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1¥99NaY  Bachelor of Fine and Applied Arts Program in Visual Art
Design-Product Design
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ANW1DING Y Joufiu Bachelor of Fine and Applied Arts (Visual Art Design-
Product Design)

Yot  BFA. (Visual Art Design-Product Design)
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1. vaadvAnealy WidenSeusedvdeluishua 24 wuenn

GE 101 mwilneifienisdeans 3(2-2-5)
(Thai for Communication)

GE 102  awilnewfieedn 3(2-2-5)
(Thai Language for Career)

GE 103  nmwdnguifienisdeans 3(2-2-5)
(English for Communication)

GE 104  mserunsdanguiiiein 3(2-2-5)
(English Reading for Life)

GE 105 A1 uagMIAUnIIAANY) 3(2-2-5)
(Leadership and Anti-Corruption Education)

GE 106 9N 05ITULALTINEBETIN 3(2-2-5)
(Psychology Ethics and Life Skills)

GE 107 lamadmuiniauasugiakasnisiio 3(2-2-5)
(Political and Economic Globalization)

GE 108 audunadiedlusyusuuszrSulag 3(2-2-5)
(Citizenship in Democratic Regime)

GE 109  npuanevhluiazndnavsuywey 3(2-2-5)
(Laws and Human Rights)

GE 110 Aneemansuazwalulagludinuszdriu 3(2-2-5)
(Sciences and Technology in Daily Life)

GE 111  peuiwosuazasaumnaluyafdva 3(2-2-5)
(Computer and Informatics in the Digital Age)

GE 112 wanada 3(2-2-5)

(Principles of Statistics)



2. RUINIBIANE

2.1 ANy
VD 101

VD 102

VD 103

VD 104

VD 105

VD 106

VD 107

VD 108

1aLE 1

(Drawing 1)

ALY 2

(Drawing 2)

favz 2 4
(Two-Dimensional Art)
favz 3 4
(Three-Dimensional Art)
UsyiRmanifals

(History of Art)
nsenenwianeallowmy
(Basic Digital Photography)
ININTIN

(Painting)
poufiumefiiienuirudaduaznsesnuuulunuy 2 37

(Two-dimension Computer for Visual Arts and Design)

2.2 AYANITAIU

2.2.1 NgUIYI9AY

VD 201

VD 202

VD 203

VD 204

VD 205

VD 206

VD 207

NSLTEULUU

(Drafting)

Aavglng

(Thai Art)

nsaseassAAauRRansIU

(Art and Craft Creation)

AWAUN

(Printmaking)
LwIRNUAALArAaN vt TuTUAAUE
(Conceptual of Arts)
NSEsNETIAMNSIAUAaULazN1TORNLUY
(Visual Arts and Design Creativity)
Tanluaudays

(Materials in Art)

94 u28nm

24 “nuenn

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(1-4-4)

3(2-2-5)

66 “uenn

51 “uenn

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(2-2-5)

3(1-4-4)

3(2-2-5)



VD 208

VD 209

VD 210

VD 301

VD 302

VD 401

VD 402

VD 403

VD 404

VD 405

wdaadumiumn

(Ceramics)

msfoansfialznansmainrudeluung

(Marketing Communications Arts on Mobile)
aeufiamestilenuinudaduazniseenwuulunuy 3 I
(Computer for Visual Arts and 3D Design)
nseanuUUTiALAaU-n1se8nLUUNERS M 1

(Visual Arts Design-Product Design 1)
nseenLuUiANAaU-N1TORNLUUNANS 91 2

(Visual Arts Design-Product Design 2)
fununenuUUTIAuAaU-00nUUUNAR S 9

(Seminar in Visual Arts Design-Product Design)
Aaulinus

(Thesis)
sudouidisiionuosniuuiarnsadiassAnuials
(Research Methodology for Art and Design Creation)
quvisYAanNs

(Aesthetics)

UsgiiuRadzuiunyid

(International Issues in Art)

2.2.2 ngUIYIAEN

VD 303

VD 304

VD 305

VD 306

VD 406

VD 408

2.2.2.1 nguividen (Mseenuuuviaufad)
Aalghdviaas1eassa
(Creative Digital Art)
WANANIIUTERNINTTY
(Sculpture Techniques)
WANANINANINTTU
(Painting Techniques)
Insnssurwelluiuiiansisae
(Mural Painting in Public Spaces)
Aavziusousnuyed
(Art and the Human Body)
nsdanIsmeiruAaduazn1seen UL

(Visual Arts and Design Management)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(1-4-4)

3(1-4-4)

3(0-6-3)

4(1-4-9)

2(2-1-6)

3(2-2-5)

3(2-2-5)

15 “uenn

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)



2.2.2.2 ngU3vUEIN (NT0INUUUNAAS DN 15 wiaefin
VD307 wwidalannlunsieanseueenuuunan o 3(2-2-5)
(Visual Concept for Product Design)
VD 308 M5 NMuUUTaslusueonuuUNan e 3(1-4-4)
(Product Design Modeling)
VD 309  nsdtausdnivtineantuy 3(1-4-4)
(Presentation for Designers)
VD 310  N1999NLUULINBUIAR 3(2-2-5)
(Future Design)
VD 313 wangsialuniseenwuukaznsiduguszneunis 3(1-4-4)
(Business Fundamentals in Design and Entrepreneurship)
VD 407  nseenuwuunAnsaeiiionnudidusazdunden 3(2-2-5)
(Sustainable Environmental Product Design)
2.3 3y nUszaunisaldvadn 4 nuenn
VD 311 msmssuinUszaun1saligndn 1(0-2-1)
(Professional Internship Preparation)
VD 312 AsHnUszaunsalivndin 3(180)

(Professional Internship)
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1.1.4 LHUNISAN®EN

N 1 aansAneN 1

W Fodn wiein
(naef-UfUa-Anwdae
AULDY)
XX XXX wnnivFnuiialy 3(2-2-5)
XX XXX ANy 3(2-2-5)
VD 101 ALY 1 3(1-4-4)
VD 103 Aaly 2 Uk 3(1-4-4)
VD 105 UseThranifals 3(2-2-5)
ety 15(8-14-23)
i 1 manishnend 2
Ve Fodw waenin
(nguf-UfUa-Anweaeg
AULDY)
XX xxx wnad ANy 3(2-2-5)
XX xxx wad ANy 3(2-2-5)
VD 102 I 2 3(1-4-4)
VD 104 Aavy 3 i@ 3(1-4-4)
VD 107 ININITU 3(1-4-4)
593 15(7-16-22)
I 1 nagaiau
Ve Fodwn naenin
(nnuf-ujud-Anwdae
AULDY)
VD 106 nseheanRInealody 3(2-2-5)
VD 108 Aoufiumediiienuiaudaduaznsesnuuuly 3(2-2-5)
U 2 3@
94 6(4-4-10)




N 2 aansAneN 1

sWa Fodn wiaena
(neuf-UfUa-Anwdae

AULDY)

XX XXX wnnivFnuiialy 3(2-2-5)

XX xxx wad ANl 3(2-2-5)

VD 207 Tanluaudavs 3(2-2-5)

VD 208 w3eaduRium 3(1-4-4)

VD 209 nsAeasausnansnalanIudeliune 3(2-2-5)

VD 210 Aafinmefifionuiirudatuasnisesnwuuly 3(2-2-5)

U 3 3R
593 18(11-14-29)
i 2 man1shnend 2

swa Fodw wiaena
(naef-UfUa-Anwdae

AULDY)

XX xxx wad ANy 3(2-2-5)

VD 204 AWAUA 3(1-4-4)

VD 205 LwIRNLAALAzAnaN vt TuLAAUE 3(2-2-5)

VD 206 nsassassAnsiruAaduaznITeRnLUY 3(1-4-4)

593 12(6-12-18)
i 2 nagaiau

SUa Fodwn wiahin
(nauf-UfUa-Anwdae

AULDY)

VD 201 NSTEULUU 3(1-4-4)

VD 202 Aalglne 3(1-4-4)

VD 203 nsassasIARaURRanIIU 3(1-4-4)

EREL

9(3-12-12)




N 3 aansAnEN 1

W Foiun wieiin
(neuf-UfUa-Anwdae
AULDY)
XX xxx yanadu@nwily 3(2-2-5)
VD 301 nseenkuuTiAuAad-n1TRNwUUNEASMe 1 3(1-4-4)
XX xxx naudvIden (Mseenwuuviaudal) vie X(X-%-X)
XX X0 nauArden (Nseenwuunansiaa)
XX xxx nauIvIaen (M3senwuuviaudal) vie X(X-%-X)
KX XXX nauivEen (MsoenwuUNEnsin)
VD 311 n1sw3eNEnUsTauUNITIYI TN 1(0-2-1)
EietY X(X-X-x)
U 3 nMAn1sAnedl 2
sWel RER! wiheiin
(naef-UfUa-Anwdae
AULDY)
VD 302 nseenkuLTiAuAad-n1sRNKUUNENM 2 3(1-4-4)
XX xoxx nquvden (Msoenwuuviaudal) wie X(x-x-x)
XX X0 nauAvden (N1seenwuUNansiu)
XX xxx naudvIden (Myvenwuuviaudal) vie X(x-%-X)
XX XXX nauAvIdeN (N3eRNWUUNERsMN)
XX x0xx NUINIY TN X(x-x-X)
EieEY X(X-X-x)
U 3 nngaiou
W ¥o3un wiheiin
(naef-UfUa-Anwdae
AULDY)
VD 312 nsENUsEAUN1SAIIR AN 3(180)

EREL

3(180)




U0 4 aansAneN 1

SYe Fodun igin
(neuf-UfUa-Anwdae
AULDY)
VD 401 funureentuuviruAad-seniUUNARIU 3(0-6-3)
VD 404 guviseenans 3(2-2-5)
VD 405 UsginuRausu1ueid 3(2-2-5)
XX xxx naudvIden (Mssenwuuviaudal) vie X(X-%-X)
KX XXX nauArden (N1seenwuunansia)
394 X(X-X-X)
I 4 anansdnundl 2
e Fodwn naefin
(nou-uUR-Anedig
AULDY)
VD 402 Aauinus 4(1-4-4)
VD 403 sudouiiitufienusenuuuiaynis 2(2-1-6)
asvassAnufaly
XX xxx NUINIYNFDNLET X(X-X-X)
594 X(X-X-X)




3) A195U1851831 (Course Description)

1. nuNITARNEINIIY Seusrgvsaluilaulu 24 #U28nn
GE 101 e lnewinenisdodns 3(2-2-5)

(Thai for Communication)

fué’ﬂmi?famiLLazm'ﬁﬁmmﬁﬂwmﬂmwﬂmaﬁ’jaﬁmmiﬁq NINA N384
wazmadsunamdnlioansal dudunaziiaustoyadieisnnsiivainvate ol vy
nMswdsuulasvasnie nsldnwingliminyaniunameasuazansemmedang

Knowledge of communication principles and the development of Thai
language skills in listening, speaking, reading and grammatical writing Search and present
information in a variety of ways. to be aware of changes in language the use of Thai language

appropriate to the circumstance and social etiquette.

GE 102 mwilneiiioandn 3(2-2-5)

(Thai Language for Career)

vinwensldnwilvedionsine msdeuluainsnu nms@eulseiRdius
N5 Wsunmilsdes1vnis Madeuduin N9WENIIBNUNTUTEYY NTUULUIAULEY wavn1ThY
awilngludedsaueoulall mydnauenanulufiasisuzuay/mionsaeanslungylvy awiso
wlulszendldlunsauiiutinliegelivssansnnuavaianudiladuddeiuludny

Skills of Thai language usage for future careers; completing application
forms, writing resumes, writing official letters, taking notes, writing meeting minutes, self-
introduction and Thai language usage on social network, oral presentation in public and/or
mass communication can be applied in life effectively and create a good understanding of

each other in society.

GE 103 mmé’anqmﬁamsﬁaﬁw 3(2-2-5)

(English for Communication)

Aninvzniwsengu s wa 81w 1oy eldiduies esflelunnsdoans
duasvinsnedsauuagmaiouddwtanssan nioutuysannslassadshensaiiugiuie
TdoasluTinusesniu

Practice English listening, speaking, reading and writing skills as a means
of enhancing social skills and cross-cultural learning, along with integrating basic grammatical

structures for everyday communication.



GE 104 A1581UNTHSINGENDTIN 3(2-2-5)

(English Reading for Life)
Aninuweniserudiornudila densmiaies nswilaaundn nism
Tamnusesuazsvazidon mamunasd AnmsAniinsiiieminguszasdvesiidou wagnision
wii dendeomaufideadulan nadu wsugenans s3fa waznsidudusznaunts maduy

waloald quam wazdaundon

Practice reading comprehension skills by finding the title, finding the main
idea and supporting details; finding conclusions; practicing critical thinking to determine the
author’s purpose; and guessing vocabulary with the knowledge of global awareness, finance,

economics, business and entrepreneurial literacy, civic literacy, health literacy, and the

environmental literacy.

GE 105 0122EUIMAZNITAIUYIIARNEN 3(2-2-5)

(Leadership and Anti-Corruption Education)

e 1R U AuaudRvei Ussianvein durlussAnisadeln
unumestihlunisudmsesdnisuagnisuimsnisasuudas nmsauniionsidudihdia ans
Wiguiiguinlueadniseng < LLawEﬁ’]ﬁﬁwizaqﬁﬁw%’uamﬁumiﬁﬂm NANAITIANITOIANTS
NMSHAIUIMLIAANITIANTS 'ia:uﬁ’jamsSauiﬁmwaLﬁméfmnﬁmmmimLfﬂa STRONG &ansaleniye
serinnalssleviduiiunalsslevidusuanulinuuazeudonsnase

Leadership Theories, characteristics of leaders, types of leaders, leaders
in modern organization, the roles of leaders in oreanizational administration and change
management, the development for a good leader, the comparison of leaders in different
organizations and the desirable leaders in educational institutions, principles of organizational
management, development of management concepts, and the sufficiency anti-corruption in
mind of the STRONG model, able to distinguish between personal and public interest,

intolerance and shame for corruption.

GE 106 In3ne1 385TTUUALINWYLYIN 3(2-2-5)

(Psychology Ethics and Life Skills)

UsgIRuagnnuimednineiieates ngAnssu Wamnnsvesuyud w399919
35U nsBeus ity e1sual yadnamuaznginssumaedaay msudufaiiensegsiuiu
Tudspunywd Feuindnamsssu 3385550 Inedmanysvguasamau andunwimisdunisiau
Winwedinlunised Sauiuludau Ineniuliianuiuiiavey uwasdaunseninlunua1venuLes

[y

suiamsadudiniienisaiegiduiunauasiiaiugy

9



Histories and theories of psychology related in behaviors, human
development, motivation, perception, learning, intelligence, emotion, personality and social
behavior, adaptation for coexistence in human society, study of the principles of morality and
ethics by applying for philosophy and religion as a guideline of the skill of living in society,

focus on responsibility and self-awareness of own worth in a happy and healthy life living.

GE 107 Tan1AdnuniaAsegnanaznsiiias 3(2-2-5)

(Political and Economic Globalization)

ANUNLNERATA NUEUadlaN A TN UNILATYEAILAN1IN TR NaNTENY
voslanATniisediny wasugha wazmadledlne manisiann waznisusudvesdsalngly
Munasnszualanifind

The meaning and nature of political and economic globalization; the
impacts of globalization on Thai society, economy, and politics; the development and

adaptation of Thai society in the midst of globalization.

GE 108 anuluwadissluszusudszusulag 3(2-2-5)

(Citizenship in Democratic Regime)

AINUTNEY AnwuzdALazesnUsEnauesnulunadesluszuou
UszrsulaerislulssmalveuasineUssna msasadsduiadeulugusuasieduliduudaie
Yeefuiinadien msasunsruiumsitvssesvlnevesnadeniiodugmiasuadrsnnuduuds
TiiuszusuUszrsdlee

Meaning, features, and elements of citizenship in democratic regsime both
in Thailand and aboard; strengthening a driving motion in local communities and regions in
order to expand their social areas; building the democratic process of citizens to fortify

democracy.

GE 109 ngusnenaluuasuanaunsuywey 3(2-2-5)
(Laws and Human Rights)
ngminefifianudndudmiunsdnidudinuszdriu nanansuywewu avs
B0 wihilvesuszanwunagssTyny nzuiunsyRssalulsemelne

Necessary laws in daily life, constitutional law, and other useful laws.



GE 110 Anearansuazimalulagludinuszaniu 3(2-2-5)
(Sciences and Technology in Daily Life)
iU sinemanfvesuywdluatogausniiuausng g
emanslugatagiu NanuaENIEUIUNITNINGIANENT UNUIMANUEIAYRINeIMmIanIuas
walulad laun asedludindszdniu walulagniesiuemns waluladniniuaisisaay
wmalulagnisdudwindey wmaluladndsnu waluladarsauna nsdsuulasvadlanuay
wanszyuTiywlaTunifauinisveanaluladlusnusiig o

The development of science knowledge among the primitive human
being to modern period of the body knowledge of science that focused on principle and
process of science. The important role of science and technology such chemical related to
daily life, food technology, public health’s technology, environmental technology, energy
technology, information technology, slobal change, the impact of evaluation from Various
Technology that affected to human being.

GE 111 pauWmasuazasauwmAlugaflva 3(2-2-5)
(Computer and Informatics in the Digital Age)
AINTINVBIFERINNABNN LA DS haztnAluladasauma szuuAsUNILAes

wavansaunadasiu asdUsznauiiuguvesaeuinned maluladiaifiiowssdotafiudoya
gedlng wazn1sdnnisieya nsdeansteyauazinietnenonfiumes nansenuvesneNfiumesse
Fsanandlanaziauninuglunsldlusunsuuszgndildunsvangludnineu Tsunsunns
Uszananaal LUTLNINAITI9AIUI IﬂiLLﬂiMﬂ’liﬁlﬂmig’mﬁigf@@gﬁ TUshATUUIEUINAIIY uaY
TUsunsudu q faula savensdenldlusunsulimngaufunuiiugon
Overview of computer science and information technology, Introduction
to computer and information system, Basic computer organization, Multimedia technology
and secondary storage devices, Software and data management, Data communication and
computer network, social impact of computer. Understanding and skill development in
popular office applications. Microsoft Word, Microsoft Excel, Microsoft Access, Microsoft
PowerPoint, and other programs of appropriate, including the selection of optimum programs

to work.



GE 112 wangdid 3(2-2-5)
(Principles of Statistics)
seifoudineada nsianwildindngdiunats n1sinnisnszanevetaya
n15UszUNAINIIAWes wagn1InedeuanufgIu wazn1sldlusunsudiagunisadalunis
IATIEviveya
Concepts of statistics, measures of central tendency, measure of

dispersion, estimation, testing hypothesis, and applying statistical ready-made programs to

analyze data.

2. NUINIVUANT
2.1 39U
VD 101 aLdu 3(1-4-4)
(Drawing 1)
Souduanidlandnnmaduiiugusasvdnitaiionmlunisdievensunss
annsdanauazainguuils lnsuansdassainadu fui wosuwann WEudnnsufiRnenady
seidasiionns q nsdnesAusEnauN oL AN
Learn and understand the basic principles of drawing and perspective
in representing forms. Be able to observe and draw still-life objects, demonstrating line
structure, surface texture, and light and shadow. Gain knowledge of various drawing tools and

techniques and arrange compositions appropriately.

VD 102 Ak 2 3(1-4-4)

(Drawing 2)

dlandnnsmedmauyvduazdadiusienie Aflviimieing q Tagnns
frenenyAan B3e1un uardnumsanizvesiaryanald UiTRnTady Vafeuazndudae
wpdiafivannuats e inuennsdanauagnIsuanteanta ey aEy

Understand the principles of human anatomy and body proportions in
various postures, and effectively represent the personality, sgestures, and unique
characteristics of each individual. Perform drawing practices both individually and in groups
using a variety of techniques. Develop observational skills and enhance the expressive quality

of drawing abilities.



VD 103 Aaus 2 & 3(1-4-4)

(Two-Dimensional Art)

W landnnsieusnuazesnlsenoudad TunisaseassAnaanu 2 4
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Understand the principles of visual elements and artistic composition
in the creation of two-dimensional works and be able to apply them to produce meaningful

artworks. Engage in creative practices using personal methods and approaches within the

context of contemporary art.

VD 104 Aaus 3 & 3(1-4-4)

(Three-Dimensional Art)

arwd aundlanuaurludnuae 3 87 Anufdavinee Ju wdo unzadn
Usznau Y818y H1un1sdung naaaswaiegunsdunssuiunsaield anuduiusvesruiauag
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Gain knowledge and understanding of three-dimensional art, and
practice skills in modeling, casting, carving, assembling, and enlarging forms through
observation and experimentation. Explore the creation of forms in the dimensional process,

focusing on the relationships between size and spatial composition, as well as the appropriate

selection of materials to suit various techniques and methods.

VD 105 UszdnanansAaus 3(2-2-5)

(History of Art)
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Study the historical contexts of both Western and Eastern art through
the evolution of forms and content across different periods, emphasizing transitional eras that
reflect connections with social, economic, and political developments. Develop the ability to

critically compare and analyze distinctive characteristics within various artistic contexts using

critical thinking skills.



VD 106 msenenmadneaitosdu 3(2-2-5)

(Basic Digital Photography)
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Learn the fundamental principles of digital photography, including
processes and techniques for capturing both still and moving images in studio and on-location
settings. Develop the ability to effectively apply applications for image editing and

enhancement, and creatively communicate through the visual language of photography.

VD 107 3n3N554 3(1-4-4)

(Painting)
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Learn fundamental techniques and processes in painting, including the
use of color, value, light, and shadow, as well as the depiction of forms from still-life subjects
and various perspectives. Develop technical skills and apply creative processes to produce

expressive and well-executed paintings.

VD 108 maufamafiienuiiaufaduazniseanwuuluu 2 §6 3(2-2-5)
(Two-dimension Computer for Visual Arts and Design)
dlandnnis Anwilusunsuwaseiesdioluneufinmed nsvuiunisadiauay
n1sInnIAnuAaRilunIn Msdnsie wazasiamnTiinuuuINmes gn1sdnesAusEnaunIn
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Study computer programs and tools, focusing on processes for creating,
managing, retouching, and editing images, as well as video editing and vector graphic creation.

Apply these skills to develop digital compositions, and creatively utilize them to present

visual information in the fields of visual arts and two-dimensional design.



2.2 I NAWIZAU
2.2.1 NgUAIYeAY
VD 201 ASLO8URUY 3(1-4-4)
(Drafting)
dlandnns Anwilusunsuuazedesiisluneufumes nszuiunisadiauas
N133ANITANLEILALUNIN N15FRse wazasienImnIIinLuuLINmes dnsinasAdsenaunn
fdva Uszgnduavairsassdlfiiothiauedeyasenmlunuirudaduazmsoonuuuau 2 14
Study computer programs and tools, focusing on processes for creating,
managing, retouching, and editing images, as well as video editing and vector graphic creation.

Apply these skills to develop digital compositions, and creatively utilize them to present

visual information in the fields of visual arts and two-dimensional design.

VD 202 Aavzlny 3(1-4-4)
(Thai Art)
AnwinuAwazionanwallneainnisfinwnminsnssuninisannnisin
UHUR anglve drnnlve sssuwd saulvdanmsladluanuinsnssulne
Study the values and unique characteristics of Thai identity through the
examination and practice of mural painting including traditional Thai motifs Thai figures natural

elements and the use of color in Thai traditional painting.

VD 203 n15ad1eassarauvinanssy 3(1-4-4)
(Art And Craft Creation)
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Understanding of art and culture derived from local wisdom,
recognizing the value and significance of handicrafts as cultural capital of a community. Learn
the processes from traditional knowledge to creative production, leading to innovation and

added economic value.



VD 204 ATWNUN 3(1-4-4)
(Printmaking)
AnvuazdfiRifsatunsruiunsamfiniiesdu nsafrauifiniuae
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Study and practice basic printmaking processes including plate-making
and printing techniques. understanding of the distinctive characteristics of various printmaking

types such as relief printing intaglio planographic printing, and screen printing with a focus on

the relationship between artistic expression and printmaking techniques.

VD 205 wuaadnuAanazandnealuufals 3(2-2-5)
(Conceptual of Arts)
BoudndnunfnuazaudnvazianzvesnuiruAaduaznisesnuuy 7
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Study the fundamental concepts and distinctive characteristics of
visual arts and design that convey values, resources, and identity through critical and
analytical thinking. Emphasis is placed on the creative process and systematic approaches to

visual communication and presentation.

VD 206 nMsaseassangviAuAaduazn1sasnkuy 3(1-4-4)
(Visual Arts and Design Creativity)
ISHUTHUIAA VU N1TNAABIATINETIA Wagn1seanku iiludssendly
SfuTan madla uardoRaussiuatefivanvats smuuuImsNsaIaTIAaNIzyAna
Learn concepts, theories, creative experimentation, and design
approaches, and apply them in combination with various materials, techniques, and

contemporary art media, following individual creative directions.

VD 207 Fanlusufaus 3(2-2-5)
(Materials in Art)
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Study the characteristics and types of various materials through
experimentation and hands-on learning, in order to apply and further develop materials within

diverse artistic and design contexts.

VD 208 iA3astiufuEn 3(1-4-4)

(Ceramics)
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Understand the fundamental principles, theories, and techniques of
the ceramic creation process, including materials, forming methods, decorative techniques,
and both bisque and glaze firing processes, within traditional and industrial systems for

practical application.

VD 209 nsApansAaUznienisaanariudeluune 3(2-2-5)

(Marketing Communications Arts on Mobile)

Soududauazndnnislddeusundiadululuuie Jiasizvinssuadan
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Learn concepts and principles of using mobile applications, analyzing
contemporary social and cultural trends, ethical considerations, and media consumption
behaviors on mobile devices in the modern era, to create artistic content in both still and

moving image formats.

VD 210 pawfamafiiesuiinuAaduazniseenuuulusu 3 G 3(2-2-5)
(Computer for Visual Arts and 3D Design)
Anvuaiesilelulusunsunenfiamed MenszurunsaiiausIuyuLed
wuudiasssusirudaduaznisesnuuundndasiluauy 3 67 WeUszgnduaziiausnaiiy
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Study computer program tools and processes for creating works
through visual arts and product design modeling perspectives in three dimensions. Apply

these skills to present creative works and further develop them within production processes.



VD 301 n1saanwuuiAuRal-n1saanwuunannae 1 3(1-4-4)

(Visual Arts Design-Product Design 1)
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Understand the processes of experimentation and creative
development in visual art-product design under assigned themes, while enhancing skills in
critical  thinking, analysis, problem-solving, presentation, and systematic application.

Emphasize the quality of creative works developed in accordance with individual artistic

approaches.

VD 302 n1seanuuuiAuRald-n1seanwuundnnne 2 3(1-4-4)

(Visual Arts Design-Product Design 2)
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The creative process of visual art-product design is developed through
individual approaches, involving critical thinking, analysis, critique, problem-solving, and the
refinement of concepts into practical creative work, with a focus on the thought process and

the quality of the final outcomes.

VD 401 dununeenwuuviauRad-sanuuunanie 3(0-6-3)

(Seminar in Visual Arts Design-Product Design)
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Analyze various issues, concepts, contemporary factors, and creative
economy ideas related to visual art-product design, focusing on the development of ideas,
creative approaches derived from research, experimentation, and problem-solving during the
creative process. Evaluate and assess the outcomes based on the progression of creative

development, and present concepts in a structured and systematic manner.



VD 402 Aaulinwus 4(1-4-4)

(Thesis)
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Undertake a thesis project in visual art-product design by analyzing
conceptual issues, contemporary factors, styles, and techniques based on individual
approaches. A complete thesis must include a creative work, supporting documentation of

the creative process, and the public presentation of the work through an exhibition.

VD 403 szdisudtiduiiiesiueanuuunaznisaineassdaufals 2(2-1-6)

(Research Methodology for Art and Design Creation)

Anwrannisnazszliouisidenisdals n15WWsuLATlATINITITE N3
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Study the principles and methodologies of art research, including the
preparation of research proposals, project planning, collection and analysis of creative data,
and the synthesis of research findings. Emphasis is placed on aligning research outcomes with
the creative processes in art and design, in accordance with the specific nature of individual

work.

VD 404 guvsuA1ans 3(2-2-5)
(Aesthetics)
AnwiAnumineuazquivesquuiemans uuiAaiiduanevinuaiveq
wywd Tunsldvann1siaseyd N15315INUEUYISIAERSIUERNLUY WRININYAMALAESalluy
Study the meanings and theories of aesthetics, as well as the concepts
that influence human attitudes, through the application of analytical principles and critical

evaluation of aesthetic and design works, focusing on the critique of values and tastes.

VD 405 Usziaufauzuiunvi 3(2-2-5)
(International Issues in Art)
Anwuszirusiuasluaufalzainilan nasuRalusinaisluuSunuss
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Study contemporary issues in global art and examine the works of
contemporary artists within the contexts of technology, socio-political dynamics, the
environment, cross-cultural exchange, society, economy and interdisciplinarity. Analyze
artistic concepts and critically interpret the language of art within the movements of the

international art scene.

2.2.2 ngUIYLAEN
2.2.2.1 nguivuden (nseenuwuudiAudad)
VD 303 AaUzfdviadi1eassa 3(1-4-4)
(Creative Digital Art)
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Tunsadsassdaufaznaiin smedeulmuarRalsiadouass sudvdelmilufalzsuars

The creative digital process in visual art design, employing digital
technology to produce graphic art animation and virtual art as well as new media in

contemporary art.

VD 304 imnalaneusEAnInssy 3(1-4-4)

(Sculpture Techniques)
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Gain knowledge and understanding of the principles, tools, materials,
and appropriate sculptural techniques, such as mold-making, casting, metal welding, metal
cutting, wood carving and assembling, as well as combining various materials. Apply these

techniques appropriately in creative and practical contexts.

VD 305 WANANISINGNSSH 3(1-4-4)
(Painting Techniques)
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Study the principles and processes of various painting techniques and
methods through experimentation, including the selection of different types of paints, the
creation of simulated textures, and the application of materials and tools in producing

paintings using individually distinctive creative approaches.

VD 306 3nsnssuelussluiuiiansisas 3(1-4-4)

(Mural Painting in Public Spaces)
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Study mural painting techniques and processes in relation to public
spaces, understanding the scope and collaborative aspects of creating artworks. Apply visual
art design concepts to communicate content within specific spatial contexts and develop

effective presentation approaches.

VD 406 fauziusausiuyud 3(1-4-4)

(Art and the Human Body)
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Learn the principles and processes of creating body art using a variety
of techniques and methods that relate to contemporary social contexts, including
communication on the body's surface, through practice and research on individual creations

that are consistent with professional practice.

VD 408 n1sdan1ssiAuRaduazniseaniuy 3(1-4-4)

(Visual Arts and Design Management)

ALY audlaid enwarndnnistunisdansauduiaudaduaznns
ponuuUludfse 9 aunsawauvinwelunsianuduiinlunsdanan sudalsuaznisesniuy
pgnslionnTn saukadoudinadianisnauny madauans uagnisioans

Knowledge and understanding of the content and principles of
managing visual arts and design in various dimensions with the ability to develop teamwork
skills for the professional presentation of art and design exhibitions as well as learning

techniques in planning exhibition design and communication.



2.2.2.2 ngN3vUEIN (NTDINUUUNANSIN)
VD 307 uundnidennlumsdeansnussnuuunans o 3(2-2-5)

(Visual Concept for Product Design)
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Principles and processes of developing visual concepts that encompass
the creative analysis of problems and user needs, and the clear communication of meaning.
Application of digital media in product design creation appropriately within a professional

context to enhance understanding and engagement in design works.

VD 308 N1585196UUT1889IUUDBNLUUNEAS 9 3(1-4-4)
(Product Design Modeling)
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Learn the principles of product modeling and the application of
computer technology, as well as creating product prototypes using appropriate materials and

correct to scale.

VD 309 nsuduRdIniutineanwuy 3(1-4-4)
(Presentation for Designers)
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Principles approaches and practical processes in communication skills
language and personality focusing on presentation aspects for designers through the effective

use of media, technology and audience engagement.

VD 310 ANS8DNLUULVIIUIAR 3(2-2-5)
(Future Design)
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Study creative thinking processes in product design that respond to
human needs by analyzing future design trends, applying systems thinking, and critically
evaluating data. Develop problem-solving and improvement strategies within creative
practices that alien with design approaches anticipating future changes, through the

presentation and application of innovative ideas.

VD 313 wangsnatuniseanuuusazmsidugusznaums 3(1-4-4)

(Business Fundamentals in Design and Entrepreneurship)
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Understanding the fundamental business processes related to design
and the characteristics of entrepreneurs within the context of the creative industry, including
leadership, teamwork, effective communication skills, responsibility, and integrity in business

operations, with the ability to enhance and sustain the value of products.

VD 407 n1seonuuuUNaRfuTiiianuiBuLazdwanday 3(2-2-5)
(Sustainable Environmental Product Design)
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Concepts and processes in product design that emphasize sustainability
and the efficient use of resources, with a focus on developing and applying eco-friendly

product design approaches.



2.3 FYINUTLAUNITAIBITN
VD 311 n1skiseurnUszaunIsaldvIan 1(0-2-1)

(Professional Internship Preparation)
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Preparation for undertaking professional internships in government
agencies, state enterprises, or private businesses, including guidelines for developing a
portfolio that reflects the qualities of art students, writing special project proposals, and

applying both theoretical and practical knowledge acquired during study to real-world

situations.

VD 312 nsilnUszaunsalignan 3(180)
(Professional Internship)
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Undertake professional training in government agencies, state
enterprises, or private businesses by applying both theoretical knowledge and practical skills
acquired during the course of study to real-world situations. An orientation session is
organized to provide details of the training program, followed by a closing session to discuss
challenges encountered during the training and propose effective solutions. The training may
involve full professional practice or participation in special projects related to visual arts

and/or product design.
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