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(Basic Accounting for Business Administration)

MBA 112 MIBINGBENIUMTLINIEING 3(3-0-6) laikunibrania
(English for Business Administration)
MBA 113 L“nﬂI%Iaﬁﬁ’liﬁ%LﬂﬂLﬁﬂﬂ’liU?Wﬁgﬁﬁﬁ] 3(3-0-6) laiviu
WWUNG (Information Technology for Business Administration)

2. KUINIBIVIAY 138% 21 BKIBNA
MBA 211 Lﬂiiﬂgﬂ’m@liﬁ aN3IANIRATNIUHUANS 3(3-0-6)
(Economics for Management and Operation)
MBA 212 WO ANTTNBIANILAZATUIHIINTN mmwuﬂuqﬂaﬁ B 3(3-
0-6)
(Organizational Behavior and Human Resource
Management in Digital Era)
MBA 213 NMILUIHIINNINITLIN 3(3-0-6)

(Financial Management)

MBA 214 3218035 98Nn195319 3(3-0-6)
(Business Research Methodology)

MBA 215 matiydiRemIusms 3(3-

0-6)

(Managerial Accounting)

MBA 216 N1IUIRIINTARNG 3(3-0-6)
(Marketing Management)

MBA 217 msu‘%mu%oﬂaqwf 3(3-0-6)

(Strategic Management)
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MBA 302

MBA 303

MBA 304

MBA 305

(Leadership and Change Management)
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(Seminar in Business Management)
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(International Business Management)
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(Entrepreneurship and Business Innovation)
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(Logistics and Supply Chain Management)
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(Strategic Tax Planning)
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(Advanced International Accounting)
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(Auditing and Accounting Control)
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(Seminar in Accounting)
MIYINMIRIANTINNWMILYTD

(Integrated Innovation of Accounting)
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MBA 502

MBA 503

MBA 504

MBA 505

mMynaTEEnnAnswguilng

(Consumer Behavior Analysis)
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(Marketing Innovation and Digital Marketing)
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(Seminar in Marketing)

mMIaanaszaulan
(Global Marketing Management)
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(Integrated Marketing Communications)
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MBA 111 mstfidasauiNan1suinisgsne

(Basic Accounting for Business Administration)

3(3-0-6) laishunibrnNe
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Basic concepts of accounting; the social role of accounting; accounting and
reporting concepts for assets, liabilities, and owners’ equity of various types of businesses; analysis

of financial performance of the business and utilization in financial statement.

MBA 112 A B129N¥EIMIUNTUINIIGIND 3(3-0-6) Laithu

B8N

(English for Business Administration)

ﬁﬂﬂxﬁdﬂ’]ﬂ%ﬂu N1387% NITWY nINa wazinafialumaiaue Wanunse
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The English language for the purpose of writing, reading, and academic
searching by coaching skills of writing, reading, listening, speaking and presentation techniques
in order to write academic papers and to develop their own academic continuity. Using
international recognized standard test to evaluate the English performance in each reference

skills.

MBA 113 waluladarsanineiiansuinigsie 3(3-0-6) laithy
wHIBNG
(Information Technology for Business Administration)
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The course discusses definition of information technology significance, types
of information technology resources, data management and database system, data

communication, and communication network, software program in running business, using



computer to do business research, access to information technology resources, presentation of
business information technology, information technology innovation, business strategies, and

strategies in information technology application.
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MBA 211 Lm'ﬂgmamﬁﬁ'amsa‘i’mmmazmsﬂﬁﬁams 3(3-0-6)
(Economics for Management and Operation)
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Economic principles for business operations, the relationship between
demand and supply, market equilibrium, production cost. Consumer behavior and production
behavior producer factor overall economic system analysis, national income, finance, banking,
finance business, resource transformation product and service, design supply chain
management flowchart design. Encouraging various forms of businesses and agencies to
contribute to the development of long-term production efficiency under the cluster management
system in various industries to lead to a better quality of life.

%

MBA 212 WOANIIANBIANIUAZNIILIAIININLINIAR L lHyARINE 3(3-

0-6)

(Organizational Behavior and Human Resource

Management in Digital Era)
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Theories and behavior of organization and human resource management,

both theory and practice in the digital age. Especially human behavior in the organization,



corporate culture, corporate design job styling, decision making, leadership, group and faculty
management, change of environment to management, conflict management within the
organization, human resource management theory, human resource management process, job
analysis, manpower planning, recruitment, selection, human resource development, evaluation,

manpower competency development.

MBA 213  N13UIHIINNIIN® 3(3-0-6)

(Financial Management)
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Scope, nature, roles and duties of the finance department in business
organizations, the importance of business finance, financial planning, financing for business
operations, cost analysis volume and profit, working capital allocation, controlling the use of
investment funds, capital increase, dividend allocation policy and dividend payment, evaluating

return on investment, various modern financial technologies in the modern era and code of

conduct.
MBA 214 s21ii8125298N195309 3(3-0-6)
(Business Research Methodology)
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Meaning, role, importance and benefits of business research, types of
business research, research process, selection of research topic, determining the purpose and
scope of research, creating research tools, determination of variables, population and samples,
research hypothesis and methods of data collection, selection of statistics that correspond to

different types of research, data analysis, business research report writing business research,



assessment business research, business research presentation including the ethics of

researchers.
MBA 215 N13URBNENITUINRIS 3(3-0-6)
(Managerial Accounting)
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Accounting information collection, analysis of managerial accounting
information, cost planning, applying accounting information, applying financial statements in
managerial decision, financial position, and business performance analysis. The course also
discusses about determining, setting of price level changed, organizational strategic management
under environmental circumstances, capital expenditure analysis, budgeting, developing techniques

for managerial accounting and controlling for administrative decision making.

MBA 216 N13UIWIINIIARIA 3(3-0-6)
(Marketing Management)
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Marketing management, digital marketing include theories and strategies
that cover all formats of marketing management practices. Also the paradigm shift from
traditional marketing to digital marketing which based on the following factors: technological
shift, conceptual shift and techno-conceptual shift. The three paradigm shift has led to the
evolution of marketing management which is futuristic and ready for another shift. Also include

customer aspect and customer behavior.

MBA 217 M3USWIBInagns 3(3-0-6)



(Strategic Management)
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Analysis of problems encountered from the environment both from inside
and outside organization. Determine visions, aims and mission, building competitive advantage,
process of strategic management, preparation in strategic planning, allocation of resources,
transforming strategies to implementation, determine different strategies, changing
management, studying problems that already exist in business organizations and other

businesses.
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MBA 301 amziiiuaznIsdanIsmatlagwudlas 3(3-
0-6)
(Leadership and Change Management)
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Leadership theories, leadership styles, role of leaders in bringing change
into the organization, ethics of leaders, change concepts and change management to keep

pace with present and future situations.

MBA 302 &NAWINIIIANIIZIND 3(3-0-6)

(Seminar in Business Management)
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Analysis and discussion in strength in business, system adjustment, impact

of policy and business strategies that affect the system and structure of the organization,



continuous adjustment of business organization, arrangement, seminar project in business
management, seminar in exchange of opinions that concerns business management in strategic
business, case study and business problems, seeking and attending lecture from expert key

speakers in certain fields.

MBA 303 n139AN1353N9sEnIILsEING 3(3-0-6)
(International Business Management)
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The importance and meaning of international business, transaction models
in international business operations, environment affecting international business, market
management, personnel management, financial management, information technology
management, international business organization management, international law, regulating and

promoting international business, problems and solutions for international business operations.

MBA 304 n13U32naUNITUATHIANTINGIND 3(3-

0-6)

(Entrepreneurship and Business Innovation)
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Meaning and development path in becoming entrepreneurs, development of
creativity and attribute of entrepreneurs. Problems of SME business, searching for business
opportunities, business plan and search for innovation and process of innovation for

applications for commercial purposes.

MBA 305 msdansszuuladaanauazia3atiagilniw 3(3-0-6)
(Logistics and Supply Chain Management)
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The development of logistics system and supply chain to support strategy of
business organizations, taking into consideration overall activities such as communications,
inventory management, warehouse management, transportation and plant location. The

analysis of the impact of logistics and supply chain on efficiency of business.

3.2 NANITINILD
MBA 401 mS'nauwumﬁmnm%anaqnﬁ 3(3-
0-6)
(Strategic Tax Planning)

AANINIAA 35N13UsetinuaznIITALAUMBE19 9 arulszuiaisginsuas

= a4 o @

MBdu MAsates Tengrunsuszumljianenmdeins meynsunuludiuanBainaialw
XOANNBINY mysaiumBas3zuna TywimemBanafoatunssuwaiuwld
WNalFun S mmLﬁ'smTaaﬁ'm:WmﬂQ‘ﬁmﬂmﬁawmuaznwﬂsznamjﬁa lasidunanszny
maaﬂgﬁmmmﬁa’msﬁﬁwa@iamiﬁmu@u‘[mmymmmu nadunazulounsnsiad unuan
°11aa;ﬂi’u?%wmmﬁmﬁ’umﬁmm MIAARWIANIIAEINTIUAITINIUEUNS
MITBUAZNITRIN G a1 Ulﬁgiﬁﬂiﬁ%’ﬂﬂixiﬂﬁﬁgaq@aﬂwagﬂﬁaamwﬂgﬁmﬂmﬁmm lag
IdnsdidnsuazTymiifiaduass

Concept of evaluation and collection of taxes according to the code of
revenue; and the other taxes. Tax laws and practices, planning of taxation for congruence with
governments’ collection, taxation problems of calculating net income, taxable income,
relationship between tax laws and business operation with focus on the impact of tax laws on
investment, financial and accounting policy setting, roles of tax administrators, decision making
concerning taxes in financial and investment planning for the entity’s optimal benefits based on

the Department of Revenue’s laws, by using case studies and incurring problems.

MBA 402 n13UBsenINlseneadngs 3(3-0-6)
(Advanced International Accounting)
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Concepts and analysis of business environment factors influencing
accounting practices a comparison of accounting practices and financial statements across
countries; international harmonization of financial reporting standards; international transfer

pricing related taxation.

MBA 403 mim'maafuuazm‘smuqumam‘s uty“‘l:i 3(3-
0-6)

(Auditing and Accounting Control)
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Audit concepts planning and control in the organization, monitoring and
evaluation control system strategic control, tool economic, added value, balanced management,
technologies for auditing and accounting, controls preparation of audit reports, accounting risk,
tools used in accounting risk management, control, monitoring and evaluation of accounting risk

management.

MBA 404 &3aW NIV 3(3-0-6)
(Seminar in Accounting)
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Discuss and analyze the role of management accounting in the changing
environment. Major topics of financial accounting and management accounting, interesting
events at that time. Special problems in management accounting according to the current

environment and professional ethics through various related accounting articles, accounting

seminar, discussions and lectures from speakers who have expertise in specific business fields.

MBA 405 N1TUSHINIIWIANTINNWMIUYD 3(3-0-6)

(Integrated Innovation of Accounting)
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Meaning and Importance of Innovation in accounting, principles of analysis
and design of innovative accounting systems, information systems and technologies for
accounting development, improving the efficiency of business activities through accounting

innovations, use case studies, related articles and documents.

3.3 NANITININAA
MBA 501 msitavzvinganssaiuilng 3(3-0-6)

(Consumer Behavior Analysis)
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Theories of consumer behavior, concepts about behavior related to
purchasing decision, factors affecting consumer behavior consumer. Consumer behavior
analysis, building consumer orientated marketing motivation application for marketing strategy
and care studies in business.

MBA 502 #2ANIIHNWAITARIALAZAITANINAING 3(3-
0-6)

(Marketing Innovation and Digital Marketing)
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Theories and principles of marketing innovation, using technological

innovations to study consumer needs, applying marketing knowledge to technology

management, using marketing innovations to differentiate products related to e-commerce

through digital media and internet, digital advertising and promotion methods online marketing,



search engine marketing, impression-based marketing, email, social media, mobile digital

marketing strategy.

MBA 503 &NNWINWAITAAIA 3(3-0-6)
(Seminar in Marketing)
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Analysis and discussion on the application of theories and principles in
marketing subjects applied in problem analysis, solving problem, defining marketing tactic and
policy. Marketing decisions from case studies and situations, marketing seminar and lectures

from speakers who specialize in specific business.

MBA 504 n13aa1aszaulan 3(3-

0-6)

(Global Marketing Management)
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Concepts of marketing management in international businesses for planning
and determining relevant strategies consistent with international market environments. Subject
content covers the analyses of market differentiation, political, legal, economic, financial and
cultural environments and consumer behaviors in the foreign countries. Organization planning

for operations, and also the determination of marketing mix strategy for foreign markets.

MBA 505 ﬂ’]iaaﬁ'ﬁﬂ’]iﬁa’lﬂLL]JfIJ‘laliM']ﬂ'ﬁ 3(3-
0-6)

(Integrated Marketing Communications)
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The concept of management for integrated marketing communications,
factors influencing marketing communication, targeting setting, objectives information, design
communication, channel selection, planning and formulating marketing communication
strategies, budgeting, media decision making in integrated communication, operations and

operations, evaluation.

4. §SHNRS
MBA 601 &13%hN®S 6(0-18-9)

(Research Paper)
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Study and collect concepts, theories and research in business
administration, to make a hypothesis research design, creating a hypothesis testing tool, writing
a research project, creation and development of approved tools collect information and analyze
the data, summary and discussion and present a report.
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