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GE 101 awlneiiionisdesns 3(2-2-5)

(Thai for Communication)

il Snskazmadeiionsdoasuasnisiauinvenenwlnesienu
n3ils Msye ey waznsideunamdnlioinsal dufunazitauedeyasneiSsiivannnas
ansaysanmsNfumansduq 16 iieliivinviunsasuudasmesnts nsldnrwlnels
MUZAUAUNAWAZLAZINTEY 8OARADINUUTUNNNEIAL

Knowledge of communication principles and the development of Thai
language skills in listening, speaking, reading and grammatical writing Search and present

information in a variety of ways. to be aware of changes in language the use of Thai language

appropriate to the circumstance and social etiquette.

GE 102 mwilneiiieoandn 3(2-2-5)

(Thai Language for Career)

vinwzuagnagnslunsldnwilneenisviinu nmsdeuluaiaseu nns
WeulsyiRdudn n1seuntiadesunis Maliguduin N1sleusIgunsUsEYs N1shuzinnues
wazmsldnmulneludediaueeulat nstiauenanulufiasisusuaz/vdemadaiionisioansly
naulug) wazadranudiladuareiuludiny aunsatiluvssyndldlumsaniudinuasdsenay
1 Tlangsliuszansaw

Skills of Thai language usage for future careers; completing application
forms, writing resumes, writing official letters, taking notes, writing meeting minutes, self-
introduction and Thai language usage on social network, oral presentation in public and/or
mass communication can be applied in life effectively and create a good understanding of

each other in society.

GE 103 nmwndsnquiiNensaeans 3(2-2-5)
(English for Communication)
Anvinwzniwdange fls wa 61u Wou ieldidunTesdlelunsiearsuaz
ahamadiaiiensieans maenaulasaiisvinueyadinuuasnsSouiiuimusssn nfouduysan
nslassaishensaitugudielilunsfeaslufinuszsr uuasseneuindn Wilanuaenndes

WALNEAUNUUSUNN 99



Practice English listening, speaking, reading and writing skills as a means
of enhancing social skills and cross-cultural learning, along with integrating basic grammatical

structures for everyday communication.

GE 104 A158IUNTHSINGUNDTIN 3(2-2-5)

(English Reading for Life)

Anvinwznisenuiionnaundla densmiises nmsnilannuwdn nsm
Tamnuses warswasiden maviunagd Anmadansaediessiiieningussasdvesiidou uas
n13APLA1 Aumididns daeilonnaufifsadudaaulan nnsiasesie g3ianarniaiu
iswgatand uaznsiduuszneunis madunaiflesuazwalaniia Aufguaim waznny
Aaundox

Practice reading comprehension skills by finding the title, finding the
main idea and supporting details; finding conclusions; practicing critical thinking to determine
the author’s purpose; and guessing vocabulary with the knowledge of global awareness,
finance, economics, business and entrepreneurial literacy, civic literacy, health literacy, and

the environmental literacy.

GE 105 a1zgiuazn1siiunasndnen 3(2-2-5)

(Leadership and Anti-Corruption Education)

o1 auantRvewrul Ussianvesii filuesdnisadylng
U‘Vlm‘vmmr;i’ﬁﬂumau?msax‘iﬁmiLLazmiﬁmimimﬁlammaﬂ ﬂﬁﬁ@llu%ﬁaﬂﬁﬂﬂu@ﬁ’]ﬁla
nsiSeuiieugilueednnneg LLagrﬁﬁﬂﬁﬁqﬂisaqﬁﬁm%ﬁaaWﬁ’umiﬁﬂm NANNITIANITOIANT
simuAIN1Tdans TuisnseuiEameifiosinuyaiamalueg STRONG aunsnusnuey
serhaausglevidinunayseloviddusiumiulinuwazazeuson1sase

Leadership Theories, characteristics of leaders, types of leaders,
leaders in modern organization, the roles of leaders in organizational administration and
change management, the development for a good leader, the comparison of leaders in
different organizations and the desirable leaders in educational institutions, principles of
organizational management, development of management concepts, and the sufficiency anti-
corruption in mind of the STRONG model, able to distinguish between personal and public

interest, intolerance and shame for corruption.



GE 106 InAMe A385TTUUALTINYYIN 3(2-2-5)
(Psychology Ethics and Life Skills)
ﬂizi’mazmwﬁmﬁmiwmﬁLf“{m%’aa NOANITU WAILINITVDINY WE
u5999la M33U Madoud wndiygnuazorsual yadnamuaznginssumedsay msUsudauile

s ¥ v

nsegsaiuluderuuyud Seuinanausssn 938535 lnethwanusvauwazaaun unduuums

Y 9

Tumsiawyinwetinwagduiusaninnugaulunisegriuiuludiay n1sdnnisesuallunisviinu
wagnsaniluddnusedniu nsvihuduily Wawineven1sfin nsuaniudswseus nseuiuns
wAteymnisvineuegasvasa lnadulidannusuiavounenuesiardsan waziinnunsentinlu

Y

AAvewLes TINFIMsTLiuTinLazsUTzneUIN e saieglduiunfwaziinmay
Histories and theories of psychology related in behaviors, human

development, motivation, perception, learning, intelligence, emotion, personality and social

behavior, adaptation for coexistence in human society, study of the principles of morality and

ethics by applying for philosophy and religion as a guideline of the skill of living in society,

focus on responsibility and self-awareness of own worth in a happy and healthy life living.

GE 107 Tan1AdnuniaAseghanaznisiiia 3(2-2-5)
(Political and Economic Globalization)
ANUMINLAZENBUETRILANATRININATYFAIMAL ISR HaNTENY
voslamitmidedany iasugia uaznindeding sauisnsiaun wagnsuiudvesdealngly
yiunansnsiasuulasesnszualanfda
The meaning and nature of political and economic globalization; the

impacts of globalization on Thai society, economy, and politics; the development and

adaptation of Thai society in the midst of globalization.

GE 108 anulunadiadluszuauuszundlaeg 3(2-2-5)
(Citizenship in Democratic Regime)
ALY dnvngdrAguazesdusznovvesanulunadeduszuay
Uszrsulaeislutssimalneuas maidunalandidlusisussna msasimdstuindoulugusuuas

N UIMLAAAI LT ULT 1N DL AANIALAS UL BVEIYN UT NINFIAY N1TASI9NTLUIUNITID

Uszydulnevosmadoniodugiuasuasisnnudunislniusyuouuszgsdlng



Meaning, features, and elements of citizenship in democratic regime
both in Thailand and aboard; strengthening a driving motion in local communities and regions
in order to expand their social areas; building the democratic process of citizens to fortify

democracy.

GE 109 npuunenaluuasudndvsuywevy 3(2-2-5)

(Laws and Human Rights)

ngmneifenudndudmiunmsduiuiiausedfusaznsseneuindn
NANANTUYYYU AVTLETAN ATALALAATUNLE UUUMEN WA ITEY nsiasnEvSves
{ou augaszvineansldavsuas nihfivesUszunaunuigsssuye uaznsruaunsyRssaululszime
Ty

Necessary laws in daily life, constitutional law, and other useful laws.
Human rights, freedoms, duties of citizens under the constitution, and the justice process in
Thailand.

GE 110 Anearansuazimalulagludinuszaniu 3(2-2-5)

(Sciences and Technology in Daily Life)

fiamnn1siuaudInemanivesuyvdluaiogausnisuauungamg
emanslugatagiu NaNWAENIZUIUNMINIINGIAENT UNUIMANUEIAVRTINEIAENT LAY
walulad laun arsiedludinyusedniu walulagniwiuennis waluladniswuansisuge
weluladniadudwinden wealuladndsnu weluladarsaumea nswiesuuvasvedan uas
wansynuiuyudldiuanitaunsvesnaluladlusuding @ mafadeftd awngnnindeiid
Usznnuasfofith mswienaundeutaziendisendeiafofidn

The development of science knowledge among the primitive human
being to modern period of the body knowledge of science that focused on principle and
process of science. The important role of science and technology such chemical related to
daily life, food technology, public health’s technology, environmental technology, energy
technology, information technology, slobal change, the impact of evaluation from Various

Technology that affected to human being.

GE 111 pauWmasuazasaumAlugandva 3(2-2-5)

(Computer and Informatics in the Digital Age)

IS a

ANFILVDIFARSNIADUN A DI AN ALULATETAUNA STUUABUN LD
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LASENITAULNALU DI U ENﬂﬂi%ﬂ@UWUiqusﬂaﬁﬂ@NWQLmai LWQIUIaEJ a@uL@ULLa%ﬁ@%@Lﬂ‘Uﬁﬂayja



gewdlng uaznsinnisdoya msdeansteyauazindetnenenfinmes nansznuvesAeuiIneiso
daen audlanagiauinuglunsldlusunsulsegndildunsnarsluditngmu Tsunsunis
Uszaranas TUsunsumsea1uIn TWIwnsunisdnn1sgiudeya TUsUNTudaueanady was
Tusunsudu o fhaula sauimsidenldlusunslimnzaufunuiiufos

Overview of computer science and information technology,
Introduction to computer and information system, Basic computer organization, Multimedia
technology and secondary storage devices, Software and data management, Data
communication and computer network, Social impact of computer. Understanding and skill
development in popular office applications. Microsoft Word, Microsoft Excel, Microsoft Access,
Microsoft PowerPoint, and other programs of appropriate, including the selection of optimum

programs to work.

GE 112 wanada 3(2-2-5)
(Principles of Statistics)
seidguianeata nsTawunliidngdiunans nsianisnseangvestoys
| a 14 a o & aa a 3
N15USLUIUAINITIULH DS LLﬁSﬂWiW@ﬁ@UﬂQJHWE?U LLﬁgﬂWﬂ‘mUiLLﬂiﬂJﬂ’lLiﬂgﬂﬂ?ﬂﬁﬂﬁiﬂﬂ’]i’&Lﬂi'w
Vodla
U
Concepts of statistics, measures of central tendency, measure of
dispersion, estimation, testing hypothesis, and applying statistical ready-made programs to

analyze data.

2. BUNIYNANTY
2.1 nguvuny
BA 101 N15UIN1T§IND 3(3-0-6)
(Business Administration)

ANANWULTIND ANTNWLINABUVDIFTIND NANLNUNWALLUIAINUAALUNNT

9 9

[%
LYY

AF93AN13TINT FULUUANG 9 U995507 TLUUWATHEALALAAIN NITUIUITBIANIT MTUTNIINS
AR ATANITUTIININEINTUYEES N1TUINITNIIAIA NMITUSTUITNITVIY MTTANIRUNY d@a1du
m33u msduguseneunisgsia asseuTIMNgIAe wazngvsnefiientesiugsia

Study both the nature of business and the business environment. The
criteria and concepts for establishing business organizations, various business forms, economic

and market systems, organization management, production management, human resource



management, marketing management, sales management, financing, financial institution,

business ethics, and business law.

BA 102 %#ann13nan 3(3-0-6)

(Principles of Marketing)

LLmﬁmﬁugm WNTNNNITAAIR  NSTUIUNTINENNTAAN ANTNLIASEY
VNMIAAIN TEUUATAUNANIWNITAAIN NTITUNITRAIN NOANTTUAUSLAA N1swUseiunain naie
e s uvtaanfst nsdamskandae mstean Femmsmsinsiing msnsvang
Auf nsdaasumsnatn Msnaaiedieuuardsandey maUszgndmeluladalielmilufanssy
NNATHAIN FTLFTTUNINAIAUAZNTUAN

Fundamental marketing concepts, including marketing roles, marketing
management processes, marketing environments, marketing information systems, marketing
research, consumer behaviors, market share, target markets, product positioning, product
management, pricing, distribution channels, product distributions, market promotions,
marketing for society and the environment, new technology applications for marketing

activities, as well as business ethics and case studies.

BA 103 MUY 3(3-0-6)
(Financial Accounting)
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The characteristics and fundamental concepts of accounting, the
accounting cycle, and procedures for collecting and recording accounting information; the
preparation of financial statements; accounting for service, merchandise, and manufacturing

operations; value-added tax accounting; the analysis of basic financial statements; and the use

of accounting software.

BA 201 AM¥2ININNTINI 3(3-0-6)
(Business Taxation)
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An overview of business taxation, tax policy, tax collection, and tax
processing protocols for Revenue, Excise, and Customs, tax calculation, and tax filing, including
administrative methods for assessing and appealing various tax issues, online tax collection in

the digital economy.

BA 202 N vu18§sNa 3(3-0-6)

(Business Law)
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The fundamentals of the civil and commercial codes are found in Book
1 relates to persons and things; Book 2 relates to obligations, contracts, management of affairs
without mandates, undue enrichments, and wrongful acts; and Book 3 relates to sales,
exchanges, gifts, hire properties, hire purchases, hiring of services, hiring of works, carriages,
loans, deposits, surety ships, morteages, pledges, warehousing, agencies, brokerages,
compromises, gambling and betting, current accounts, insurance, bills, and partnerships.
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BA 203 @fifgsna 3(2-2-5)

(Business Statistics)

AyUsAuneY : GE 112 wanada

Prerequisites : GE 112 Principles of Statistics
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Hypothesis testing with enumerated data includes analysis of
variances, regression analysis, simple and multiple correlations, nonparametric statistics, time

series analysis and forecasting, basic statistical quality control, and decision theory. The

concentration of this course is on statistical analysis software for businesses.
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(Production System and Operation)
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The roles of facility management in delivering production factors and
optimizing usage in production systems and operations. Includes study of production unit
management, budget expansion, marketing, recruitment, location selections, manufacturing,
and maintenance, as well as planning and controlling effectively and standardized to achieve
product quality standards.

BA 205 nsldlusunsuuszgndiiiaarugsialugafaiia 3(2-2-5)

(Computer Applications in Digital Business)
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Studying and operating computer software in business systems;
practicing skills with document editor software, calculating software, and presentation software
for businesses; and using computer software for accounting, financial, marketing, production,

human resources, and logistics activities.

BA 206 LATHFANEAIIING 3(3-0-6)

(Business Economics)
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The fundamental principles of microeconomics and macroeconomics

are studied through demand analysis, production and costs, profit planning, market structures



and pricing, analysis of business investment decisions, consequences of financial policies that
affect business management, fundamental business forecasting, business forecasting with
simple and multiple regression equations, the role of international trade in business

development, and the impact of economic developments on business development.

BA 207 M15HUSSNA 3(3-0-6)
(Business Finance)
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Prerequisites : BA 103 Financial Accounting
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The roles and responsibilities of financial managers, Financial
instruments, Investment financing and capital utilization; short-term, medium-term, and long-
term. Capital management; financial analysis and Break-Even Point, Cash management,

Accounts receivable, Inventories. Calculating time value of money. Investment budget,

Dividend Payment Policy and Digital currency.

BA 301 msUny¥itanisuivng 3(3-0-6)
(Managerial Accounting)
JyrUsAunaY : BA 103 M3UyIN13RY
Prerequisites : BA 103 Financial Accounting
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The role of managerial accounting, fundamental concepts and cost
classifications, production cost calculation, and cost data analysis tools for planning and
decision-making. Basic cost calculation for mixed and variable costs, cost-volume-profit

relationship analysis, cost analysis for decision-making Standard costing and budget analysis,

responsibility accounting and evaluation, operations, price determination, and transfer pricing.



BA 302 MMT9ANIININEINTUY WY 3(3-0-6)

(Human Resource Management)
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Human Resource Conceptual Management, Human Resource
Management Competencies, Human Resource Planning, Job Analysis, Recruitment, Selection,
Orientation and Staffing, Human Resource Development, Compensation Management,
Performance Management, Labor Relations, Organization Health & Safety, and Human

Resource Information Systems.

BA 303 N153AN15LBNAENS 3(3-0-6)

(Strategic Management)
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Internal and external environmental factors are analyzed to formulate
business policies and strategies, including efficiency problem-solving through knowledge

integration. Strengths and weaknesses analysis, resource allocation, as well as case studies of

enterprises and organizations.
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BH 201 msilugusznaunsgsiaguan 3(3-0-6)
(Health Business Entrepreneurs)
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Concepts about being a health business entrepreneur, principle of
business ownership, analysis and assessment of business opportunities, marketing conditions,
consumer behavior, business competition, success marketing mix, policy to promote
government investment and related organization, principles and methods of health business,
related laws, ethics in health business, business plan, case studies on health business

management.

BH 202 AM3QUAGUATMNIUUBIATIY 3(3-0-6)

(Holistic Health Care)
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Principles and concepts of holistic health care, covering all dimensions
of holistic health including physical, mental, emotional, and spiritual. Learning about how to
manage health holistically, integrating modern and alternative medicine, nutrition, exercise,

and mental health care. They studying in approaches to health management in workplaces

and communities to promote quality of life and sustainable well-being.

BH 203 n133AN1335NanIuauagen 3(2-2-5)

(Nursing Home Business Management)
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Concepts of nursing home business management, business
administration. Opportunity analysis and evaluation, feasibility of the market situation,
consumer behavior, business competition. marketing mix, laws, business plan case study in

elderly care business management.



BH 301 N159ANTSIINAFUAINAMUMULALHU 3(2-2-5)

(Aesthetic Health and Spa Business Management)
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Entrepreneurship concepts, management, health, beauty and spa
business, business plan preparation, internal and external situation analysis, marketing trends,
consumer behavior, marketing mix, competitive situation, risks, relevant laws, case studies on

health, beauty and spa business management.

BH 302 n159AN153INadaLasuguaIn 3(2-2-5)

(Fitness Business Management)
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Concepts  of  health  promotion  business  management,
entrepreneurship in health promotion business. Analyzing and assessment of business
opportunities, feasibility of marketing conditions, consumer behavior, business competition,
factors which involved in business administration, marketing mix, government policy and
related organization, law, business plan, case studies on health promotion business

management.

BH 303 N133AN1333NR1MNSLNREUAN 3(2-2-5)
(Healthy Food Business Management)
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Concepts about entrepreneur in healthy food business, nutrition,
analysis and assessment of business opportunities, studying in feasibility from marketing
conditions, consumer behavior, trends in business competition, factors which involved in
business administration, marketing mix, government policy and related organization, laws,

business plan, case studies about health food business management.

BH 304 n1sdanmsgsiaviaaiileandeguaw 3(2-2-5)

(Wellness Tourism Business Management)
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Concepts of tourism that combined with health care concepts such as
relaxation activities, exercise, meditation, business opportunity analysis and evaluation,
competitive environment, consumer behavior, marketing mix, law, business plan preparation,

strategic plan, case study on health tourism business management.

BH 305 M1353ANMTUIANTINAT 1AV 3(3-0-6)

(Management of Health Promotion Innovations)
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The concept of innovation management for health promotion by
applying principles of innovation management and health promotion. Context about health

innovation management. Fundamentals factors, steps and processes of health innovation

management. A results of health innovation management, cases study about health innovation



management, ethics and practice during learning by working in groups or individually and facing

real experiences as specified by the course.

BH 306 N133AN15UIANISUNEASMINGUNIN 3(3-0-6)

(Management of Health Product Innovations)
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Concepts, principles, context of health product innovation
management. Fundamental factors on health product innovation management, processes of
health product innovation management, results of health product innovation management,
case studies of health product innovation management, ethics and practice during learning

through team or individual work, encountering real experiences as specified by the course.

BH 307 msimiesElnUszaun1saliviinnnenisdnnisgsiaguain 1(45)
(Preparation for Professional Training in Health Business
Management)
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Concepts, principles, theories and significance of organizing activities to
prepare students before practice in health business management. Developing knowledge,
attitudes, motivation and characteristics that appropriate for health business management
business by studying, observing and participating in health business management practice.
Emphasizing on practical training during study and facing the experience of preparing for

practice outside the classroom with simulated, role play or real situations.



BH 405 n15EInUszaUn1saliunInn1en1sInNIssnaguaIw 5(450)
(Professional Experiences in Health Business Management)
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government Organizing students to gain professional experience in
health business management in agencies or private business sectors under the supervision of
an advisor by applying both theoretical and practical knowledge gained from their studies to
real situations through an orientation process regarding the details of the internship, sending
students to work, supervising and guiding the work, sending students back to the institution,

final orientation to discuss internship problems, and suggesting solutions.

BH 409 NagnsgsnagunIw 3(3-0-6)

(Health Business Strategy)
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Business strategy in the healthcare industry, covering the analysis of
the business environment, development of appropriate strategies, and implementation for
success. Applying theories and tools to create competitive advantage at both the

organizational and industry levels, including explore trends and innovations in the healthcare

business that affect future strategy formulation.
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BH 401 w3ANIIUAITUINIT 3(3-0-6)
(Service Innovation)
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Concepts, principles, context of service innovation. environment for
service innovation. Fundamental factors of service innovation, processes, results of service
innovation, case studies of service innovation, law, ethics and practical aspects during the

study. Working in team or individually and facing real experiences as specified by the course.

BH 402 u3ANIINNITINNTT 3(3-0-6)

(Management Innovation)
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Concepts, principles, context of management innovation,
Fundamental factors on management innovation, process, results of management innovation,
case studies of management innovation emphasizing law, ethics and practice during learning

through team or individual work and facing real experiences as specified by the course.

BH 403 N139AN1535NasnIUAUALANLEN 3(2-2-5

(Nursery Business Management)
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Concepts of childcare business management, analysis and assessment
of business opportunities. studying of feasibility from marketing environment, consumer
behavior, business competition, marketing mix, policy to promote government investment and

related organization, laws, business plan, ethics in childcare business, case studies on childcare

business management.



BH 404 n15398N14§INGUAN 3(2-2-5)
(Health Business Research)
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Concept, principle, theories and significance of health business
research. Research methodology of health business that consists of principles and reasons,
objectives, research scope, definitions, research conceptual framework, expected results from
literature review, research implement or tools, data analysis, research results, research

conclusions, discussion of results and recommendations, health business research practices,

research project proposals, and application of research results to health businesses.
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(Seminar in Health Business Management)
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Concepts, principles, theories and importance of health business
management seminars; presentation and analysis of health business problems or case studies
to brainstorm and summarize solutions, opportunities and make appropriate decisions;
classifying advantages and disadvantages in decision-making and conducting seminars on

interesting or significance topics.

BH 407 MSWRAILIYARNAIN 3(2-2-5)
(Personality Development)
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Concepts, principles and theories of dressing and posture. Classification
of international dressing and posture, Eastern or western style dressing and posture. Analysis

of good dressing and posture characteristics emphasis on roles and professional leadership.

BH 408 u3n15§5NAgUAMN 3(3-0-6)

(Health Business Services)
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Focuses on studying management and service development in the
health business, covering design, quality management and creating a good experience for
service recipients, concepts and tools used to improve the efficiency of health services,
including analysis of trends and challenges affecting service development in the health

industry.

BH 410 Qﬁﬁzy,mﬁlm8°lum'ia'~ua%umiviaqLﬁﬂ'al,%aqmmw 3(3-0-6)

(Thai Wisdom in Promoting Health Tourism)
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The connection between Thai wisdom and health tourism. Learners
will learn about the application of Thai wisdom, such as traditional Thai medicine, Thai
massage, and herbs, to develop health tourism, ways to create unique and sustainable

experiences through the integration of Thai wisdom with tourism, and an analysis of the

potential of this industry to compete in the global market.
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(Nature Tourism for Promote Health)
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The association between Thai wisdom and health tourism. Learners
will learn about the application of Thai wisdom, such as traditional Thai medicine, Thai
massage, and herbs, to develop health tourism, ways to create unique and sustainable
experiences through the integration of Thai wisdom with tourism, and an analysis of the

potential of this industry to compete in the global market.
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