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(Thai for Communication)



GE 102

GE 103

GE 104

GE 105

GE 106

GE 107

GE 108

GE 109

GE 110

GE 111

GE 112

GE 113

mMwlneiiion1dn

(Thai Language for Career)
ﬂ’]‘wﬂé’ﬂﬂq‘tﬁlﬁaﬂﬁﬁami

(English for Communication)
MseTUAISINgwAieTIn

(English Reading for Life)
AMZEIUAENIAUYITAAN K
(Leadership and Anti-Corruption Education)
WYY DIUTIIULAZTINBETIN
(Psychology Ethics and Life Skills)
lanAdninaesygiauaznisiiies
(Political and Economic Globalization)
anudunadoslussuaulszrdulng
(Citizenship in Democratic Regime)
ngvanevhlukazvanansuywevy

(Laws and Human Rights)
Wemanitazwaluladludinuszdriu
(Sciences and Technology in Daily Life)
ARLIMa I avasaUNAlLYARTYIA
(Computer and Informatics in the Digital Age)
GAGAR

(Principles of Statistics)
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3

(Artificial Intelligence for Learning in the Digital Era)

2. RUINIVILRNIL

2.1 nguvuny

BA 101

BA 102

BA 103

NNSUIMSEIND

(Business Administration)
NaNNIINAA

(Principles of Marketing)
n15URYTN1TRY

(Financial Accounting)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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3(3-0-6)

3(3-0-6)

3(3-0-6)



BA 201

BA 202

BA 203

BA 204

BA 205

BA 206

BA 207

BA 301

BA 302

BA 303

ABOINTNNGINT

(Business Taxation)

NOUNETINY

(Business Law)

GREREARY

(Business Statistics)
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(Production System and Operations)
nsuszyndldneuiawesiunugsialugafana
(Computer Applications in Digital Business)
LATHFANENSTIND

(Business Economics)

N15KUGINT

(Business Finance)

miﬁzﬁﬂamiﬁmi

(Managerial Accounting)
N133ANITNINEINTUY WY

(Human Resource Management)

N153ANSBINAYNS

(Strategic Management)

2.2 U3V ANUNAY

BG 201

BG 202

BG 203

BG 204

BG 205

BG 301

mMsdanisiitennudsdy

(Sustainability Management)
N13IANITHAS N ANTTUBIANIT
(Management and Organizational Behavior)
amziiuaznsiauduiy

(Leadership Development and Teamwork)
NSIANTITAUNN

(Quality Management)

AN EENTUNITIANITEIND

(English for Business Management)
nsdnnsgsiedianvseiing

(Electronic Business Management)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

39 NU28nH

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)



BG 302

BG 303

BG 304

BG 305

BG 401

BG 402

BG 403

N139AN535NATENIUsEINeA
(International Business)
YFINI

(Business Research)

WS BURNUSZAUNISAIVITNANTIANTS

(Preparation for Professional Training in Management)

HnuszaunsalnInnisdnnig
(Professional Training in Management)
N59ANISHaNSURURIW

(Performance Management)

maduiuszneunisuasnsinnisgsiavuingey

(Entrepreneurship and Small Business Management)

AUNUIMNINITIANIT

(Seminar in Management)

2.3 ngudveniden Tidenseusedvidaluildauu

BG 306

BG 307

BG 308

BG 309

BG 310

BG 404

BG 405

BG 406

BG 407

INAINYINITINNIT

(Management Psychology)
NIANITANTINIIUSRLULR
(Management Psychology)
ANTIANITUTINUSUAUS

(Labor Management)
nsdnn1sladafnduazldgunu
(Logistics and Supply Chain Management)
MsdanIsnIsUasunlag

(Change Management)
SEUUAsAUWARNEN1SnnNg
(Managerial Information System)
NNFIANITANUTALELAZNITRTIINDTOY
(Conflict Management and Negotiation)
NASNATIAFUVTENINNIEGINA
(Aesthetic Creation in Business)
MTINUNULAZATAIUANNNATIANIS

(Management Planning and Control)

3(3-0-6)

3(2-2-5)

1(45)

5(450)

3(3-0-6)

3(2-2-5)

3(2-2-5)

18 U2enn

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)



BG 408  MSWAILIUARNAINIYITINT 3(3-0-6)
(Personality Development in Business)
BG 409  mwidingumiiionisiasansieses 3(2-2-5)

(English for Negotiation)
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BG 303 RRELERR 3(2-2-5)
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A195U851873%1 (Course Description)

1. vanaduanenaly Beusiedudeluidsiuau 24 wiaein
GE 101 arwlnewinanisdoans 3(2-2-5)
(Thai for Communication)

YY) E

Svannsdeasuasm s inwen1an 1w menianiun1sils n1sue 1581 wae

&

[

madsunundnleinsal fudunaziiiauedoyadieISnsivainnats Wil nns
Wasuulaswesnw msldnwilnglimngaufunamazuazansemnisdaay

Knowledge of communication principles and the development of Thai
language skills in listening, speaking, reading and grammatical writing Search and present
information in a variety of ways. to be aware of changes in language the use of Thai language

appropriate to the circumstance and social etiquette.

GE 102 mwilneiioandn 3(2-2-5)

(Thai Language for Career)

Wnwensld nwlnedfionisiey nmsdeuluainseu madoulssiRdius
N19WeunNtIdos19n1s N5 suTUAn NMSTEUTIEUNITUTEYN N1TUULEIAULEY kazn15lY
mwlngludedsauooulatl madnauenanulufiasisuzuay/mionsdeanslungulug awnso
luussendldlunisatiuginliegrdivssansninuazadnanudiladufdenuludeny

Skills of Thai language usage for future careers; completing application forms,
writing resumes, writing official letters, taking notes, writing meeting minutes, self-introduction
and Thai language usage on social network, oral presentation in public and/or mass

communication can be applied in life effectively and create a good understanding of each

other in society.

GE 103 mawdsngeienisdedns 3(2-2-5)

(English for Communication)



Anvinwzn1widangqu fla wa 81w 3oy ieldiduedosdiolunisdearsiaiuaing
FinuwrynsdsnuuarnanFoudinuiausss wieuduysannslasedishensailugudielddoanslu
PnUszaniu

Practice English listening, speaking, reading and writing skills as a means of
enhancing social skills and cross-cultural learning, along with integrating basic grammatical

structures for everyday communication.

GE 104  M158IUNTHISINQUABTIN 3(2-2-5)

(English Reading for Life)

Anvinvernisenuiioanudile denismfides mamilaaundn mswilaaany
seuarsILaziden Msmunagy dnnsAndiangiiieninguszasdvesidou uaznisiandw
Feidlomaruiifsadiulan madu inssgmand s3fa uaznadudusenounts madunaidesdd
qUAMN wardunday

Practice reading comprehension skills by finding the title, finding the main idea
and supporting details; finding conclusions; practicing critical thinking to determine the
author’s purpose; and guessing vocabulary with the knowledge of global awareness, finance,

economics, business and entrepreneurial literacy, civic literacy, health literacy, and

environmental literacy.

GE 105  A17zfUuazn13AIunIzAANE 3(2-2-5)
(Leadership and Anti-Corruption Education)

nouNERN AnaudRvesin Ussinvvesin finlussdnisadelval unumves
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WUIAANITIANTS smﬁgﬂmu%ui’ﬁmwaLﬁméfmm%mmmiuma STRONG @13150U8NILEI¥NINg
naUsgloyidumiunaUseloridsiuanulinuwazengsenisvase

Leadership Theories, characteristics of leaders, types of leaders, leaders in
modern organization, the roles of leaders in organizational administration and change
management, the development for a good leader, the comparison of leaders in different
organizations and the desirable leaders in educational institutions, principles of organizational
management, development of management concepts, and the sufficiency anti-corruption in
mind of the STRONG model, able to distinguish between personal and public interest,

intolerance and shame for corruption.



GE 106  3nINe 38FTIUUALINWLAIN 3(2-2-5)

(Psychology Ethics and Life Skills)

UszifuaznguimedninerdiiAsddes wgnssy fauinisvesuywd usegsle
mM53u§ msBoud ity e1suel yadnamuaznginssumedaen msuuiitenisogsauiu
Tudspuuywd Boudndnausssy 9385530 Wnethvanyivguasaau snduwuamndunisimun
Vinweddntunisegsiuiuludeny Tneuiuliianusuiaveu wavdanuasevinlunua1venuies

Y @

sufmsiidudiniionsairsgiduiunfuasienugy

Histories and theories of psychology related in behaviors, human
development, motivation, perception, learning, intelligence, emotion, personality and social
behavior, adaptation for coexistence in human society, study of the principles of morality and
ethics by applying for philosophy and religion as a guideline of the skill of living in society,

focus on responsibility and self-awareness of own worth in a happy and healthy life living.

GE 107 lanAdninaAseghauaznisiiios 3(2-2-5)
(Political and Economic Globalization)
AUNUIBRAZANBULURILANIATAUNIUATEFAILALNIINITLTOY NANTENUVOY
TamATmisedeny insugia uaznisidledlny sauieniswaun uaznisusumvesdeaulngly
vinunansnszualaniAdng
The meaning and nature of political and economic globalization; the impacts
of globalization on Thai society, economy, and politics; the development and adaptation of

Thai society in the midst of globalization.

GE 108  anudunaliasluszuauuszuiulag 3(2-2-5)
(Citizenship in Democratic Regime)
1Y o '3 <) = a

AUNNNY nvazdIAgLazesrUsznaurasnuilunaliesluszuoulseunsUlng
& ! % v o = Yy a 18] 2 A & A
alulszmalnenaginaUsena nsasimdsdundeulugurusasioduliduudaiiovene nunnig
denu nsasenszuumiavszrsulnevemadisaiiadugiuaiuasisanudundsdiiuszuay
Uszaddloy

Meaning, features, and elements of citizenship in democratic regime both in
Thailand and aboard; strengthening a driving motion in local communities and regions in order

to expand their social areas; building the democratic process of citizens to fortify democracy.



GE 109  nganevlunazvdnansuysevy 3(2-2-5)
(Laws and Human Rights)
ngrnefifinudndudmiunsdnduinusesiiu vénansuyvevu Andiaiam
Mﬁ'rﬁ'suaa‘diw’mum’m%’gﬁiimym nszvunsyRssILlulssmalney
Necessary laws in daily life, human rights principles, citizens’ rights and duties

under the Constitution, and the justice system in Thailand.

GE 110 Aneneaasuazimalulagludinuszaniu 3(2-2-5)

(Sciences and Technology in Daily Life)

Waun1IR AN MeInermans vosuywdluadoy ausnis uauung aud
eranslugatagiu ManNkagNIEUIUNTNITINGIAENS UNUIMANEAYUINIAEnTLAL
wialulad laun asedludindsedniu walulagnianiuems walulagnienuaisnsaa
weluladnsdud wandeun eluladndanu wmaluladasauma n15Wasuwlawedlanuay
wansznuiywedldsunnifaunisveaeluladlususiig o

The development of science knowledge among the primitive human being to
modern period of the body knowledge of science that focused on principle and process of
science. The important role of science and technology such chemical related to daily life,
food technology, public health’s technology, environmental technology, energy technology,
information technology, global change, the impact of evaluation from Various Technology
that affected to human being.

GE 111  pauRawmasuaza1saumalugafla 3(2-2-5)

(Computer and Informatics in the Digital Age)

AMNTILVDIANENTNIABUN UMD T UaZINALULATANTAUNA SEUUADNNILADT LAY
asaunadosdu osdUsznouil ugruvosaeufinned wealuladdadiifouasdedaivtaya
gondlns wazn1sinnsdeya n1sdeansieyauazindetnsnenfiumes nansznuvesreninne e
Fanuaidlaasiauinvglunisldlusunsuuszgndldunsvarsludninau Tusunsunis
Uszadanad) TUsunsumsned1uIn 1Usunsun1sdnni1sgiudeya WUsunsudiauanay iag
Tusunsudu q fihauls sauvsnsdenldlusunalfimnzausuauiiu s

Overview of computer science and information technology, Introduction to
computer and information system, Basic computer organization, Multimedia technology and
secondary storage devices, Software and data management, Data communication and

computer network, Social impact of computer. Understanding and skill development in



popular office applications. Microsoft Word, Microsoft Excel, Microsoft Access, Microsoft
PowerPoint, and other programs of appropriate, including the selection of optimum programs

to work.

GE 112 vandda 3(2-2-5)
(Principles of Statistics)

[N} [y v

sudeuiameata mylawwililidngdiunans msianisnseanevesdeya Nsuseanu
AMNIIWes uarnsnedeaLNRgIu waemslilusunsudisagumsadAlunsliaTsideya
Concepts of statistics, measures of central tendency, measure of dispersion,
estimation, testing hypothesis, and applying statistical ready-made programs to analyze data.
GE 113 dgausshugiiensSeuflugaiiiia 3(2-2-5)
(Artificial Intelligence for Learning in the Digital Era)
‘Uizi’ammL‘flumLLawéTﬂmaﬁugmmaaﬂmmwﬂwﬁwﬁ (Al LLazmiﬁauisumm%a
(Machine Learning) AliAn150anuuuds (Prompt Engineering) nsuszendld Al dwmsunisduau
wagdiasvideya mauszyndld Al funudeddna saudensuszgndld Allduludiausediu
TasziUsziiua ngvne 3usssutazausuiaseulunisi Al nldlunsfnuiuazdaa
Historical background and fundamental principles of Artificial Intelligence (Al)
and Machine Learning; Prompt Engineering techniques; the application of Al in information
retrieval and data analysis; the utilization of Al in digital media; and the integration of Al into

daily life. The subject also encompasses an analysis of legal, ethical, and accountability issues

regarding the deployment of Al in educational and societal contexts.

2. AUINIVUANTEY 96 wqEnn
2.1 nRUITMNY 39 wiqenn
BA 101  N1SUINITTINR 3(3-0-6)

(Business Administration)

[
a ¥ U

ANWIANYUEIING aNIMKINAUVBITINT NaNNAILaZLUIAINAATUNISTAAY
8IANTITINT JULUUA 9 V89550 SLUUATUINALALAAIA N1TUTUITBIANT NITUTMIINITHER
N1TUTMIINTNEINTUYBE N1TUTNITNITAAIN NITUTNITNITVIE NTIANIIUNUY @ 1dun158Y

AITYIVTIUNWEIND waNYManeine1veeiugsna



Study both the nature of business and the business environment. The criteria
and concepts for establishing business organizations, various business forms, economic and
market systems, organization management, production management, human resource
management, marketing management, sales management, financing, financial institution,

business ethics, and business law.

BA 102 ##ann13nan 3(3-0-6)

(Principles of Marketing)

LLu’Jﬁﬂﬁju;ﬁ’]u Wﬁj’]ﬁlﬂ’]\iﬂﬁima’}ﬂ NSTUIUNITUANNITAAN ﬁﬂ’]WLL’JWéJEJiIVl%‘I
ANSNANN TTUVUANTEUNANIINITARIN NISITLNITAAN anﬂiiuéjﬂ%hﬁﬂ ANSLUIAIURANA MANA
e nsNeFuEndeT MsSnsRERSa N1358e3A1 FomnensRsvne Msnszang
uf MIsduaiunisnatn msnaaitedsaunazdunnden msUszgndimaluladadislvalufanssy
NWNIIFNARN ﬂ%ﬂﬁiﬁm%"lﬂma’]ﬂLLﬂBﬂﬁﬂjﬁﬂ‘l‘fﬂ

Basic concepts, marketing roles, marketing management processes, marketing
environments, marketing information systems, marketing researches, consumer behaviors,
market sharing, target markets, product positioning, product management, pricing, distribution
channels, product distributions, market promotions, marketing for society and environments,

application of new Technology to marketing activities; ethical and case studies.

BA 103  n15UYIN15_U 3(3-0-6)
(Financial Accounting)
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Benefits of Financial and Accounting data principles of general accounting and
standards accounting business which affect t analysis accounting equations and cycles. Service

business and trading business and statement of financial position.

BA 201 n1ERININNGIND 3(3-0-6)
(Business Taxation)
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The general overview of business taxation, tax policy, tax collection, and the
practical tax rules for Revenue, Excise and Customs, tax calculation and tax filing, and the
administrative procedures in assessing and appealing of various tax problems. Online tax

system in the digital economy.

BA 202 nYUUBFIN 3(3-0-6)

(Business Law)
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Basics about the civil and commercial codes in book 1 regarding persons,
things, book 2 regarding obligations, contracts, management of affairs without mandates,
undue enrichments, wrongful acts, and book 3 regarding sales, exchanges, gifts, hire
properties, hire purchases, hire of services, hire of works, carriages, loans, deposits, suretyships,
mortgages, pledges, warehousing, agencies, brokerages, compromises, gambling and betting,
current accounts, insurances, bills, and partnerships and companies.
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BA 203 &difgsna 3(2-2-5)

(Business Statistics)

y1UIAUNDY : GE 112 wdnada

mawmaauamﬁgmlﬁa%’aaﬂaatﬂugﬂmiLLfﬂml"u ATIATITRANLUTUTIU NS
AinsginsannosuazanduiusesnsitouaziBany adanlldmdines mslinseviounsuan
uaENIINENTA NMIATUANAMAINERRALDoRY nauintsiadule waslinisussandldTsunsy
ﬁ%%gmﬁamumqqiﬁﬂ

Prerequisite : GE 112 Principles of Statistics

Hypothesis testing when data is in enumeration forms, analysis of variances,
regression analysis, regression analysis, simple and multiple correlations, nonparametric
statistics, time series analysis and forecasting, basic statistical quality control, decision making

theory, and an emphasis on software for businesses.



BA 204  szUUMSHAALATNTITANTUU 3(3-0-6)
(Production System and Operations)
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Roles of management about facilities for providing production factors and
considering to maximize the usages in production systems and Operation. We must study
production unit management, budget rising, marketing, recruiting, location settings,
manufacturing, maintenance and including to plan and to control efficiently. Besides, we must

standardize to meet with product quality standards.

BA 205 n1sUszandldrauinasluiugsnaluganidiva 3(2-2-5)
(Computer Applications in Digital Business)
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Studying and operating computer software in business systems, practicing document
editor software, calculation software, presentation software for businesses, applications of computer
software in accounting, financial, marketing, production, human resource, and logistics works.

a

BA 206 LASWFAAASIIND 3(3-0-6)

(Business Economics)
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Studying basic principles of Micro Economics and Macro Economics used for

demand analysis, production and costs, profit planning, market structures and pricing, analysis

of business investment decisions, consequences of financial policies that affect business



management, basic business forecasting, business forecasting using simple and multiple
regression equations, roles of international trades toward business developments,

consequences of international trades toward business developments.

BA 207 N1SLEUSTIND 3(3-0-6)
(Business Finance)
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Prerequisite : BA 103 Financial Accounting

Roles and Duties of Financial Managers Financing and utilization of funds short-
term, medium-term and long-term capital management financial analysis and break-even

point Cash management, accounts receivable, inventories, time value calculation, investment

budsget, dividend policy and digital currency.

BA 301 msUnfiansuims 3(3-0-6)
(Managerial Accounting)
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Prerequisite : BA 103 Financial Accounting

Making decisions by studying the accounting methods of full costing and variable
costing, analyzing relationships between costs, quantities and profits, investment decisions, budgeting,

budget analysis, analysis of financial statements and cash flow statements.

BA 302  N153ANIMIHENITNYWE 3(3-0-6)



(Human Resource Management)
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Human resource planning, recruiting, accepting employees, trainings, personnel
development, welfare management, performance evaluations, building right inspirations, attitudes
and motivations at work, occupation planning, labor protection law, rules for complaints, along with
problem solving in human resource management, human resource management models that affect

success of organizations in the aspect of quality and multi-cultural human resources.

BA 303  A1353ANISLTINALNS 3(3-0-6)

(Strategic Management)
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Concepts, theories, methods and tools, that are used in strategic management,
analysis of external and internal environments of organizations, determining visions, missions,
organizational objectives, planning processes, levels of strategic planning, steps of creating strategic

plans, applying the plans in actions, and evaluating the plans by emphasizing on case studies.

2.2 nguAvNaNUIAY 39 v8nA
BG 201 n1sdamstiendnuddy 3(2-2-5)

(Sustainability Management)
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Study the concepts, theories and practices of good corporate governance.
Conduct business with fairness anti-corruption respect for human rights Fair Labor Practices
Consumer Responsibility Participation in community and social development Environmental
management and innovation, principles and processes to create sustainability for the
organization, economy, society and environment. Formulate strategies for managing the
organization. To create sustainability for stakeholders, communities, society and the
environment, such as the philosophy of sufficiency economy, good governance, shared value
creation including social enterprises Focus on management that creates a balance between

profit, people and the planet.

BG 202 N153ANITUAZWOANTIUDIANTS 3(3-0-6)
(Management and Organizational Behavior)
LIAATUgILTBINTIANITLAE NG ANTTNEIANNT ATudNTUSSEnInay ARaly
9IANIT AUAUBIANTT BIANISAUBIANIT LAgsInTINgANTIUITEAUYAAR NeANTIUNGY Tnefnw)
Hadeiifinansenudenisuanmgingsy waznsthluussgndldliAnussavsawnazanumelaly
M3Y9IU TangAnssuseRuesdns nngdin nsdeans arudandiseninangy sening
MM LagnsiUasunyUasmedasdnng

This course examines fundamental concept of organizational behavior, relationship
among people in the organization and the organization itself, between organization and organization
which includes personal behavior, group behavior by exploring factors affected those behaviors and
applying them to use effectively, creativity, efficiency and work satisfaction and organizational behavior

as well. This course will also discuss leadership, communication, conflict and organizational change.

BG 203 nnzé’ﬁmazmsv‘hmuﬁ]uﬁu 3(2-2-5)

(Leadership Development and Teamwork)
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Concept, theory of leadership Elements style of leadership important factors
influencing to the success of leaders Leadership Characteristics Influence of individuals on
leadership abilities Leadership in management Dynamic definition The nature and group
process. Motivation. The concept of teamwork. team management Factors Affecting
Teamwork Promotion Analysis and application of leadership, group dynamics to promote
teamwork, communication, problem solving and decision-making in roles and important skills
of leaders Leadership and organizational success Leader's adaptation to the situation and

morality and ethics of leaders.

BG 204 N13IANITARUNIN 3(3-0-6)

(Quality Management)
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Meaning, importance and benefits of quality management in manufacturing
and service industries. based on the concept Both theoretical and practical principles are
used to guide the study of techniques and statistical tools used to control the quality of
production of goods and services. To gain knowledge and understanding of the quality
management system and the international quality management system can be described and

analyze the impact The necessity of implementing a quality management system to manage

the organization.

BG 205 AMw1dngudmIUNITIANIGSING 3(2-2-5)
(English for Business Management)
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English related to work integration of listening, speaking, reading and writing in
professional English Self-application of English in various contexts through modern media,
summarizing, exchanging ideas. providing accurate information, the use of English for work
interactions, as well as etiquette for international communication, emphasizing the correct

use of language in both business management and general social situations.

BG 301 n1sdan1sgsiadiannsaiing 3(2-2-5)

(Electronic Business Management)
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Basic knowledge of electronic business internet and consumer behavior
electronic service infrastructure of electronic business format and content publishing data
security payment system electronic business development strategic planning for electronic

business electronic commercial law domain name registration website promotion customer

relation management for electronic business.

BG 302 M133AN13§INRTENINNUTEINA 3(3-0-6)

(International Business)
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International trade theory; international trade policy; international trade
agreements (WTO); economic integration; international trading environment; marketing,

finance and international personnel management.

BG 303 383303 3(2-2-5)
(Business Research)
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Prerequisite : BA 203 Business Statistics

Nature, scope and meaning of research scientific methods, theories, concepts,
objectives, benefits and types of research, the process of basic research involves selecting and
defining a problem, hypothesis research design sampling data collection techniques statistics for
research. Data processing and reporting, with examples of business applications.

BG 304 m3sudnUszaun1salivIInnIsIanig 1(45)

(Preparation for Professional Training in Management)
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Organize activities to prepare learners before practicing professional
experience in management, nature and career prospects. Developing learners to have
knowledge, attitudes, motivation and characteristics suitable for the profession. Study,

observe and participate in practical management practices in real-life situations.

BG 305 HnUszaunsalivndnnisdaanis 5(450)
(Professional Training in Management)
y1UsAunau : BG 304 sesEinUszaunisaligninnsinnis
IalitnAnwlar nUszaumsalindnaunisinnisasamnssyluniisnuiuia

a A a

$glawia viiegshaentu neldnsmuauguatateaseivinm Tasthaudiemnmeuiuas
maufoaildannsdnululfluaniunisaiads Selvtinsuguimaenfuseazidoaveanisin
UsraumsaluazdalidnsteduimaiieedusedgmnsiinUszaunsalilindy uwaziaueuus
wwnwidgymlidnsagadluied
Prerequisite : BG 304 Preparation for Professional Training in Management
Provide students with professional experience in industrial management in

government agencies, state enterprises, or private businesses under the supervision of advisors by

applying both theoretical and practical knowledge gained from the study to real situations; provide



an orientation on the details of the experience and provide an orientation to discuss the problems of

the experience and suggest ways to successfully complete the problem.

BG 401 n133an1sHan1sUfURU 3(3-0-6)

(Performance Management)

Ay1UeAunau : BA 302 N153AN1INSNEINTUYEY

NANNITI5NIT hWAALarISN1sUsslluran1suf U Jymlunisussidiunig
YU nukaznsuilunsiauiwaznisiissuunisyseiunisnisuJuaaululdlvianag
nszvIunsUssdiunsUftinu nmelideyadeunduuagmsduntvaiifledinisufodieu suins
ihdeyadeunduiilafuainmsuszfivd foaaululdlunsuimsnsujianunazssuuuims
ninensuyed ngusrailazulou1gveinsUIISMNLasRuADY

Prerequisite : BA 302 Human Resource Management

Objectives, methodologies, concepts and methods of performance appraisals,
problems in performance appraisals and solutions, development and implementation of
performance appraisal systems; performance appraisal process; provide feedback and
interviews when performing tasks, including using feedback obtained from operational
assessments in operational management and human resource management systems;

objectives and policies of wage management and salary.

BG 402 msJudusznaunisuaznisdanisgsiavuingas 3(2-2-5)

(Entrepreneurship and Small Business Management)
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Prerequisite: BA 101 Business Administration

Study of concept and nature of entrepreneurship. How to start a business, small
business definition and type of business, feasibility study in establishing the firm. The nature and

problem in personnel management, financial, production and operation management for product

and service, involving in marketing area. business development and business risk. How to create new



products or services for customer satisfactions and needs. by considering basic factors such as
creativity, quality, social responsibility, leadership. To have a knowledge of investment and know how

to develop a business plan in order to apply for business in digital era.

BG 403  &UNUMINAITIANIT 3(2-2-5)

(Seminar in Management)
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Criteria and analysis of actual business problems at that time or from case
studies to find solutions, opportunities, and alternatives that should be decided along with
classifying advantages and disadvantages in making that decision; seminar on important issues
that affect management in business and professional groups to develop skills, knowledge and
understanding of facts about conditions and problems of management using various

techniques of seminars with case studies and discussions as guidelines for solving problems.

2.3 ngudvaniaen 18 wiagfin
BG 306 M IMNYINITIANIT 3(3-0-6)

(Management Psychology)
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Prerequisite : BA 302 Human Resource Management

This course focuses on the fundamental concepts of psychology and
management of human behavior in an organization, including psychological factors and their
effect on human working behavior such as attitude, communication, social influences and
motivation. Moreover, it will incorporate organizational behavior modification, conflict

management and leadership and organizational effectiveness.



BG 307 n159ANTSENUNUON LA 3(2-2-5)

(Management Psychology)
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Study the role of office management, planning, development of office work.

Organization and structure of the office management Documentation Management,

Correspondence, Office Automation and Efficiency Control.

BG 308  N15AANISLINTUAUNUS 3(3-0-6)

(Labor Management)
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Prerequisite : BA 302 Human Resource Management

Principles relating to contracting with employees; civil and commercial law;
Labor Protection Laws; Social Security Law; Compensation Fund Law and International Labor
Law; employee theory and process background of employee relations; roles of government,
private sector and agencies in employee relations; evolution and negotiating process of roles
in labor relations management of business establishment executives regarding labor relations
policy formulation; attitude adjustment of personnel in the organization and labor relations

development.

BG 309 n13sdan1sladafAnduazlgauniu 3(3-0-6)
(Logistics and Supply Chain Management)
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Study and research on the theoretical topics in logistics and supply chain
management, covering from the transportation process, procurement of raw materials to
delivery of products to customers, inventory management, warehouse management,
Information technology for logistics work, implementing logistics and supply chain
management strategies; management planning related to logistics and supply chain

management.

BG 310 n1sdan1smsAsuulas 3(3-0-6)

(Change Management)
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Theories, concepts and applications of change management including
organizational technology, behavioral structures, models for change such as change leaders,
organizational models, management strategies, change processes, resistance to change, and

the process of creating a motivational climate in the organization for change.

BG 404  SUUANSAUWALBNITIANS 3(3-0-6)
(Managerial Information System)
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Basic knowledge of information systems; roles and elements of information systems
in organizations; business subsystems; information system access; application of information systems

for management; data commmunication in information systems and networks.

BG 405 N153ANIANNYALIILAZNISLATANRNDTDY 3(2-2-5)
(Conflict Management and Negotiation)
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Meanings, concepts of conflict, forms and levels of conflict, causes of conflict, way of
conflict management, meanings and forms of negotiation, planning and process of negotiation,
negotiation result, mitigation of negotiation result, including the practices in imitating situation regarding

the conflict management and negotiation in current circumstance.

BG 406 NMSE3NATIAGUNIBAINNINGIND 3(2-2-5)
(Aesthetic Creation in Business)
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Study the meaning, theory, importance of aesthetics. and the appreciation of

aesthetic value in nature and man-made things. Able to apply aesthetic concepts to business

applications.

BG 407  MM3INNUHULAZNIIAIUANNIINITIANIT 3(3-0-6)
(Management Planning and Control)
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Study concepts and implement processes and techniques used in planning
and control; business administration; planning process; planning under changing

circumstances; controlling by different types of budgets;, operation network control;

techniques and methods of operational control at different levels.

BG 408  MSWAILIYARNANLTISIND 3(3-0-6)
(Personality Development in Business)
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Concepts and theories related to personality; development of internal and
external personality; enhancement of personal appearance through appropriate dressing;
health maintenance; leadership personality; interpersonal relationships; community
presence; the art of speaking and effective commmunication; and social etiquette in both face-

to-face and digital environments.

BG 409 mmé’anqmﬁamimimsiaiaa 3(2-2-5)

(English for Negotiation)
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Negotiation in international business context; vocabularies and expressions
required for negotiating; making and opening statement pitching; problem solving; practicing
skills to prepare and making negotiations by identifying aims and objectives; negotiation by
using strengths and weaknesses; preparing figures and calculations; negotiating a winning
position by agreement resolution and settlement; role-plays and simulations for problem

solving and negotiation skills.
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