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MCA 101 awlvedmsudndindnw 3(3-0-6)*
(Usage of Thai Language for Graduate Level)

MCA 102 awdangudmsuilmanians 3(3-0-6)
(English for Communication Arts)

MCA 103 Auindwamansavia 3(3-0-6)*

(Digital Communication Arts Knowledge)
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MCA 104  A53ne1n15I9e3Tenimadans 3(2-2-5)

(Research Methodology in Communication Arts)

MCA 105  ngufimsdearsuazdonasia 3(3-0-6)
(Theory in Communication and Digital Media)

MCA 106  Uszifiumenisdeanssiuade 3(2-2-5)
(Contemporary Communication Issues)

MCA 107 uimnssunnsdeansaasia 3(3-0-6)

(Digital Communication Innovation)
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MCA 201

MCA 202

MCA 203

MCA 204

MCA 205

MCA 206

MCA 207

MCA 208

MCA 209

MCA 210

MCA 211

MCA 212

MCA 213

MsAeasRmuINg

(Development Communication)
fﬂiﬁﬂ‘l&ﬂLQWW3L%‘IE]<16LUU%U‘V]‘V]'NﬂW3%E]?ﬁ§
(Selected Topic in Communication Context)
mMsdeasiiledansnnzingrgnadia

(Communication for Crisis Management in Digital Age)
doyardvialuasygiaaiisassn

(Digital Media in Creative Economy)
anumsaideuarUssifiullymyanisia

(Media and Current Issue in Digital Age)
nMsdansnisieansnisnaingaRivia

(Marketing Communications Management in Digital Age)
nsdansgsRiansdeansyanasia

(Communication Business Entrepreneur Management)
mﬁﬂm‘im'ﬁ%amﬂ%ﬂﬂaqwﬁ‘

(Strategic Communication Management)
funuussiaumsiiermansaava

(Seminar on Issues in Digital Communication Studies)
AUUNIATHETTULETAUTURAYOUADEIALYDIUN I T NN AFER S
(Seminar on Ethics and Social Responsibility in Communication
Professions)

dunndeddvialulaniagiiu

(Seminar on Digital Media in the Contemporary World)
FunuinsieatsesAnsavar

(Seminar on Contemporary Organizational Communication)

FUNUINTHOEITUUTUR

(Seminar on Brand Communication)
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3(2-2-5)

3(3-0-6)
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3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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(Seminar on Thesis and Research paper)
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(Thesis)
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MCA 101 M nedmiudadiafng 3(3-0-6)*
MCA 102 AN e nsUTMAAIaNS 3(3-0-6)*
MCA 105 nufin1sdeasuazdendvia 3(3-0-6)
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S Fodw wuaein
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MCA 103 ANUSINSlnAMARSATYIA 3(3-0-6)*

MCA 104 WM I ilneeans 3(2-2-5)

MCA 106 Useifiumnenisdeanssonaie 3(2-2-5)

MCA 107 Winnssunsaeansnava 3(3-0-6)

594 9(7-4-16)
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MCA 101 awlnedmiudadindnu 3(3-0-6)*
(Usage of Thai Language for Graduate Level)
MCA 102 a1wdangudmsulimanans 3(3-0-6)*
(English for Communication Arts)
MCA 103 Anuineilnaransavia 3(3-0-6)
(Digital Communication Arts Knowledge)
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2. KUIAIBIUIAUY 12 wUWAA
MCA 104 AN deidenisilvaaans 3(2-2-5)
(Research Methodology in Communication Arts)
MCA 105  wquiinsdeansuazdendia 3(3-0-6)
(Theory in Communication and Digital Media)
MCA 106 Useifiumenisdeanssauadie 3(2-2-5)
(Contemporary Communication Issues)

MCA 107  uimnssunisdeansaasia 3(3-0-6)

(Digital Communication Innovation)
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MCA 201

MCA 202

MCA 203

MCA 204

MCA 205

MCA 206
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MCA 209

MCA 210

MCA 211

MCA 212

MCA 213

MsAeasRmuINIg

(Development Communication)
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(Selected Topic in Communication Context)
mMsdeasiiledansnnzingrgnadia

(Communication for Crisis Management in Digital Age)
doyardvialuasygiaaiisassn

(Digital Media in Creative Economy)
anumsaideuazUssfiuilymgnadiia

(Media and Current Issue in Digital Age)
nMsdansnisaeansnisnaingARivia

(Marketing Communications Management in Digital Age)
nsdansgsRiansdeansyanasia

(Communication Business Entrepreneur Management)
mﬁﬂm‘im'ﬁ%amﬂ%ﬂﬂaqwﬁ‘

(Strategic Communication Management)
funuussiaumsimermansaava

(Seminar on Issues in Digital Communication Studies)
fULUNITE5TTULA MU URATO UADFIANYOINIITNTLNAFIER S
(Seminar on Ethics and Social Responsibility in Communication
Professions)

dunndeddvialulaniagiiu

(Seminar on Digital Media in the Contemporary World)
FunuinsieatsesAnsavar

(Seminar on Contemporary Organizational Communication)

FUNUINTHOEITUUTUR

(Seminar on Brand Communication)
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MCA 214  dununineninudiazansinug 3(2-2-5)
(Seminar on Thesis and Research paper)
4. @sunwus 6 nuefn
MCA 216  astinus 6(0-0-30)
(Research Paper)
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A195U189183%1 (Course Description)
1. wmﬂ%mta%uﬁ’ugm Laitfuniaehn
MCA 101 arenlngdmsutudindnu 3(3-0-6)*
(Usage of Thai Language for Graduate Level)
Anaussanmlunisliniwineegiagnies snan nmswaluiiguwunisideu
UYALTIBINT Warn1leuing 1 dnus
Pracitical to increase the ability of usage of properly and artistically Thai

language, speech for public speaking, academic articles and thesis writing.

MCA 102 199N EaInsuiindAaans 3(3-0-6)*
(English for Communication Arts)
Wlanwidenguuazuanteanduniwmdinguls deinwenisils nsye

N394 warnslguneiinacmansadvalaeg1agneies

Understand and express English accurately through listening, speaking,
reading, and writing skills in digital communication studies.

MCA 103 auinisiimasansaavia 3(3-0-6)*
(Digital Commmunication Arts Knowledge)

AnwmannTg wuade uagnquiiugiunaimamansaidnauaznisdeans
fialuszduyana nguesdng wagdownaru saufsunumvoanaluladuasdelvalunisdsans
AnsIgrinszuIunsAeanndesnuazdeiu nasnauarudfyveinisdeasludenuilagiy
Wiotanniinuelunslddossaivssansanuasiinsosssy

This course examines fundamental principles, concepts, and theories in
communication and digital media studies, encompassing interpersonal, group,
organizational, and mass communication. It explores the role of technology and new
media in shaping communication processes and emphasizes the importance of strategic
communication and media literacy today. Students will develop practical skills to

communicate effectively and ethically in diverse contexts.



2. KUIAIBIUIAUY wuwnA
MCA 104 383ngnmsIenniimadians 3(2-2-5)
(Research Methodology in Communication Arts)
WUIAANISIVY USELAnN15IT8 ASEUIUNTITOLTIUTUIULALITIAUAIN
N3MnuAtlynInITIT8 NITNUNIUITTUNTIN NITATNATIULUIAANITINE N1T00NLUUNITIVY

o w o

WelSinauazidanann Ussunsiasngueiiegne dlvdeyadidny Awdsuasnisin wn3esilons

aa

3 nsifusiunndeya mslinneidoya msUszanana msudanadeya aiduszendiiients
Wonsdeans msdavhuaznisiiauelasiniside msnenurenside uarausssuaiessauly
nMyiTensdeans
Research concepts in methodology, research types, quantitative and
qualitative research processes, research problem determination, review literature, research
framework construction, qualitative research designs, population and sample groups,
key Informant, variables and measurement, research instruments, collection data, data
analysis, data processing, statistical interpretation, applied statistics for communication
research, preparation and presentation of research projects, research reporting and ethics
in communication research.
MCA 105 ngqufinsaaansuazdonaa 3(3-0-6)
(Theory in Communication and Digital Media)
AnwuuaAniiugtuieatunisieans ielulifvesddsans ans Ao uasdfuas
sudansdszgndlddenivaluiuidenarTinusediu aseungunisdearslusedusiig q
U ﬂ?ﬁé@ﬂ’]ﬂﬂﬁ]ﬂl@x‘i igﬂﬂ’jﬂﬂuﬂﬂﬁ ﬂéj:ﬂJEJIEJEJ DIANT WATUIAYY maamumaﬂiwwaﬂﬁama%u
dofdvia uazmaluladnsdeansroynnauazdeny

Explores core concepts in communication, covering the sender,
message, medium, and receiver. Emphasizes the application of digital media in research
and daily life, encompassing various communication contexts, including intrapersonal,

interpersonal, group, organizational, and mass communication. Also examines the impact

of mass media, digital media, and communication technology on individuals and society.



MCA 106 Usziunismsaeanssaussie 3(2-2-5)
(Contemporary Comunication Issues)
Uspiiuilagiuvesdenardeinavuivuiunnedausiuare Sin1ailes
ATEgAY TALSTIN ATBUATY AIAUT QUMM NMSANY INAAAIW A9UIAADN NYTANY LAZDY 7
wAakarnguifldlunmsinuinisdeasfuUssifiunsdsnu unumuiuasnansenureans
é@ﬁ?i LL‘U’Jﬁ@@ﬂ%Wﬁ%@ﬂﬁﬂﬂNﬁ@ﬂ’]ié@ﬁ?i LLmﬁmmi?iamiﬁUmm%mmwmmwwé’mu
paonauMsUszgndliundeuiinsgnsdfnvussiunsdsausiuaiom 9 deludeuine
wardemulan n1syhanudilaanuldsuslamesnisieanssavare ﬂ’l'ié]dﬂﬂ’imﬁuﬂfy,%’]l,ﬁa
ldni53de

Current issues of media and mass media with contemporary social
contexts, political dimension, economy, culture, family, religion, health, education,
gender, environment, law, and others. Concepts and theories used in the study of
communication with social issues, roles, duties and effects of communication. Concepts
of influence of social effecting in communication, communication concepts and the
creation of social meanings, as well as the application of concepts to analyze case studies
of contemporary social issues, both in Thai and global societies. Understanding of changes

in contemporary communication, setting issues for research.

MCA 107 wianssunnsiesnsiava 3(3-0-6)

(Digital Communication Innovation)

AnuuiAn Ussnn 1autie wasimuinisvesinnssunisdeanstuuiun
Fau Aswgia n1ailes Tausssy waswmealuladidoulsaiunsvaeusinde msdeansAdsa
wazsfafuvauua atumsiinseidamuarnnagnsmsuszgndld ensiSeui nsuitigm
wagniauludiusing 4 wiouianeusulsanisiuuinnssumsioans uanivdsunnuduas
Uszaunsol lneffdadniessaulunmsldinaluladnisdearssafiviaensdiruiuiinvey

Study the concepts, types, scope, and development of communication
innovation within social, economic, political, cultural, and technological contexts. Explore
media convergence, digital communication, and multichannel strategies. Focus on problem

analysis, strategic application, and project planning to support learning, problem-solving,

and development. Encourage knowledge exchange and experience sharing, with an



emphasis on ethical and responsible use of communication technologies in the digital era.

3. WAV AN wenn
MCA 201 nnsdosswauinis 3(3-0-6)

(Development Communication)

wnAa nquifefunmsiasuluiimsiemaiionsiam nsfauiwuy
fidrusn nguinisdeasyuvu wuamsnagndnsieanslugugiiiuieiesdeuagisnislunis
Woundenuuazyuyy Tudiusig g ﬁgﬂumimagmmumiﬁami nslddensimunidenuay
f¥unnAsuutasisludnuanud faued uasnnfnssuvesynnauazdsay

Concepts, theories of development, including communication for
development, participatory = development, community = communication  theory,
communication strategy as a tool and method of social and community development in
various parts in the forms of communication, media usage, content determination and
recipients of changes in terms of knowledge, attitude and behavior of individuals and

societies.

MCA 202 n15ANEILANIZEI9MIUSUNNINISHBENS 3(2-2-5)
(Selected Topic in Communication Context)
AnwUseiulanizaiunisaeansnsinatonazasnnaosnuninuaulaves

a |

tindnw lasihdeszviunumnisdeaslufifiang q 1wy dau Taussm quan dannden
Sadnual uusud waznmdnual AseuaquAnsAeasLUTUATTlusERulanuasiosiy sauf
woAnssuesdsansuazanudiiusszinsdefudinsluaniunisaitiogiy

Study specific issues in contemporary communication with students'
interests. It explores the role of communication across various dimensions such as society,
culture, health, environment, identity, branding, and image. Emphasis is placed on both

global and local brand communication, as well as sender behavior and the interaction

between media and society in the current context.



MCA 203 nnsdaansiladanisn1izingaganaa 3(3-0-6)
(Communication for Crisis Management in Digital Age)

v

ﬁﬂ‘mLLm‘m\‘imsﬁaa’mﬂ'a%’mmimaﬁﬂqsﬂ,uqﬂa% a Lﬁumi’mLmeLazﬂaq%ﬁ
nsdeanslunissuiieiuingaiiintuuudedrueeuladuavunamiosuiavasig 4 saudmsdnns
foyarasiieadsanindetio annanssnuniay warituynmdnvaivesesinamdsings

Study communication methods for managing crises in the digital age,
focusing on planning and strategic communication responses to crises on social media and

digital platforms. It covers managing information to build trust, mitigate negative impacts, and

restore organizational reputation post-crisis.

MCA 204 FoaafdvialuiAsegnaasiNassn 3(3-0-6)
(Digital Media in Creative Economy)
= [ A aa o 5 1A = LY = s a é{
AT URIERRAINA AaunaAnaudslagiu immmiumwmmﬂuqﬂ

aa

#3via 017 doludivailie unaseuaniuils welulad ARVR wag Al idundunumdeasugha
a¥uassd aaenIunTUAsuLamginssuvesiuilnauaziusznounslugaursugianaa

Study the evolution of digital media from the past to the present has
seen significant transformations, driven by technological advancements and changing
societal needs. In the digital era, several key trends have emerged, such as social media
platforms, streaming services, AR/VR technologies, and Artificial Intelligence (Al), all of
which have played crucial roles in the creative economy. These technologies have not

only reshaped industries but also influenced the behavior of consumers and businesses in

the digital economy.

MCA 205 saunisaifauazusziiutiygviganana 3(2-2-5)

(Media and Current Issues in Digital Age)

Y

AnwUsziiunisdenunaznisdearstugafdvia Aneliiinlasiasiuaznis

WaguwUaw1ediny Tausss 8Nl sdnwuzes o Ineludanineg19siun1T@eansues

DIANTHATANNUUADAIVE FIAU TAIUFITU N15HIDY kazN1AUSEY1AIRY AasnauN1sPaaUlnINIg
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Study social issues and communication in the digital age in the digital
age that drive structural, cultural, and political changes. Focus is placed on digital media,
organizational communication, social movements, and the evolving roles of society,

culture, politics, and civil society in a digital context.

MCA 206 NM53AN3N1sERENINNTARNALARDIA 3(3-0-6)
(Marketing Communications Management in Digital Age)
N53nN130eANTNagNSLarNITUTURITateeAnTUTEANANY o TugaAdvia
sdN5Tnn1sNUABLLYAY UNUIMKAEALEIFYT0IN15E pATUNITUSNITEIANT WWIRA
N LLazﬂaqwﬁ‘miﬁamimsflumﬁ'ﬂ'i TAIUSTIULATNYANTIUDIANT UTIEINIANNIH0ANITT
USEANS NI MFUIMNTNTNYINTDIANT WAENITINUKNULAEIANTATUNTRULar T T dusyuy

Strategic organizational management and adaptation across various
types of organizations in digital era, including change management. Emphasis on the role
and importance of communication in organizational management, with concepts, theories,
and strategies for internal communication. It also covers organizational culture, behavior,

effective communication climate, resource management, and systematic financial and

accounting planning.

MCA 207 nsdannsgsianisaeansyafiiia 3(3-0-6)
(Communication Business Entrepreneur Management)
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Study and analyze management approaches for communication
businesses in the rapidly evolving digital era, examining the roles of innovation, digital
technology, and modern marketing strategies in enhancing entrepreneurial
competitiveness. Topics include business development, online branding, consumer

analysis, and effective marketing planning tailored for digital platforms.



MCA 208 N133AN5N15TETANAYNS 3(3-0-6)
(Strategic Communication Management)
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Study the principles and strategies for planning and managing
communication to achieve organizational goals. It covers stakeholder analysis, image
management, communication planning for normal and crisis situations, and effective
communication evaluation.

MCA 209 dusuussiaunslmadansnana 3(2-2-5)
(Seminar on Issues in Digital Communication Studies)
MeszikazeAuseUTIngn1sal Usziiulagn anudnmi wasuudliy

Twewand Watulummdrmssarivdndunisdeasuasimauinnssy saurnsadaas
Uszaunisal uaniBsuideud uasfnwiguulundyueig 4 dudnamanininaiiluuas
asusena dWeldalaniimilyiuiuanudsunlamiaasusio dau nisdleuas fausssy

AABAIUNITLAWUHUINITUNITIANITHAZATENTULOAUYTINNITAUAN 9 PARTL WU

[
=

NuiulmamansaavaliiusEansamuazyseansunatedy

Analyze and discuss phenomena, issues, advancements, and future
trends in communication and innovation within academic and professional contexts. The
curriculum includes academic exchange visits to broaden understanding of various aspects
of digital communication both domestically and internationally. It focuses on academic,
social, political, and cultural developments, aiming to identify solutions and methods for

effectively and efficiently addressing challenges in digital commmunication.
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dwmArans
(Seminar on Ethics and Social Responsibility in Communication
Professions)
NN5E519AUATEREN TUNENATUTITULALANUSURAYO URDEIALBITN I TN

v o

fuilmamans mslenginsdnw uaznsuanivdsuanudndiuiudideivialugnavngsy
dialidlaunum winil wavnansenuveinisearsredny nasnauiauinvrlunsinauls
sgnainsusssuneliusuniviinuasnsdsuulaivesdany

Raising awareness of ethics and social responsibility in communication
professions through case study analysis and discussions with industry experts. The goal is to

understand the roles, duties, and impact of communication on society while developing

ethical decision-making skills within professional contexts and societal changes.

MCA 211 Fuundeddvialulanilagiu 3(2-2-5)
(Seminar on Digital Media in the Contemporary World)
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Study the roles and impacts of digital media in the modern era,
covering key topics such as radio and television transitioning to digital platforms, films and
the influence of streaming services, and social media’s effect on communication and
consumer behavior. The course also explores current contexts, including emerging

technological trends, ethical challenges, and media adaptation, through in-depth

discussions and case studies.
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(Seminar on Contemporary Organizational Communication)
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Study the processes and approaches of organizational communication
in today’s context, covering communication in government organizations to foster public
understanding and policy, private sector communication to build brand and credibility,
non-profit organizations to enhance image and fundraising, local organizations to promote
community engagement, and the role of social media in disseminating information and
crisis management. The course emphasizes case studies and discussions to develop

effective communication skills across various types of organizations.

MCA 213 §uuuIn1saaanshusuna 3(2-2-5)
(Seminar on Brand Communication)
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Study the processes and strategies for brand communication to build a
strong brand image and foster consumer engagement. It includes case studies, market

trends, the use of digital and social media, as well as crisis management and challenges in

modern contexts.



MCA 214 fusunIngrinusuasansinug 3(2-2-5)
(Seminar on Thesis and Research paper)
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Study the identifying research topics, methods for information retrieval from
various sources such as academic documents, online databases, and information technology, as

well as ethical considerations in human research. Students will learn data analysis techniques,

interpretation of research findings, and guidelines for systematic research documentation and

formatting.
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(Thesis)
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Research in Digital Communication Arts through exploring relevant issues,
developing skills in systematic data analysis and synthesis. Apply modern digital
technologies and tools for managing and presenting research outcomes. Foster critical
thinking and creativity to meet societal needs. Learn research project development

processes to generate new knowledge. Practice systematic research design skills. Learn

research ethics principles and academic publication standards.



MCA 216 sslinus 6(0-0-30)
(Research Paper)
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The study of communication issues to connect knowledge with current
situations, organizing thoughts, collecting, analyzing, and presenting data, applying knowledge to
solve problems holistically through systems thinking, developing from the initial outline to
achieving objectives and goals. The study as specified in the thesis proposal outline, which must
include the issues in the studied topic, objectives, goals, as well as systematic study methods
that can lead to conclusions or recommendations beneficial to the organization and meet the

needs of society in the field of Digital Communication Arts.
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