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1. nuNITIRNYINIIY SeusrgIvsaluilaulu 24 B0
GE 101 e lnewinenisdodns 3(2-2-5)

(Thai for Communication)
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Wasuuaswasnw msldmwilnglimnganfunmamesiazansemmsdany

Knowledge of communication principles and the development of Thai
language skills in listening, speaking, reading and grammatical writing Search and present
information in a variety of ways. to be aware of changes in language the use of Thai language

appropriate to the circumstance and social etiquette.

GE 102 mwilneiiioandn 3(2-2-5)

(Thai Language for Career)

inwzmsldnuinedienisvhou nsdeuluadasey nmsdeulseiRdiu
N19:0euniados1vn1s N1 W0euduin N5 BUII8UNITUTEYN N1TUUEEIAULEY kaznI151d
awlneludedsrusoulay msthiauenasluiasisuzuas m3ennsaeanslungulug awise
wnluuszendldlunisautiutinliegalivssansnnuasasinanudiladufseiuluday

Skills of Thai language usage for future careers; completing application
forms, writing resumes, writing official letters, taking notes, writing meeting minutes, self-
introduction and Thai language usage on social network, oral presentation in public and/or
mass communication can be applied in life effectively and create a good understanding of

each other in society.

GE 103 A19199NHNNISHRENS 3(2-2-5)

(English for Communication)

Annwen1widengy We wa 81w WJew weldiduniesllolunisdeans
ESNawinwemsdnuazmsseuiiLiausssn wienduysannisiassasshensalvuguiely
d' aa o v
doansludinuszdniu

Practice English listening, speaking, reading and writing skills as a means
of enhancing social skills and cross-cultural learning, along with integrating basic grammatical

structures for everyday communication.



GE 104 miaimmmé'anqmﬁa%%m 3(2-2-5)

(English Reading for Life)

Anvinvrnnseuiiernudila drenismiades nswilaannumdn nsuila
AuseslarTIEazden mevnunasy AnnsAniesgidiievningUszasdvesiieu waynnsindwi
fhedomanudideatulan msdu wesugmans g3ne uasnndufusznaums nisdunadlesiia
qunmlazALAdeL

Practice reading comprehension skills by finding the title, finding the main
idea and supporting details; finding conclusions; practicing critical thinking to determine the
author’ s purpose; and guessing vocabulary with the knowledge of global awareness, finance,

economics, business and entrepreneurial literacy, civic literacy, health literacy, and the

environmental literacy.

GE 105 0122EUILAZNITAIUYIIARNEN 3(2-2-5)
(Leadership and Anti-Corruption Education)
e 1R AnautRvew] Ul Useianvesd i fulussdnisadeley
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Wisueugunlueadnisnne q waziinieuszasddmsvanidunisd nwl ndnn1sinnisesAns
NMSHAUILLIAANITIANS iwﬂgqmiﬁzmi%mwaLﬁméfmm%mmﬂuma STRONG &an3aleniys
serinnalssleridauiiunalsslevidusuanulinuwazeudonsnaze

Leadership Theories, characteristics of leaders, types of leaders, leaders
in modern organization, the roles of leaders in organizational administration and change
management, the development for a good leader, the comparison of leaders in different
organizations and the desirable leaders in educational institutions, principles of organizational
management, development of management concepts, and the sufficiency anti- corruption in

mind of the STRONG model, able to distinguish between personal and public interest,

intolerance and shame for corruption.

GE 106 ININYIATAILTITNNINYLYIN 3(2-2-5)
(Psychology and Ethics Life Skills)
UsgiRuaznguinnadninerfiifsades ngAnssu fauinisvesyud w599409
M33uf maBoud iy ensusl yadnnmuaznginssumsdsay msUfuiiienseg sy
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WinwediinlunisegHiuiuludeay lnsuiulviianusuiiavey wasdanunseminlunueivesnuies
sufensiidudinifionisaisgiiduiunifuasiinnugy

Histories and theories of psychology related in to behaviors, human
development, motivation, perception, learning, intelligence, emotional, personality and social
behavior, adaptation for coexistence in human society, study of the principles of morality and
ethics by applying philosophy and religion as a guideline for the skill of living together in a

society, focus on responsibility and self-awareness of their own worth in a happy and healthy

life living.

GE 107 Tan1AdnuniaAsegnanaznisiiia 3(2-2-5)
(Political and Economic Globalization)
ANUNINERaTdnwzvadlan1AThUNIwAT YA IaEN1INITER NaNTENY
voslanAtmidedsnu wiswgia wagnadlosine sauanistamn wazn1sufuivesdsalngly
inunannszualanifdn
The meaning and nature of political and economic globalization; the

impacts of globalization on Thai society, economy, and politics; the development and

adaptation of Thai society in the midst of globalization.

GE 108 auduwadissluszusulszusulang 3(2-2-5)

(Citizenship in Democratic Regime)

AINNNUNE BNYaEanAuaresaUsznauaesnudunaioslusyusy
Uszrsulerisluusamalnonagsinaseing nmsafrndsiuedoulururuasieduliiduuiaio
yerefiuiinnediny nsadrenseuiumsiassridlevemadioniiefuguaiuassnmudunds
Tiiuszusuuszrddlee

Meaning, features, and elements of citizenship in democratic regime both
in Thailand and aboard; strengthening a driving motion in local communities and regions in
order to expand their social areas; building the democratic process of citizens to fortify

democracy.



GE 109 nguunenaluuazudndvsuyweyy 3(2-2-5)
(Laws and Human Rights)
ngneifanusndudmiunmsduiuiinusediu vandvsuyvevu ans
B0 nihilvesussanaunmgsssiyg nszuaunsgRssalulsemelne

Necessary laws in daily life, constitutional law, and other useful laws.

GE 110 Aneaaasuazimalulagludinuszaniu 3(2-2-5)
(Sciences and Technology in Daily Life)
WaunseuaNg Inermans vesuywdluaifogausnis vauung anug
Ingranstugataquu nENRAENITUIUNIINIINGIAERNT UNUIMANLEIAYVRIINGIAERT
wazmalulad laud answediludinussdriu welulagvieniuemis walulagniwuansisagy
weluladniadudawanden aluladndsny waluladasauma nsidesuuasvedanuas
wanszyuTyweldsunnifaunsveanaluladlusiusig

The development of science knowledge among the primitive human
being to modern period of the body knowledge of science that focused on principle and
process of science. The important role of science and technology such chemical related to
daily life, food technology, public health’s technology, environmental technology, energy
technology, information technology, global change, the impact of evaluation from Various
Technology that affected to human being.
GE 111 paunwmasuaza1saumalugnfava 3(2-2-5)
(Computer and Informatics in the Digital Age)
AMNTINVDIAENINABUR AT Lavinaluladansauna szuuaAsuiILeDs
wavarsaunad owiu ssdUsznouNuguresrouinmed maluladdaifiiounzdedaiuteya
gendlng uaznsdnnisdeya msdeansteyauaziadeteneufiunes nansenuvesnonfinmese
Fipumnudilawagiauninuglunsldlsunsuusegndildunsvatsludnine Tusunsunsg
Uszuranaa TUsunsumseawin JWsunsun1sinnisgiudeya lUsUnsudauenay iag
Tusunsudu q fhiraula saansdenlfiusunsulivnzautunuitufom

Overview of computer science and information technology, Introduction
to computer and information system, Basic computer organization, Multimedia technology

and secondary storage devices, Software and data management, Data communication and

computer network, Social impact of computer. Understanding and skill development in



popular office applications. Microsoft Word, Microsoft Excel, Microsoft Access, Microsoft
PowerPoint, and other programs of appropriate, including the selection of optimum programs

to work.

GE 112 wdnaan 3(2-2-5)
(Principles of Statistics)
selguisneada nsianwildudgdiunats nsinnisnszatgvesdoya
n15UsEANAINISITWNeT wazn1svadeuanuAgIY waznsldlusunsudnsagunisadalunig
IATIEviveya
Concepts of statistics, measures of central tendency, measure of
dispersion, estimation, testing hypothesis, and applying statistical ready-made programs to

analyze data.

2. NUINIVUANT
2.1 NguAYIMNY
BA 101 N15UINTFIN 3(3-0-6)

(Business Administration)

AMUYNNY UNnUIN SULUUYR9EINY 1 mMNneuee e ITRUIN1TUeIng g
M5UIMITANS AuaNTRvesuTMsIaznsEUIuM TG uduimsia ndanquiuas
U UAN5UIMIINN5EINT minnnsTaN1seeAnITesia Mmsdalaseasne Mmsdanisauuana n13539la
MsUsEaLIL N1580ans N1sTAN1sAINNTALEY N13AIUAN sy dudiu LLazﬂﬂ’JwEﬁW N9
UIMsIan1suinnssuuazasusssulunisuseneugsia

Meaning, role, form of business goals Evolution of Management Theory
Qualifications of executives and development processes to become good executives Theory
and practice of business management principles of business organization management
structuring People Management, Motivation, Coordination, Communication, Conflict
Management, Control, Teamwork and Leadership, Innovation Management and Business

Ethics.



BA 102 #%#ann1snana 3(3-0-6)

(Principles of Marketing)

LLu’Jﬁﬂﬁugm WNFIMINITAAIN NTEUIUNISUENNIIAAINENINUING DUNI
N1TARIATEUUANTAUNANINAITARIA N1TITHNITAAIA wqﬁmau@u%‘lm NITILUSEIUABN
AaPLIMINg MSIEUURERA LT MSIANSHERSNET MR Yemennsiasiving n1s
n3¥aAUA NMsduaiunsnatn manaailodeunazAunndon nsUszgndmeluladailvaly
AANTTUNWAIIAAIA F3LTIIUNAAALAENTEANY

Basic concepts, marketing roles, marketing management processes,
marketing environments, marketing information systems, marketing researches, consumer
behaviors, market sharing, target markets, product positioning, product management, pricing,
distribution channels, product distributions, market promotions, marketing for society and

environments, application of new Technology to marketing activities; ethical and case studies.

BA 103 M15UANIIIU 3(3-0-6)

(Financial Accounting)
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Benefits of Financial and Accounting data principles of general accounting
and standards accounting business which affect analysis accounting equations and cycles.

Service business and trading business and statement of financial position.

BA 201 n1#¥IN3IIND 3(3-0-6)

(Business Taxation)

mwdiluifvadunonsssia ulsurenBeins naninasilunisiafv
wazs1eastduntunisuun Aeatun1sn1Bernsmeiiuassning asswandia WALAANINT ATUIN
A% MIBuluuTens uazmsiduaniniegsia msgvssaldenthaudmidludesndeinsusay
Uszian dymsng 9 luiFesnBennsssfia msdaun@riuszuvosuladlugaiasusianasa

The general overview of business taxation, tax policy, tax collection, and
the practical tax rules for Revenue, Excise and Customs, tax calculation and tax filing, and the
administrative procedures in assessing and appealing of various tax problems. Online tax

system in the digital economy.



BA 202 N vNN8§INR 3(3-0-6)

(Business Law)
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Basics about the civil and commercial codes in book 1 regarding persons,
things, book 2 regarding obligations, contracts, management of affairs without mandates,
undue enrichments, wrongful acts, and book 3 regarding sales, exchanges, gifts, hire properties,
hire purchases, hire of services, hire of works, carriages, loans, deposits, suretyships, mortgages,

pledges, warehousing, agencies, brokerages, compromises, gambling and betting, current

accounts, insurances, bills, and partnerships and companies.

BA 203 @fifgsna 3(2-2-5)

(Business Statistics)

JyrUsAunau : GE 112 nanann

nMsveaevaNuAgiuiledeyasylusunisuantu mslesginnuuUsusiy
mMslesgdnisoanesuazanduiudetsitonaziBany adafldlinsfines msinsgieynsy
naagnIneInIal MsnvaNAmAaaRTesiY nquinsdadula waziunisus sandld
T,‘LJSLmﬁaJéhL%ﬂgULﬁaawuwwqqiﬁa

Hypothesis testing when data is in enumeration forms, analysis of
variances, regression analysis, regression analysis, simple and multiple correlations,
nonparametric statistics, time series analysis and forecasting, basic statistical quality control,

decision making theory, and an emphasis on software for businesses.

BA 204 szuumsHaaLazn1sAuY 3(3-0-6)
(Production System and Operations)
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Roles of management about facilities for providing production factors and
considering to maximize the usages in production systems and Operation. We must study
production unit management, budget rising, marketing, recruiting, location settings,
manufacturing, maintenance and including to plan and to control efficiently. Besides, we must

standardize to meet with product quality standards.

BA 205 nsldlusunsuuszgndiiiearugsnalugafdiia 3(2-2-5)
(Computer Applications in Digital Business)
AnwuaguURnnAsatulusunsurenfinmeslusruuaugsie msldlusunsy

enans Wsknsuaiwin IWsunsudaueluaugsia nmsussgndldlusunsunouiinimesyisnuniu
Tou® AuNITEN ATUNIIAATIA AIUNTSHER NTALEUNTAUNTHEINTYARS wassuladafnd
Studying and operating computer software in business systems, practicing
document editor software, calculation software, presentation software for businesses,
applications of computer software in accounting, financial, marketing, production, human
resource, and logistics works.
BA 206 A5HgANENISINT 3(3-0-6)
(Business Economics)
ndnialuvenasusmanigania uazamniad osdy en1sTinzsiguasd
NINAALAZAUNY N1TI1MRUAIUALT TATIas1InaIaLazn1sAmuATIA N53ATIRNsandulaly
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Studying basic principles of Micro Economics and Macro Economics used
for demand analysis, production and costs, profit planning, market structures and pricing,
analysis of business investment decisions, consequences of financial policies that affect
business management, basic business forecasting, business forecasting using simple and
multiple regression equations, roles of international trades toward business developments,

consequences of international trades toward business developments.



BA 207 N15l{UgINA 3(3-0-6)

(Business Finance)

JyrUsAunau : BA 103 mM3UgyIn1sku

UM AveUIMsNsEL 13 slenienisiiu msdniiuasuuasnis
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Roles and Duties of Financial Managers Financing and utilization of funds
short-term, medium-term and long-term capital management financial analysis and break-
even point Cash management, accounts receivable, inventories, time value calculation,

investment budsget, dividend policy and digital currency.

BA 301 msUny¥ilanisuiuis 3(3-0-6)

(Managerial Accounting)

Jy1UsAunau : BA 103 n1sUINTRY
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Making decisions by studying the accounting methods of full costing and
variable costing, analyzing relationships between costs, quantities and profits, investment
decisions, budgeting, budget analysis, analysis of financial statements and cash flow

statements.

BA 302 N153AN1SNSNEINTUYEY 3(3-0-6)
(Human Resource Management)
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Human resource planning, recruiting, accepting employees, trainings,

personnel development, welfare management, performance evaluations, building right



inspirations, attitudes and motivations at work, occupation planning, labor protection law,
rules for complaints, along with problem solving in human resource management, human
resource management models that affect success of organizations in the aspect of quality and

multi-cultural human resources.

BA 303 N153AN15LAeNagns 3(3-0-6)

(Strategic Management)

LuAn Nawd 35n13uaziad esdefianunsotunldlunsdanisdanagné
nMsimsgianmuadeuiansuenuarnielussinis nsiuuaddestesd a1sia wWivaneves
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Concepts, theories, methods and tools, that are used in strategic
management, analysis of external and internal environments of organizations, determining
visions, missions, organizational objectives, planning processes, levels of strategic planning,
steps of creating strategic plans, applying the plans in actions, and evaluating the plans by

emphasizing on case studies.

2.2 NHNIYNBNUIAY
2.2.1 U8
BB 101 n1sipuiniaufuRdugsianisAnadelval 1 3(350)
(Practical learning in Modern Business 1)
BoudneuURcugsianmsmarislmiegrafussunluanuuszneunisiinis
uinedeiivun Tagldsulszaunisaingsnnnnsinuf vRnuiiugiunielududiadelns
FensouaqunInsiudiuagnsliuinig mads medaiiv nsdndssdudndoiu wagnagua
AnMIRgeNaeI U IneUfuRnuLWINIRTesTIY wagdefieUURlunsinaunieldnsguanes
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Practice systematic modern trade business in work places appointed by
the university in order to receive direct experiences from practicing in retail stores including
product selling, providing services, making orders, goods storing, goods sorting, and store
environment maintaining, complying with the ethical principles and code of conducts, under
the supervisions of mentors assigned by the work places; evaluations of performance

according to the cooperation between the university and business sectors.



BB 102 m1siseuinaujianiugsianisAtadelnd 2 3(350)

(Practical learning in Modern Business 2)

SeusniaufuRnugsianisiatelmiegnaduszsuvluaniudsznaunis
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Practice systematic modern business in work places appointed by the
university in order to receive direct experiences from practicing in modern stores including
product selling, providing services, making orders of specific goods, and store environment
maintainin gunder the supervisions of mentors assigned by the work places; evaluations of

performance according to the cooperation between the university and business sectors.

BB 103 n153AN13§3naN1IANENe 3(3-0-6)
(Modern Business Management)

ANUMIY Uszianvesgsnaniseadelnivszianeie o uuuuuagisnig

¢ <

ALuUNITUINITNITaaIn naugnAdmang Msinsendadenigluiaznieusnnisnsnasie

Y
i o

gsRamsmarislminisideniuadinwesssia mssenuuuiuinsnglusazaeusnnisdnniad
$rum ulguiggshiansewazkunliunisaaianiseadislvadlueuies

Definition of different types of modern business, patterns and methods of
operation of marketing services for target customers, internal factor analysis and external
influences on modern business, business location selection, interior and exterior store design,

shop layout, business policy and modern trade market trends in the future.

BB 201 NMSAMALEAIAUAILAZNITANLAISIUAT 3(3-0-6)
(Product Display and Decorations)
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Concept of product display, planning, the composition of the exhibit, principles
of exhibition, materials used in the exhibition, theory of color and light, the value of lightand shadow,

location, budgeting, evaluation of exhibition.

BB 202 MInanARda 3(3-0-6)
(Digital Marketing)
LIAALAEULUUMINANARTVA Noufdiulseaun1anisnainfviauseendldly
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Concept and model of digital marketing, theory of digital marketing mix
business organization applicatons assess the marketing environment, consumer behavior, target
market setting. marketing position, digital marketing strategy with search engine marketing, content
marketing, mobile marketing, social network marketing, digital marketing trends, ethics and laws in

digital marketing.

BB 203 MIIANIIAMATWIUUINIG 3(3-0-6)
(Service Quality Management)
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Meaning, importance and benefits of quality management in manufacturing and
service industries. based on the concept Both theoretical and practical principles are used to guide
the study of techniques and statistical tools used to control the quality of production of goods and
services. To gain knowledge and understanding of the quality management system and the

international quality management system can be described and analyze the impact The necessity

of implementing a quality management system to manage the organization.



BB 301 m1sdeansynsnismatauuuysanslugsiadasielsl 3(3-0-6)

(Integrated Marketing Communication in Modern Business)
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Meaning and integrated marketing communication process. Benefits of
marketing communications and the mix of marketing promotions. Budgeting for marketing
activity. To measure the effectiveness of marketing promotions and ethics in marketing

communications.

BB 302 n1silufusznaunisgsnanishnasialus 3(3-0-6)

(Being a Modern Business Entrepreneur)
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Characteristics and qualifications of the entrepreneur, business establishment,
type of business, principles and practices in business management, business environment analysis,
establish a business plan, production management, financial management, human resource

management, innovation for business development, ethics and social responsibility in doing

business Analyzing a successful case study in modern business.

BB 303 n1sipuiniaufuRsiugsiantsAnadeiva 3 3(350)

(Practical learning in Modern Business 3)
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Practice systematic modern business in work places appointed by the

university in order to receive direct experiences from practicing in certain position and



responsibility in modern stores including sale and service process, goods management
process,understanding and creating customer satisfaction, sale reports compiling, sale
inspection and monitoring, and efficient communication under the supervisions of mentors
assigned by the workplaces; evaluations of performance according to the cooperation

between the university and business sectors.

BB 304 n1sispuin1aufuRsugsiansAadielv 4 3(350)

(Practical learning in Modern Business 4)
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Practice systematic modern business in work places appointed by the
university in order to receive direct experiences from practicing in certain position and
responsibility in modern business stores including marketing analysis, goal management, raising
service levels and satisfying customers under the supervisions of mentors assigned by the

work places; evaluations of performance according to the cooperation between the university

and business sectors.

BB 401 3jpuinnssugsnanisAtadeing 3(2-2-5)

(Research and Modern Business Innovation)
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Definition and Importance of business research, business research
methodology, research proposal, work practices in researeach project, research project
planning, data collection, data analysis and conclusion, report and presentation of research

results, and ethics in research.



2.2.2 ngusedviEnufunuszaunisalivaw
2.2.2.1 ngudviEnUfURUsEauNITAlIvITN
BB 305 nsesiEnUszaun1salivndnnisinnisgsianisanadeng 1(45)

(Prepare to Practice Professional Experience in Modern

Business Management)
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Preparation before work practices in modern business, attributes and
opportunities of career advancement in modern business, development of appropriate
knowledge, skills, attitudes, motivation and professional qualifications for carreer, genral
knowledge and understandings of related duties and tasks for work capabilities and work

efficiency.

BB 306 RNUszaUn13alivndnn1sIanisgsnanisanadielns 5(450)
(Professional Experience in Modern Business Management)
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Professional experience in either the public or private sectors by applying
management and skills in working under the supervision of both an approved internship
provider and a faculty advisor for a period not less than 240 hours; a final written report, and

oral presentation for evaluation.

2.2.2.2 nguvIENRAANEN
BB 307 n1sispuiniaujianiugsiantsAadelnd 5 3(350)
(Practical learning in Modern Business 5)
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Practice systematic modern business in work places appointed by the
university in order to receive direct experiences from practicing in certain position and
responsibility in modern stores including sale and service management, complying with the
management principles and standards of quality and product safety, under the supervisions
of mentors assigned by the work places; evaluations of performance according to the

cooperation between the university and business sectors.

BB 308 n1s3puin1aufuRsugsiantsAadelval 6 3(350)

(Practical learning in Modern Business 6)

BoudmauftRsnugsiansmarielmisgradussuuluanuusznounisiing
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Practice systematic modern business in work places appointed by the
university in order to receive direct experiences from practicing in certain position and
responsibility in modern stores including compliance leadership roles, management planning
goals, team work supervision and troubleshooting in personnel, goods, and financial
management, turnover inspection and analysis, and goods and financial control, and efficient
communication under the supervisions of mentors assigned by the work places; evaluations

of performance according to the cooperation between the university and business sectors.

2.3 ngudvLeniaen
BB 309 n1siansladannduazlgguniulugsianisdnadielna 3(3-0-6)
(Logistics and Supply Chain Management in Modern Business)
waAe Nufnnsdanislaiafindnisdade nsdam sTanIsAuAIAIRSs
NsIAN1IATIFUALAAUENTELAUAT N1TIANITVUAINITIANITNTLUIUNSHARLAENTANTUIY
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nquinefiisitesiuladaind wasnaluladansaunaiifgrdosiunisdanisladadinduasle
gunulugsianiseadelng

Concepts and theories of logistics management, purchasing, procurement,
inventory management, warehouse management and distribution center,transportation
management. Production and operations management, import and export, the role of logistics
and supply chain in the economy,international trade, laws and regulations in logistics and

information technology in logistics and supply chain management.

BB 310 n13dnn1sgnddunuslugsnanisinasisl 3(3-0-6)
(Customer Relationship Management in Modern Business)
LUIAANITIANITYNAIFUNUS N13TANITFINTBLA]NAT NITAARNINAIT
WAL ANTINGNAT NNTILNLNNTUTMIgRAIdUS nnsadannuasinAndlududiuas
U3N1s nsadeganunseiendnuallududiuazuinis mamealulagunldnsdanisgnanduiug
ITYIUTTUUALANTUNAYOUVRITING

Customer relationship  management concept, customer database
management, tracking in customer behavior changes, customer relationship management
planning, building loyalty in products and services, building a distinctive point or identity in
products and services, technology adoption for customer relationship management and

business ethics and responsibility.

BB 311 UnyquszhugiNegsianisdnadielns 3(3-0-6)

(Artificial Intelligence in Modern Business)

nannskazkudIAnf1udyy1UTeivg mAdaANISAUNINITUNUAIINS NS
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Principles and Concepts of Artificial Intelligence: Knowledge Representation
Techniques, Natural Language Processing, Neural Networks, Expert System Architecture, Inference
and Analogy Mechanisms, Applications of Artificial Intelligence and Expert Systems in Business and

Industry, and Case Studies on Artificial Intelligcence and Expert Systems.



BB 312 N159ALEASAUAILAZNITES19UTIEINIAN18TUEIUAN 3(3-0-6)
(Product Display and Store Atmosphere)
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Concept of product display, planning, the composition of the exhibit,
principles of exhibition, materials used in the exhibition, theory of color and light, the value

of light and shadow, location, budgeting, evaluation of exhibition.

BB 313 a1sliuinisuazaieaudsvivlaungnan 3(3-0-6)
(Providing Services and Impressing to Customer)
vauadlun1sliuinis nswisuanundeulunisliuinng amdnwaly

% ¥ 1%

ﬂ@jﬂﬂ?LLﬁ%‘Ui%Lﬂ‘W%@ﬁ@Jﬂﬂ"l

[

AUSNIT NISUAINTY KAENITINET NS5 FAnuazyhaulaluaiy
AIANTITRIRNA1 NMTasANUsEiulakngnATidarUsEn IiAseriaaauYamand aLaEN1S
UIN15U0UTINTIATIELAETINANNITNA LAWY TS masnauduiinnIsiunIwazgnliusnig
Qﬂ??ﬁ (Customer Touch Point)

Service attitude, preparation for service, service provider image, dress and
posture, knowing customers and types of customers, knowing and understanding customer
expectations, creating impressions for each type of customer, analyzing the strengths of our

products and services, analyzing and getting to know real competitors, as well as recording

journeys and customer service points (Customer Touch Point).

BB 314 n1sdndauaznisuslugsiansdnasielus 3(3-0-6)
(Purchasing and Selling Management in Modern Business)
WIAR UNUIMLAEMTinTadedav NSAAEBNATAAS N1TAIUANANAIN
M3AIuINgRdse Malasaeses uiMsAduTUS Tl dndeaudn walan1sdnd eadlval
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Concept, roles and functions of procurement, supplier selection, quality

control, reorder point calculation, negotiation, manage the relationship with the supplier,



modern purchasing techniques, sales management ideas, sales strategy, organization of sales
department, sales forecast, recruiting and selection of sales personnel, control and evaluation

of sales staff, modern sales arts.

BB 315 n13ysan1s msinadislvdlunainandeu 3(3-0-6)
(Integration of Modern Commerce in the ASEAN Market)
LIneLaznagnsdmsunsysaInsnsiaielndiingnainendey lay
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In this course, students will learn about the structure of the ASEAN
market, economic policy overview, international investment, and trade opportunities within
the region. Additionally, the course covers the application of digital technology and artificial
intelligence to enhance competitive strategies and foster cross-border collaboration. Students

will develop skills in market data analysis and strategic planning to effectively access and

expand business in the ASEAN market.

BB 402 n1sdnn1sunsulyduazafniegsia 3(2-2-5)
(Franchising and Business Partnership Management)
wfnvassshaunsuled n1sdnnisuavguuuussiaunsuled nisusediung
mnuduavesgsiaunsuled nginasinazieulvvesgsiaunisuled msasremmdusiusiafug
9557A wazasesssulunsusenevgsiaunsulyd

Concepts of franchise business, type of franchise business and franchise
business management, assessment of franchise business success, criterias and conditions

offranchise business operation, business partnership relationship management and ethics in

franchise business.



BB 403 andzgiuazn1swaniiugu 3(3-0-6)
(Leadership and Team Work Development)
wnAMALIRUA LAz M sTRTILOY JULULYRsHh unumYerth
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Concepts of leadership and team work development, types of leader,
roles of leader for team Work building and development, personality development, human

relation at work, team Work development, techniques for work efficiency, and leadership

assessment.

BB 404 n1sasevidayavuinivigilugsnanisdnadels 3(3-0-6)
(Big Data Analytics in Modern Business)
winmsvesdeyavunalvg MsuImsdnnisteyaruinlvg uaringin1sveya
Tassafrsfiugrudmivtoyasuinlng nssusudaya msdafvdeya nsUszananatoya
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Principles of big data, big data management and science, infrastructure
for big data, data collection, storage, data processing, data analysis, display and diffusion of

Information products. The impact of big data in modern business.

BB 405 n153an13gsnan1sinadelusszndnszme 3(3-0-6)

(International Modern Business Management)
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Roles and importance of modern international business, factors influence
international business, opportunities and threats in international market, international market

entry, regional and global marketing strategies.



BB 406 n1sisauiniauiafugsiansAnadelns 7 3(350)

(Practical learning in Modern Business 7)

n1swseRAunsaudnAnwinaunsHnUssaunsalignInn1sInnisgsna
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Preparation before work practices in modern business, attributes and
opportunities of career advancement in modern business, development of appropriate
knowledge, skills, attitudes, motivation and professional qualifications for carreer, genral
knowledge and understandings of related duties and tasks for work capabilities and work

efficienc.

BB 407 n1s3puiniaufuRsiugsianisAnadelval 8 3(350)

(Practical learning in Modern Business 8)

n13wsERAUNTaNTnAnwInauNISHNUTEAaUNIITIYITNAITINNITTIAR
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Preparation before work practices in modern business, attributes and
opportunities of career advancement in modern business, development of appropriate

knowledge, skills, attitudes, motivation and professional qualifications for carreer, genral

knowledge and understandings of related duties and tasks for work capabilities and work

efficienc.

BB 408 n133AN1sUTEAUNITAIGNAY 3(3-0-6)
(Customer Experience Management)
N15919BHUN1TUT N5 NANLTIUsTAaUNISal n1stiudeyangfinssugnan

ALY SNBULNNNIEAINYBIFINANUANUIANVDIGNA1 N1TUTMITUTEAUNNTAIVOINAHIY
Social media NM3sinuANagNsNIIRaIATUsTAaUNIIal (Experiential Marketing) dleflnuurinuyly
nsIansUsEauNsalgnAnIaNaianaInlslsraunsalinunsassanIunsalidnaes (Role Play)

et luuTuldlaegne wnzauiuussianvesgniiududviousnig



The course covers customer behavior data collection and analysis,
examining the physical characteristics of the business in relation to customer sentiment. It
includes managing customer experiences through social media and devising experiential
marketing strategies to develop skills in managing customer experiences. The course also
involves creating experiential markets through role-playing simulations to enable appropriate

application for different types of customers, products, or services.

BB 409 N13YsMUINI5FINAAIUEN 3(3-0-6)
(Retail Business Integration)
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This course covers the application of digital technology and data analytics
to enhance the management of products and services. It also emphasizes skills in creating
customer experiences and building engagement through omnichannel sales. Students will

develop competencies in assessing market opportunities, adapting to market changes, and

strategizing to maximize retail growth potential in the digital age.

BB 410 msdan1snisiUAsuudasyaiyussivg (A) 3(3-0-6)

(Change Management in the Age of Artificial Intelligence (Al))
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Learning and developing change management skills in the era of Artificial
Intelligence (Al) to enable organizations to adapt and leverage Al technology strategically. This
course covers foundational knowledge of Al, the analysis of Al’s impact on business processes,

and the development of skills to manage organizational change. Students will practice



planning and applying appropriate change strategies while considering ethics and social
responsibility, aiming to foster sustainable transformation and enhance organizational

competitiveness in a technology-driven market.
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