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(Preparation for Internship in International Business)
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A195U1931873%1 (Course Description)

1. vaanduFuiugiu Laiduniaefin
IB 100 ﬁugmmaqﬁmwdwﬂsmm 3(3-0-6) NC

(Fundamental of International Business Management)

audifosiuientu nsdanisgsfvseninssama dnvimaiannagsia
Fdwidiieadeaarsndulunisinsodoans answauasnmadeu ewdsumdoulunisdouion
§37238NINUTENA

Fundamental of International Business Management, Business
vocabulary, Business technical terms are necessary for business communication both

speaking and writing. Preparing for theory study in International Business Management.

2. AUINIYIANE NI 1Seusredvnnaluil 31uU 24 wuenn
GE 101 e lngwiwenisaaans 3(2-2-5)

(Thai for Communication)

¥ 2

gviaﬂﬂﬁ?%aa15LLazmiﬁ’wmﬁﬂwmammlwaﬁy’aﬁmmsﬁa NN A
38y wazmsdeunamdnleinsal Audunaziausdoyasieitnsiivainmane wieliiviniy
ﬂWiL‘UaEIULLUaﬂ“UENﬂ’]‘H’] mﬂﬁfﬁ’mmlmﬂﬁwwauﬁumammzLLazﬂﬂimwmqé’mu

Knowledge of communication principles and the development of
Thai language skills in listening, speaking, reading and grammatical writing Search and present

information in a variety of ways. to be aware of changes in language the use of Thai

language appropriate to the circumstance and social etiquette.

GE 102 awnlngiinaa1dn 3(2-2-5)
(Thai Language for Career)
PNwenIT N1 neiiani1syinau nseuluaiansau nsgudsein

g NM9REUNTEeTIvN N1SWEUTUNN NMTTEUTIBNUNTUTEYN NTHULIRNLLLY wazn1slY

=

awlngludedinueeulat madnauenasuluiiansisuzuas/miensdeanslundulng aunsa
lduszgnaldlunisandudinliegrsfiussansnmuazasimnudiladusneduludeng

Skills of Thai language usage for future careers; completing application
forms, writing resumes, writing official letters, taking notes, writing meeting minutes, self-

introduction and Thai language usage on social network, oral presentation in public and/or



mass communication can be applied in life effectively and create a good understanding of
each other in society.
GE 103 n’m’né’enqwﬁamsﬁams 3(2-2-5)

(English for Communication)

Anvinwrn1widangy e wa 61w Jeu Weldiduiedesdlelunisdeans
uainueedsnunarnaFeuituiaussy wieuduysannslasadhonsaiiugudeld
FoansluTinuszsiu

Practice English listening, speaking, reading and writing skills as a
means of enhancing social skills and cross-cultural learning, along with integrating basic

grammatical structures for everyday communication.

GE 104 n1s8runesengeiiadin 3(2-2-5)

(English Reading for Life)

Aniinweniseruiionanaidila Fren13m153es n1snlanaundn
N15M1laALTBIkaLTIEazBEn NMsUIuNasy 'E'JﬂmiﬁoﬁlmwsﬁLﬁami’mqﬂizmﬁmméL%u uag
nswadnst daeiiomanuiifeatulan 9y iwswgaans 53fe uagnisidugusznounis
msidunaileaid aunm uazdsuinden

Practice reading comprehension skills by finding the title, finding the
main idea and supporting details; finding conclusions; practicing critical thinking to determine
the author’s purpose; and guessing vocabulary with the knowledge of global awareness,
finance, economics, business and entrepreneurial literacy, civic literacy, health literacy, and

the environmental literacy.

GE 105 A17efiuaznsaunaTaAnen 3(2-2-5)

(Leadership and Anti-Corruption Education)

nounedi AuaudRvesi Yssianveul girlussAnisadelny
unumvesginlunsuImsesdnisuaznsuinisnisiudsunas msauniensiludunia
nswWIguiiiguginluesdn1seng 9 LLaz{{ﬁﬂﬁﬁqﬂizmﬁﬁm%’uamﬁumiﬁﬂm NANATINNITOIANT
nsaLILIAANTANTT TaaTansoudTanoifissiuyaiaaalung STRONG annsnusnues
serhamausglesiduinunayseleviamsiunnulinuwazaenanismnase

Leadership Theories, characteristics of leaders, types of leaders,
leaders in modern organization, the roles of leaders in organizational administration and

change management, the development for a good leader, the comparison of leaders in



different organizations and the desirable leaders in educational institutions, principles of
organizational management, development of management concepts, and the sufficiency
anti-corruption in mind of the STRONG model, able to distinguish between personal and

public interest, intolerance and shame for corruption.

GE 106 InINg1 AIUFITUUALTINWLHIN 3(2-2-5)
(Psychology Ethics and Life Skills)
UsziRuaznguinieiningriifoates wgAnssy Wauinisveuyed
us99la M33u§ msiFeud wnddynn ensual yadnamuazngAnssumisdeen msUuiuiions
agTuiuludinuuyed Seuindnausssy 938550 lnewmanUivgiuazmaun unduwuimidly

nsimuinwedinlunisegsiuiuludinu lneiulillanusuiinvey waziinnun sevdnluaman

'
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yosnued PNfmsiiudinifionisaiisgiiduiunifuasinnugy

Histories and theories of psychology related in behaviors, human
development, motivation, perception, learning, intelligence, emotion, personality and social
behavior, adaptation for coexistence in human society, study of the principles of morality
and ethics by applying for philosophy and religion as a guideline of the skill of living in
society, focus on responsibility and self-awareness of own worth in a happy and healthy life

living.

GE 107 Tamadpuniuasegnanaznisdiod 3(2-2-5)
(Political and Economic Globalization)
AUNINBLAZENBUEUalan1ATIININATEERILAZN NI NANTENY
vedlanAtnisediay wswgia wavnisiflesine sausan1siaun uaznisuusivesdenlngly
unanensewalanifinu
The meaning and nature of political and economic globalization; the
impacts of globalization on Thai society, economy, and politics; the development and

adaptation of Thai society in the midst of globalization.

GE 108 aduduwaiiiasluszuauuszunsdlae 3(2-2-5)
(Citizenship in Democratic Regime)
AUNLNY anuarafLaresnusynauvesauunaiiesdussuau

Uszrsulnenslulssinalnauaziiauseina nsasramadsduinioulugusunasiosduliduuds



Waveeiuiiniadau miagwﬂizmumﬁﬁﬂ5zﬁuﬁﬂlmaﬁuaawaLﬁauﬁaLﬂugwma'%ua%wmm
Wundaliiusyuoudszisulag

Meaning, features, and elements of citizenship in democratic regime
both in Thailand and aboard; strengthening a driving motion in local communities and
regions in order to expand their social areas; building the democratic process of citizens to

fortify democracy.

GE 109 npvaneiilunazvdndvsuywevu 3(2-2-5)
(Laws and Human Rights)
nguuneiarudndudimiunsdiiuiinusediu vdnansuysevy
Avdienn nihfivesUssnvumusgssayny nsruiumsyissauluussmalne

Necessary laws in daily life, constitutional law, and other useful laws.

GE 110 3neneansuaznalulagludInuszaniu 3(2-2-5)

(Sciences and Technology in Daily Life)

fimunsenunudnaneimansvesnwdlualigausnizuauingamg
eemanslugadagdu ndnuagnszuiunmaingimans unumaudfyveinemansiay
walulad lawn a19edludindssdriv waluladgniemiue s walulagnieiiuaisisugy
wmaluladniesdudwandey maluladndsu waluladarsaume nswisuulaswedlanuay
wansznuiywlaTunnifaunsveanaluladlususing

The development of science knowledge among the primitive human
being to modern period of the body knowledge of science that focused on principle and
process of science. The important role of science and technology such chemical related to
daily life, food technology, public health’s technology, environmental technology, energy
technology, information technology, global change, the impact of evaluation from Various

Technology that affected to human being.

GE 111 mauiunasuazarsaunalugnfdia 3(2-2-5)

(Computer and Informatics in the Digital Age)
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UszananaAlunnIun1s19AIUIa IUSLLﬂiﬂJﬂﬁ%ﬂﬂ’]iiﬂu%@mﬂa TUSLATUUILAUDNAI U LAY
Tusunsudu 4 fhauls suvsnsdenilusunslfmngauivnuiufis

Overview of computer science and information technology,
Introduction to computer and information system, Basic computer organization, Multimedia
technology and secondary storage devices, Software and data management, Data
communication and computer network, Social impact of computer. Understanding and skill
development in popular office applications. Microsoft Word, Microsoft Excel, Microsoft
Access, Microsoft PowerPoint, and other programs of appropriate, including the selection of

optimum programs to work.

GE 112 wanane 3(2-2-5)
(Principles of Statistics)
seidguiomeada msianwildaudigdiunats nsinnisnszatgvesteya
1 a 4 a o < aal

N13UsEUINAIMITIINES kaznIsaaeuaNuiziuy wazn1silusknsudsagUNsaialunig
WATIEVTOLA

Concepts of statistics, measures of central tendency, measure of
dispersion, estimation, testing hypothesis, and applying statistical ready-made programs to

analyze data.

3. NUINIV AN 96 Wi2EnA
3.1 NHUIYUNY 51 wqenn
CB 101 AfiAA1EATYUNUFIU 3(3-0-6)

(Fundamental Mathematics)

Wandukaznsw, 53‘?@1LLazmm<§iaLﬁaq, mimmgﬁuﬁ‘, miﬂszqﬂm"tumim
Aangean MsBTnTn Mufisening curves ilsdduvansiuys nsmeyiuddes uunAnuay
wadiasng q Tieadestunisdnn

Functions and graphs, limits and continuity, differentiation,
applications in finding maximum and minimum values, integration, area between curves,
multivariable functions, partial derivatives, and various concepts and techniques related to

calculus.



CB 102 nénsdAtuNugu 3(3-0-6)

(Fundamental Statistics)

adfdeussene Fnsneadnasivlnifitelunsindulaluanaliviuen
ngufAuU9zdy N15MIAINANVNEDRA N1IANITNTEE NTIATIZRANAUTUS n1snTEanY
Tayauuudiscretelaziuucontinuous N1TFUAIDEIN N1INAFBUANYAFIUAITUTEUIULALNT
AATIZRLUU simple linear regression wielUldlunssndulanasudidaym

Descriptive statistics, modern statistical methods to help in decision
making in uncertainty, probability theory, statistical mean, measures of dispersion,
correlation analysis, discrete and continuous data distribution, sampling, hypothesis testing,

estimation and simple linear regression analysis for use in decision making and problem

solving.

CB 103 M153ANITNTNEINTUYWE 3(3-0-6)
(Human Resources Management)
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93An3 Wrlaunumuazamuddgueanisdnnisminensuyedionud5910983Ans 5IUHIN13
wauwinwrlunsiege W uazsnwiynaInsitaunw

Focus on learning important concepts and techniques in human
resource management in organizations, understanding the role and importance of human

resource management to the success of the organization, including developing skills to

attract, develop and retain quality personnel.

CB 104 LASHFAIEATUNNIA 3(3-0-6)
(Macroeconomics)
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Mechanisms of individual markets between demand and supply on
purchase of goods and services. In order to explore consumer behavior (demand on
purchase goods and services), supplier behavior (supply on sell goods and services) and
level of competition that has effect to market. The overall economic situation, either
economic system or nation, these are production of economic system, consumption, private
saving and investment, hiring, fiscal and monetary policy, etc. Macroeconomics, generally
will cover various topics such as economic cycle, inflation and pricing, fiscal and public debt,

international economic, financial and financial institute and economic development.

CB 201 UayHidesku 3(3-0-6)

(Fundamental Accounting)
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Business transactions and financial statements, evolution of
accounting, recording and classifying financial transactions, the preparation of financial
statements, characteristics of various types of accounts, the accounting principles, and the
usefulness and limitations of accounting information.

CB 202 Unyaidwmiugdanis 3(3-0-6)
(Accounting for Manager)
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Accounting information for management decision making, basic concepts in
accounting, analysis of financial information and its use in planning and controlling
organizational operations, cost accounting and the role of management accounting,

planning, organizing, controlling, functioning and supporting decision making.



CB 203 %#aNNITAAIN 3(3-0-6)

(Principles of Marketing)
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Basic marketing concepts and strategies essential for operating in a
rapidly changing environment: product classification, marketing institutions, consumer
behavior, market segmentation, target marketing, marketing mix and specialized marketing

prepare to conduct marketing activities in the organization.

CB 204 msAaansmegsna 3(3-0-6)

(Business Communication)
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Written and oral communication in formal and informal business
settings, basic understanding of communication processes in the business environment,
practical experiences gained through business writing assignments and presentations,
professional development topics such as career planning, networking, job searching, resume

preparation, and job application and interviewing are discussed.

CB 205 N153ANISWOANTIUBIANT 3(3-0-6)
(Management of Organizational Behavior)
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A study of the role of manager in an organization, an emphasis on

understanding the behavioral and administrative theories and concepts needed to succeed



in contemporary organizations. Topics include motivation, leadership, managing teams,

teamwork, and human resources management.

CB 206 M153AN1TYBYANINGINA 3(3-0-6)

(Business Information Management)
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Management business data and model, connecting data, shaping
data, combining data, characterizing data, building data models scenario management, goal
seek, data tables and DAX, pivot tables, columns and measures calculations, visualization of

data, reports, visualization of data, reports, visualizers, dashboards.

CB 207 NWuN8§INI 3(3-0-6)

(Business Law)
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Basics of the Civil and Commercial Code: Book 1 deals with persons,
property and legal acts; Book 2 deals with debts, contracts, managing affairs outside of
orders, undue profits, torts; Book 3 deals with buying, selling, exchanging, leasing property,
hire-purchasing, hiring labor, doing work, receiving benefits, borrowing, depositing property,
guaranteeing, mortgage, pawning, storing things in a warehouse, agents, brokers, compromise,

gambling and betting, current accounts, insurance, promissory notes and partnerships.

CB 301 M159ANT333NATENINNUTELNA 3(3-0-6)
(International Business Management)
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International business operations, organization structure, finance and
accounting systems, taxation system, marketing strategy, cultural differences, ¢lobal trade,
capital markets and economic growth, the impact of regional trading blocs, corporate global

competitiveness, and global strategies.

CB 302 wanBeUSunmuiilegsia 3(3-0-6)
(Quantitative Methods Management)
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Management decision processes, utilizing statistical methods, the use
and application of probability concepts, statistical estimation and regression in the analysis
and solution of business problems regarding income and cost estimation, sales forecasting,

performance evaluation.

CB 303 A159ANSLBIUUANNT 3(3-0-6)

(Operations Management)
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Issues in management operations facing manufacturing and service
firms. Topics include workforce issues, materials management, quality and productivity,
technology, supply chain management, and strategic planning, together with relevant

analytical techniques.



CB 304 33®553:TugINa 3(3-0-6)
(Business Ethics)
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An understanding, analysis of ethical concepts, and the implications
of ethics in business decisions under different social and other business-related

environments, an application of ethical principles to ethical issues within the organization

and the external environment.

CB 305 n15lulugshia 3(3-0-6)

(Business Finance)
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An introduction to the principles of financial management, the role
of finance within the firm, the firm and its objectives, time value of money, valuation of
financial assets, capital budgeting techniques, risk and return, costs of capital, estimation and

forecasting of cash flows, project evaluation, and other financial management tools.

CB 306 NagNsN1TIANIT 3(3-0-6)

(Strategic Management)

nszUIUMSUIINIENagNS edaiBnsTiuEndwmAtanUszgndldits
NIINUNUTINALNS NsiwunagnsludnisujiRlussauuiuviinisaiuaunagn1susedung
g5 neiiunsAnwianizndl

The fundamental elements of organizational management strategy,
the process and frameworks of strategic management, the internal and external
environment, the mission of the organization, organizational objectives and policies, and

business strategy.



3.2 nguIvNaNUIAY 27 ¥Enn
MI 301 AvuegsNasEnIelsEng 3(3-0-6)
(Legal Issues in International Business)
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An examination of international business law, covering laws related to
the sale of goods, intellectual property licensing, and financial protection in international
transactions. This course also covers foreign investment, commercial arbitration, and the
legal frameworks for international transportation of goods via sea, air, rail, and road.
Additionally, the course explores the impact of multilateral organizations such as the World
Trade Organization (WTO), the International Monetary Fund (IMF), the European Union Free
Trade Area, and the North American Free Trade Agreement (NAFTA) on international

business and transactions.

MI 302 N15INNTITNITARINTLHINUSTINA 3(3-0-6)
(International Marketing Management)
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A study of marketing within the context of international markets,
focusing on the expansion of businesses into foreign markets. Topics include international
market analysis, adaptation of marketing strategies to align with the culture and consumer
behavior in each country, the importance of international market data, product positioning,

and the development of distribution channels in international markets.



MI 303 n12ZEUILALATESITUNNGIND 3(3-0-6)

(Global Leadership Development)
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A study of the principles and approaches to leadership development
in global business, with a focus on ethical behavior in the context of international business.
Topics include the development of leadership skills, strategic planning, and global policy
development. The course also covers ethical conflict resolution and the application of
ethical concepts in real-world scenarios.

MI 401 nagnsnisnanlugalaniidm 3(3-0-6)

(Global Marketing Strategy)
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A study of effective marketing strategies for operating in global
markets. The course includes analysis of global market trends, evaluation of marketing
opportunities and challenges across different regions, and adaptation of strategies to align
with the culture and consumer behavior of various countries. It also covers the creation of
comprehensive marketing plans, including production, promotion, distribution, and customer

service in a global context.

Ml 402 N15ATLAZAISHUTENINUSIINA 3(3-0-6)
(International Trade and Finance)
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A study of international trade theory, current issues in international

trade, and international finance theory. The course covers fixed and flexible exchange rates



and the role of international financial institutions in managing trade and financial

transactions across borders.

MI 403 A1saansladanndseninelssme 3(3-0-6)
(International Logistics Management)
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A study of international logistics management, including the planning,
execution, and control of the movement and storage of goods from the point of origin to
the consumer in diverse international environments. The course focuses on efficiently and

effectively meeting customer requirements in a global logistics context.

MI 404 n1sdanisudnuazdsean 3(3-0-6)
(Import-Export Management)
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This course examines the role of technology and innovation in
international logistics processes, focusing on the application of the latest technologies such
as Big Data, Artificial Intelligence (Al), Automation, and the Internet of Things (IoT) to enhance
efficiency and competitiveness in the global logistics market. Case studies are analyzed to

understand the impact of technology on logistics operations and supply chain management.

MI 405 151959118 58955NTENIUsEINA 3(3-0-6)
(International Business Negotiations)
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This course explores the process of professional international
business negotiations, covering concepts from various fields such as psychology, law,
finance, and communication. Students develop negotiation skills through real negotiation
experiences, class exercises, and negotiation simulations, with a focus on understanding
personal negotiation preferences and the consequences of choices made during
negotiations. Students will also practice giving and receiving feedback on negotiation

behavior.

MI 406 ASHUNUITINATENINUTEINA 3(3-0-6)

(Seminar in International Business)
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This course focuses on researching, analyzing, and discussing
international business issues through current events and topics such as foreign investment,
multinational marketing, supply chain management, and global risk management. Students

will engage in seminars and discussions with experts, developing critical analytical and

decision-making skills necessary for conducting business in the global marketplace.

3.3 nguAYLeNLAEN 12 widqefin
MI 304 N15IANTITAMURAINAAIENIINUSITY 3(3-0-6)
(Managing Cultural Diversity)
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This course provides an overview of managing individuals from
diverse countries and cultures, focusing on culture-specific issues and workplace diversity.
Case studies and research assignments are used to explore management practices in
multicultural and international work environments. Students will also practice developing

ideas and themes in English for international business communication.



MI 305  A5IANITHANA I 3(3-0-6)

(New Product Management)
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A study of the process of bringing new products and services to
market within a strategic international context. Topics include techniques for idea
generation, product and service development to meet consumer needs, testing feasibility,
and positioning of products and product lines throughout the product life cycle. It also

covers new product introduction, product improvements, and deletion strategies.

MI 306 N158E1NNNTAAA 3(3-0-6)

(Integrated Marketing Communication)
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This course examines the nature and purpose of advertising and sales
promotion within an integrated marketing communications perspective. It shows how these
activities fit into the overall process of marketing management and specifically addresses
marketing objectives, budgets, target audience selection, communication objectives, creative

strategy, integrated communication strategies, and media strategy.

MI 307 nnsdanisgsnanvvianaznisidiannseling 3(3-0-6)
(Digital business and E-commerce management)
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This course examines the connection between current market
demands and trends in the digital era, including strategies and business models in platform
businesses and marketplaces. Students will develop comprehensive management skills for

digital strategy development and implementation. The course also covers technical



knowledge related to leading e-commerce and digital marketing systems and their

interfaces.

MI 407 @AEINNTINDIANT 3(3-0-6)

(Industrial Organization)
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A study of the production process, supply chain management, market
analysis, and innovation development in various industries. The course emphasizes the
advantages and disadvantages of organizational structures, as well as trends and challenges

faced by industries in the digital age and during economic transitions.

MI 408 nslaiwauazUszrdunussznieussme 3(3-0-6)
(International Advertising and Public Relations)
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An analysis of international advertising and public relations strategies,
with a focus on creating and implementing advertising campaigns in foreign markets. The
course also explores how to adapt strategies to the culture and consumer behavior of

different regions, as well as the use of digital and social media for crisis management and

stakeholder relationship building.

MI 409 N3IANITAUAINEUAILALUINITTENINUTENA 3(3-0-6)
(International Quality Management)
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A study of quality management processes for goods and services in

an international context, including delivering high-quality services to customers, training the



human resources of a business, and employing techniques such as benchmarking and Total

Quality Management to achieve excellence in various dimensions of quality.

3.4 ngudviEnUszaunIsalIvIAN 6 Maefin
IN 401 wissEnUszaun1salivITNAIUgINTENINUTEINA 1(45)
(Preparation for Internship in International Business)
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This course aims to prepare students for internships in international
business, focusing on understanding the characteristics and opportunities of careers in
international business. Students will develop positive attitudes towards the profession,
enhance their motivation, and cultivate appropriate personal attributes for working in
multinational organizations. The course includes role-playing, group activities, and
simulations to improve communication skills and apply theoretical knowledge to real-world

situations. Students will also learn about cultural differences and how to navigate

international business environments effectively.

IN 402 HnUszaunisalivndnaiugsnasendnelsena 5(450)
(Internship in International Business)
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This course involves professional internship experiences in
international business, conducted in government agencies, state enterprises, or private

businesses. Students are expected to apply both theoretical and practical knowledge



acquired during their studies in real-world settings under the supervision of an academic
advisor and industry experts. The internship provides hands-on experience in solving real-
world business problems, enhancing communication, decision-making, and management
skills. Orientation sessions will be held to prepare students for their internship, and a
concluding debrief will allow for discussion of challenges encountered and solutions
proposed. This course is designed to refine professional skills and prepare students for

careers in international business.

4. WUINIVUADNLES 6 nUBAN
IM 301 winnssunegsnauasgusznaunis 3(3-0-6)

(Business Innovation and Entrepreneurship)
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This course examines innovation in the context of business and
entrepreneurship. Students will learn about the process of creating and developing
innovations that add value to businesses through market analysis and the design of new
products or services that meet consumer needs. The course covers risk management and
strategic planning for competing in rapidly changing markets. Practical assignments include
creating a comprehensive business plan, analyzing market opportunities, and presenting new

product or service ideas. Students will also explore case studies of successful entrepreneurs

and businesses that have used innovation to gain a competitive edge.

IM 302 @nsedAgyvasnsiiugusenaums 3(3-0-6)

(Essentials of Entrepreneurship)
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This course focuses on creating new businesses, expanding into new
markets, and developing entrepreneurship theories and frameworks. Students will learn how
to support and develop employees within entrepreneurial ventures, analyze customer
needs, and manage financial resources for sustainable business growth. The course also
covers human capital management in environments disrupted by economic and
technological changes. Students will engage in practical exercises to understand the

entrepreneurial lifecycle, from idea generation to market entry and expansion.

IM 303  N1SAALTISEUULATNISANEUTR 3(3-0-6)
(Systematic Thinking and Decision Making)
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This course focuses on developing systematic thinking and decision-
making skills, enabling students to analyze and solve problems in complex contexts. It
covers tools and methods for effective decision-making at both the individual and
organizational levels. The course also emphasizes the use of quantitative data and data
analysis to support decision-making processes. Strategic planning, impact assessment, and

teamwork collaboration are key components, ensuring students can make informed

decisions and work effectively within groups to achieve optimal outcomes.

IM 304 Uszifiuiinaulalugsfasewinedsema 3(3-0-6)
(Special Topics in International Business)
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This course explores contemporary issues and industry trends relevant

to international business management. Students will study theories and best practices to

adapt and respond effectively to changes in the international business environment. Topics



include innovation development, technological advancements, and the challenges of
managing in a globalized context. Current case studies and discussions on key topics in
international business will provide insights into how businesses navigate complex global

challenges.
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