis, concepts of critical theory of
communication from various schools of communication theory, such as Marxism and Neo-
Marxism, media political economics, semiology and critical discourse, feminism and

cultural studies with applications in critical discourse in communication studies.

3. NIV AN nuenin
PCA 107 duaunisu3nsnisdedns 3(2-2-5)

(Seminar on Communication Management)

AnwUseiiudunisumsnisieans miyjimﬁﬂ’limiﬁaa’ﬁﬁuﬂizLﬁusm 9
NMIYVILELUEMINTRAT09ANT aauUsenaunts nsiidiun1siiudesig 9 MsnaveLien
wanauAluym vensuiuiiliaenadesiunisiudsuutas wagnsimuiesdaimedis
GEANGERL

Study key issues in communication management, integrating
communication with various topics, planning communication management for
organizations and enterprises, implementing strategies through various media, presenting
solutions for problem-solving or adapting to changes, and creatively developing

knowledge in the field.



PCA 108 §uyunnnsdeasuuuysmnis 3(2-2-5)
(Seminar on Integrated Communication)
ﬁﬂ‘l?}’]LL‘L!’Jﬁﬂﬂ’]iyjim’]ﬂﬁ‘VI5]‘195%’1\1ﬂ’]i?‘iﬁ]?ﬂiLLﬁz%qwﬁﬁLﬁﬁJ’J%@\iLﬁaﬁﬂU
ysannslunisunlalam daady wasimunluseaueddng guau dau wasUseng N15YsanIg
ﬂ']i?i’ﬂﬂ?ﬂ%ﬂﬂaq%ﬁ‘ ?1'@ LWﬂIUIagﬂ’]i%aﬁﬂﬁ ﬂ?iﬁ%’lﬂﬂiaUﬂ’ﬂllaﬂﬂ?i%@ﬁ’]iLLU‘U‘UvimWﬂﬂi
MR uardansedt luaainny Ussiiunudmsnsieansuuuysanns msfivua
Uszipulamlunsive

Study the integration of communication theories and related theories to
address problems, promote initiatives, and foster development at organizational,
community, societal, and national levels. The course focuses on the integration of
strategic communication, media, communication technologies, and the development of
integrated communication frameworks. It includes analysis, synthesis, and critique of
integrated communication knowledge and issues, as well as the identification of research

problems.

PCA 109 duuinisiaseinisaesnsluaatunisaiiagiiu 3(2-2-5)

(Seminar on Communication Analysis)

Anwranun1sadUaguu Uaden1aasugia n1swlles dead TRIUsTIN wae
wiAllad msfeaslumsiuileAngaiiAnduuudednuosulailutiagtu Sesesinevhanmndy
TamnuiAsuntasesnmsieanstaads lnaunslinguinisdeans telnneilasdanseivi
autleanumsalilagtu suthlugmsimundssidutigmiionsidesely

Study current situations and factors related to economics, politics, society,
culture, and technology in addressing crises occurring on contemporary social media
platforms. Analyze and understand the changes in modern communication, emphasizing the
application of communication theories to analyze and synthesize current situations. This

process aims to identify research problems for further investigation.



PCA 110 funurmsaeanswyinusssu 3(2-2-5)
(Seminar on Multicultural Communication)
ﬁﬂmﬂizlﬁumﬁamiwvﬁwuasm V]q%f}ijLLﬁ%%%ﬂ’]i%ﬁﬂ%’Nﬂﬁé@ﬁ’]i
wymusssy uazU s sevingansssnvesnungusn q JademeTausmuardsauiidamade
Amdiiusszrinamansssy yuNemsmdaReiumy Tausssluiiumsing 1

Study issues in multicultural communication, theories and research
methods in multicultural communication, and interactions between different cultural
groups. Examine cultural and social factors influencing relationships in multicultural
contexts, as well as research perspectives on multiculturalism in various settings.
PCA 111 dusuinineunsannaana 3(2-2-5)
(Seminar on Digital Film)
Anwvsuifuviedeiisafunmeunsgaidva nsnumunguinmeuns
Tval UsgdRenans USugn wasnguinimedeulm ameuniuazAausuanidu nmseunmeuns
fugs nsfnwinuAngandanmeuns ameunslan nweunsginie uaznweunsduend
ANEURITLABZUTEAN TAN1R LN TUOUIARTDININGURS

Study topics related to digital-era films, the review of contemporary film
theories, history, philosophy, and the theory of motion pictures. Explore the relationship
between film and other art forms, advanced film analysis, post-cinema concepts, world
cinema, regional cinema, and transnational cinema. Examine various film genres,

directions, and future trends in the film industry.

PCA 112 duaunuinnssunisieanadeadneeassd 3(2-2-5)

(Seminar on Creative for Communication Innovation)

AnwIuuaAn Uszian 90u918 wasiaiuin1svesuinnssunisdeans
BeadsassAluuundany iasugha n1siles Sausssn melulad uaztguszivg Mdeulesty
nMsvasusInde yulfumsdunmeidymuaznisszendld wemsiFeus msudtdym uay
NINRIBIRANSIUAUAN 9 PosuinnssuN1sdea L iaisassa

Study the concepts, types, scope, and development of creative

communication innovation within the contexts of society, economy, politics, culture,



technology, and artificial intelligence, as they relate to media convergence. Emphasizing
problem synthesis and application, the focus is on learning, problem-solving, and

knowledge development in various aspects of creative communication innovation.

4. ufiinug wiefin
PCA 201 QuHINUS Wi 1 48(0-0-240)

(Dissertation)
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Usingnisainansaeans lnssudnwduaiuagidodnanazdouinesdnulminiouuin
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TARRNNIUMTANTIVINTTEAUTIRNTOUIUIDIR Muualiitpsnii 2 UnA

Research and study that demonstrate creativity and originality in
exploring communication phenomena. Such research must generate new knowledge or
innovative concepts in integrated communication arts or interdisciplinary integration,
contributing to the advancement of the academic field of communication arts.
Additionally, the dissertation or a part of it must be published or accepted for publication

in at least two national or international academic journals.

PCA 202 Quflnus wiu 2 36(0-0-180)
(Dissertation)
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Research and study that demonstrate creativity and originality in
examining transformations in organizational communication or the media industry, with
expertise in integrated communication arts. Such research must introduce new concepts
that contribute to the professional field and society. Additionally, the dissertation or a

part of it must be published or accepted for publication in at least one national or



international academic journal.
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